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of service to our clients, shouldn’t they? We will 
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and you can count on us for absolute, straight-from- 
the-shoulder frankness. We want clients who have 
the will to go forward—we want to help them to 
go forward. 


Mrs. Hardy, who for some time has been taking 
an active part in the agency, was formerly on the 
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and others. 
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It has been said that the sole standard the late Fran 
ces Newman admitted to was the work of Cabell, 
imitators being scorned and all others ignored . 

When Mitchell Kennerley, former editor of The 
Forum and retired publisher, was asked how many 
copies of The Lay Anthony, by Joseph Hergensheim 
er, he expected to sell, he replied: “With that name 
I don’t know!” . Kennerley was the first editor 
to print Sherwood Anderson’s stories; also he dis 
covered Edna St. Vincent Millay by conducting a 
poetry competition John Farrar called Ernest 
Hemingway the lounge-lizard Henry James of Ameri 
can letters . . . Thomas Hardy met with such bitter 
criticism upon the appearance of Jude The Obscure 
over twenty years ago that he has not written a novel 
since, though devoting himself to poetry . . . Tschai 
kowsky had a benefactress who practically supported 
him for years, yet they never met . . . Anthony Trol- 
lope wrote over two hundred novels, Balzac created 
more than two thousand characters, Dumas by his 
tremendous output was accused of running a Fiction 
Mill, but here is the figure of figures (Bedford-Jones 
to take notice) to shoot at: Lope de Vega, father of 
the Spanish drama, wrote in his lifetime over two 
thousand plays, often completing a three-act piece in 
twenty-four hours, besides undertaking countless 
stories, articles and letters, and is practically con- 
ceded the distinction of having been the most prolific 
man of letters in the world . . . On the other hand 


there is the poet Gray who wrote but a few pieces 
to please himself and of whom Dickens said: “No 
poet ever entered the hall of the Immortals with a 
smaller volume under his arm.” 
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VERSATILITY— 


Maria Marovsky has contributed to Atlantic 
Monthly, Harpers, Vanity Fair, and a host 
of other magazines. She is the author of 

7 (Crowell) and other 


“The Bird of Fire’ 

hooks in foreign languages. She has re 
cently finished a book-length poem, ‘‘The 
‘Viled Walk.’ She has, she says, been a 


By MARIA MORAVSKY 


VERSATILITY is, 
to a writer, what 
diversified farming 
is to a farmer: it 
safeguards him 
against failure. 

If Wild Tales 
Magazine folds its 
tent in the night of 
depression and 
steals away, there 
are still True Thril- 
lers, Atlantic 
Monthly, Boy’s 
Life, etc. If beans 
freeze, there may 
be a bumper crop 


Maria Marovsky, with love birds. 


of strawberries. 

Of course, it is easier to specialize—planting 
potatoes year after year and re-writing the same 
adventure plot. But safety is worth the trou- 
ble of learning to diversify your brain crops. 

How does one do it? Why, nothing can be 
simpler. I have written fiction, essays and 
poems for over one hundred periodicals, from 
The Atlantic Monthly to the pulps, and always 
used the same method. When my interests began 
to narrow down to one social circle, or one 
branch of science, I went out to meet total 
strangers. You must not believe Emily Post 
that introductions are necessary. I can enter 
almost any home, exchange a remark or two 
with the inmate, and he will offer me the best 
chair and tell me the story of his life. 

I use the word “inmate” advisedly; most of 
us are inmates of our homes, offices and fac- 
tories, confined voluntarily or by circumstances 
to live in small, unchanging circles, which sel- 
dom overlap. We live in prisons with unseen 
walls. 

Once I knew a shopkeeper whose ambition 
had been for years to meet a prominent local 
society lady, but she did not know how to 
achieve her desire. To my natural suggestion, 
“Why don’t you go and see her?” she replied 


revolutionist ever since she can remember. 


Born in Russia, she came to America in 
1917 as a newspaper correspondent, became 
stranded in San Francisco without triends 
or money, learned English in a hurry, went 


to New York, later to the West Indies 
where she met and married Ted Coughlan, 
the humorist, then to South America, and 
now lives in Florida, where she raises love 
hirds as a hobby. 


with conventional horror that she couldn’t do 
it without an introduction. I tried to convince 
the shy soul that the lady probably would be 
flattered to learn that someone had yearned for 
years to know her. Finally, I lost my patience 
and took her to the stranger’s home. 

The shopkeeper and the society lady hap- 
pened to have something in common. It was 
raising canaries. All I had to do was to say: 
“Can we see your beautiful birds? We would 
like to get some advice about raising them.” 

The lady beamed, and took us through her 
aviaries. Both bird fanciers talked shop for 
hours, happy to know one another, while I lis- 
tened, gathering unfamiliar material. 

After a pleasant visit, when my thoroughly 
enchanted shopkeeper was thanking me for 
gratifying her ambition, I confessed to her that 
I had never met the lady until that day. 

Contrary to widespread belief, people love 
meeting strangers, unless they are snobs, man- 
kind haters, or hermits. Most normal people 
are eager to show you their homes, to boast 
about a new rose bed, or a strong bench, or 
just a new pair of curtains in that one-room 
apartment. Especially in a one-room apartment 
which, in a big city, is so much like a soliatry 
cell. 

When they have nothing to brag about, they 
have troubles to complain of, and it is much 
easier to complain to a stranger than to your 
long-suffering family, provided that the stran- 
ger has a knack of tactfully asking leading 
questions and listening sympathetically. The 
material strangers give you may make stories 
for many different magazines. During the same 
day you may meet a shop girl, a Spanish ad- 
miral, a tramp, an artist. 

When I don’t feel like walking into people’s 
homes, I talk to them in public places, or write 
to another hemisphere and correspond with a 
Chileno or any other antipode. This may be 
done through a newspaper advertisement. The 
material thus obtained helps one to achieve ver- 
satility. 
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To get acquainted with a strange science is 
even easier than meeting human strangers. For 
copy purpose, you don’t need to study much 
of any science, because in fiction you generally 
need it only for atmosphere, and in essays as 
an illustration. In order to make science come 
to you painlessly, all you have to do is to write 
a letter to its representative. A human-interest 
letter, of course, worded as well as an adver- 
tisement. Only the product you advertise is 
your justifiable curiosity. No matter how busy, 
the representative of a Strange Science usually 
will write you or order his secretary to write 
you, supplying you with the information you 
desire, provided you do not ask for patentable 
secrets. Of course, you quote him in your arti- 
cle and this makes it more authoritative. 

If you want to know how to write on any 
religious subject (I have had stories in Roman 
Catholic, Orthodox Russian, Hebrew, and other 
religious publications) you may invite yourself 
to some religious ceremony and tell the priest 
or rabbi, or shaman presiding over it that he 
may try to convert you. If you respect other 
people’s beliefs, you will learn all you want to 
learn about them in a dignified debate. 

Oh, yes, about entering people’s houses. | 
would not advise this to shrinking violets. If 
you must have an excuse to talk to strangers, 
try selling something. But don’t try hard. Be 
just a nominal salesman. Always take “no” for 
an answer. Odds are ten to one that your pros- 
pect will be so grateful for your lack of pres- 
sure, that he will open up, invite you in, offer 
you the best chair, and tell you the story of 
his life, or his business, whatever it is you care 
to hear. 

The same thing is true about entering a 
strange country. Most travelers pass through 
foreign states without ever really being inside. 
They look at the foreign country from the out- 
side in. This attitude is deadly for a writer who 
wants to be versatile. Nobody really is inter- 
ested in a mere description of a foreign coun- 
try. Your readers want the feel of it. And so, 
when in Japan, for instance, invite yourself 
into one of those bamboo homes where you sit 
on the matted floor, your shoes left politely 
outside, your stockinged feet turned toward the 
glowing brassier. Here, while drinking sugar- 
less green tea and eating sweetmeats wrapped 
in fresh green leaves, you will hear your host’s 
story, and also the story of his country, if you 
have a language in common. I am speaking 
from experience. 

I don’t mean that you should know Japa- 
nese, or he English. Language is only a tool, 
incapable of bringing people together unless 
their hearts beat in common. You must love 


something about the Japanese, be it only their 
devotion to flowers or art. You must be able 


The Author & Journalist 


to show the people that particular facet of 
your soul which corresponds with theirs. 

Here we come to the most important means 
for achieving versatility: you must have a 
many-faceted soul; you must be interested in 
practically everything. You must be a living 
encyclopedia in the making. But, of course, 
you are that, or you would not be a writer. 

Nobody can teach one how to have a ver- 
satile soul. I am taking it for granted that you 
already possess it. So many of us are interested 
in all the world, are in sympathy with mankind, 
and animals, and even politicians. But the ave- 
nues leading out, ways of contact with the 
great outside, may be blocked by inhibitions, 
conventionality, shyness. 

This is why I started this earnest article in 
such a flippant tone; to reassure you, fellow 
writer, about the difficulty of your achieve- 
ment. All the givers of literary advice stress 
so much hard work and difficulties, that one 
feels already tired by the would-be effort, while 
reading too-sober advice. The description of 
hardships has been overplayed in the literary 
game. It would be much easier to work if we 
thought the task lighter. 

It was my father who taught me this. He 
always told me: 

‘““Marus, you can do anything you want, and 
do it easily.” 

And so I never hesitated about tackling any- 
thing. 

Afterwards, when I came to this country, | 
learned English in a few months, well enough 
to write and sell my first article to The Af- 
lantic Monthly and my first story to Harper’s 
Magazine. Things grow miraculously lighter 
when we approach them in light spirit. 

* 

Well, now that I have explained the reason 
for my surface flippancy, I am going to tell 
you the underlying principle of versatility. It 
is transforming yourself into your subject. 

To approach easily a man in his home, or a 
subject in a foreign field of science, or a coun- 
try which you are visiting for the first time, 
imagine that you are that man, that country, 
even that laboratory. You must get under the 
skin of humans, under the bark of trees, be- 
hind the eyes of animals or birds, you must 
even be able to turn yourself into a stone tem- 
porarily. The only reincarnation in which | 
really believe is that of a writer reincarnated 
into his subject. 

It sounds like superhuman effort but it really 
isn’t. When a little girl, I had a parrot which 
used to narrow his eyes and gibber. I wondered 
how he felt when he did that. He was a new 
baby parrot and I did not understand his moods 
yet. So I took a mirror and watched the pupils 
of my eyes, trying to feel, one after another, 
hunger, anger, joy. I discovered that the par- 
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rot was angry when his pupils contracted so 
suddenly. Ever since, I have continued to learn 
the language of birds, humans, even plants, in 
a similar way, by imagining myself in their 
place. 

When I study a man I try to imitate his 
most obvious mannerisms, his attitudes, his 
movements, the tempo of his speech, in order 
to learn how he feels, and what kind of a man 
he is. I have been doing it for so long that 
now I know, unconsciously and instantly, how 
to approach a stranger or how to avoid him. 
| feel when I am welcome, and when I need an 
excuse to call, and when I should stay away 
altogether. This enables me to enter strangers’ 
homes without any introduction, any visible 
purpose. As soon as I see a stranger, I instinc- 
tively know what will open him up. I have 
never yet met with a rebuke. 

This calls for temporary abnegation of all 
self. You cannot study a man, or a nation, or 
a science strictly from the outside. You have 
to identify yourself with your subject. Then, 
in truth, you will become one with the object 
of your study—not a stranger but a double, a 
long-lost twin brother in spirit, welcome in- 
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stantly into a man’s home, his laboratory, even 
his busy office, into his country, even though 
it be at war with yours. 

This ability to reincarnate yourself into an- 
other is perhaps the most important thing in 
human life. It goes far beyond the boundaries 
of mere writing. It is a social trait which should 
be cultivated not only for achieving versatility 
but for conversing with the entire universe. 
You can, if you make an honest effort, know 
the language of birds and the weather. (Wit- 
ness Seminole Indians.) You can even meet the 
hurricane on an equal footing. 

No, this isn’t mysticism, only symbolism. 
But all art is symbolic, because we have too few 
exact words, and have to resort to symbols. 
Perhaps literature, after all, is only a means of 
not feeling lonely, only a means of entering a 
stranger’s home... . 

If you possess versatility of soul, and make a 
habit of practising it, you may achieve not only 
marketable stories which will find a place in 
practically any magazine in the country. You 
may achieve communion with humanity to a 
far greater extent than you ever dreamed pos- 


sible. 


HOW LONG WILL YOUR 


MANUSCRIPT BE 


HELD? 


. « « A Compilation Covering More than 100 Magazines. 
(Based on individual reports of experience submitted by readers.) 


OLLOWING is a compilation arranged by 
Fos: AUTHOR & JOURNALIST, in coopera- 

tion with the American Fiction Guild, 
which indicates the average time required by 
various magazines for reporting on material. 
Thanks are due to the large number of individ- 
ual writers who responded to our request for 
assistance in compiling this report. Many sent 
in very full reports, giving exact lengths of 
time that manuscripts were held by magazines 
with which they had dealt. Others submitted 
only their estimated averages, which obviously 
were of less assistance to us than specific infor- 
mation. When, for example, a contributor re- 
ported of a certain magazine that it usually re- 
turned manuscripts within 3 weeks, the infor- 
mation was entered on our compilation as one 
manuscript. Another contributor reporting on 
the same magazine perhaps gave his record as 
follows: one manuscript 13 days, one 28 days, 
two 18 days, three 25 days. These specific in- 


stances naturally counted for seven entries on 
our record as against the one entry allowed for 
the contributor who submitted a generality. 

Unless we received at least three reports on a 
magazine, it was not included in the compila- 
tion. It is obvious that the averages indicated 
are more likely to hold true in cases where there 
were several reports than when there were only 
three or four. 

The value of this compilation lies in its indi- 
cation of the length of time that a writer may 
expect to be compelled to wait for a report 
from any individual magazine. We hope also 
that it will induce editors who are slow in re- 
porting to see themselves as the writer sees them 
and that it may lead them to make an effort to 
mend their ways. 

It should be noted that the report indicates 
the length of time between submission of man- 
uscripts and their return to the author, rather 
than the time manuscripts were held in the 
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editorial offices. In other words, the time of 
transit in the mails is included. Since reports 
came from all sections of the country, this gives 
a fair average. However, writers living in or 
near New York may expect reports in some- 
what less than the average time, and writers 
living on the Pacific Coast in somewhat longer 
than the average time. 
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So far as we know, this is the first attempted 
compilation of its kind. It is our present inten- 
tion to publish a similar compilation about six 
months hence, and we suggest that writers who 
feel inclined to cooperate keep their records 
carefully with a view to responding to our call 
for assistance in compiling the next report. 


TIME REQUIRED FOR REPORTS BY INDIVIDUAL MAGAZINES 


Figures in the columns under number of weeks indicate number 
of months indicate number 
manuscript has not yet been reported on after length 
only 


Figures in parenthesis after number 
or weeks; m. month or months. N.R. indicates that 
indicated. Such manuscripts have been counted as held 
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Canadian Magazine 
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By C. EARL AVERY 


I LEARNED a les- 
son from the dairy- 
man, the tanner, 
the lumberman and 
the oil refiner. 
Those fellows, none 
of them satisfied 
with selling milk, 
shoes, two-by-fours 
and gasoline, divert 
their by-products 
into profitable 
channels and make 
buttermilk, pocket- 
books, paper and 
vaseline. 

I took a tip from 
them and sold not one, but more than fifteen, 
articles on the subject of sandblasting; and I’m 
still selling ’em. 

A chance happening on some sales literature 
describing the machinery put me on the track. 
A few hours at the library, some personal con- 
tacts with sandblasters, and I had a start. 

For one thing, I discovered that little was 
known about the craft, except that it is a good 
cleaning medium for everything from ball- 
bearings to battleships. A number of manufac- 
turers gladly gave me all the information they 
had and that, with my observation, research and 
some actual experimental practice in sandblast- 
ing, filled just about a ream of twenty-pound 
bond paper with notes and statistics. 

My next step was to contact the proper me- 
diums. Not wanting to overlap, that is, have 
the readers of one publication subscribe to a 
publication in a similar field and find the same 
story, rehashed, therein, I used a little discre- 
tion in querying editors. 

With the help of a Market Data Book (Class 
& Industrial Marketing, Publishers), and more 
current tips from writers’ magazines, I compiled 
a list of trade publications covering several 
lines of industry and grouped them accordingly. 
Sandblasting, I should state, is used in many 
types of factories for cleaning purposes. It also 
is used as a means of decorating wood, marble, 
glass, etc. 

My queries to these trade journals told the 
editors that I was writing for, had written, or 
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FIFTEEN MARKETS FOR 
THE SAME SUBJECT ves in Sam Prana 


Avery is a_ successiul trade-journal 


Among 


material referred to in the accompanying 
article are Glass Industry, Popular Me 
chanics, The Woodworker, Autobody Trim- 
mer and Painter, Signs of the Times, Com 
pressed Air Magazine, The American Painter 
& Decorator, Modern Machine Shop, Cera- 
mic Industry, and Popular omecest, 


was going to write, on the subject of sand- 
blasting for other publications not in competi- 
tion and in every instance gave the editor the 
opportunity to object on the grounds of over- 
lapping. In one instance, only, therefore, did 
an article overlap. Forewarning the editor 
caused a prompt rejection with no feelings in- 
jured. As a result of these inquiries, several 
editors expressed a desire to “have a look” and 
several outlined the article as they would like 
it written. 

Certainly, turn-downs were in the majority; 
and several did not answer, although a stamped 
return envelope was enclosed with each inquiry. 

Where two or more publications in the same 
field expressed their interest, I chose the one I 
considered the most reliable. In only one case 
was a manuscript rejected on its first time out. 
When it was accepted, I wrote the other inter- 
ested inquirers, telling them what had hap- 
pened. I want to sell them something else 
some time. 

Photographs of the men-at-work type were 
not difficult to get, at no cost to me, nor were 
illustrations of installations, particularly of art 
work on glass, etc. My own ability as an artist 
being remarkably limited, I sent along crude 
sketches to illustrate when photographs were 
unavailable. Strange to relate, one editor pub- 
lished three of them “‘as is”... . and paid me 
extra for them! After that experience I took 
more pains with my “art” and sent the sketches 
done in India ink. And usually got extra money 
for them. 

Every field, of course, was covered from its 
own particular angle. The articles were in no 
way rewritten, although of necessity many of 
them contained the same information. Always, 
the slant was slightly different. For the glass 
publication the art angle was stressed; for the 
woodworking journal, the process was slanted 
entirely toward wood. In all of them I talked 
the “shop” of that particular field. Sounds dif- 
ficult, but it isn’t if you just put yourself in 
the place of the automobile painter or the fur- 
niture refinisher. And you can get in “his 
place” by studying the trade journals he reads. 
It’s surprising how many editors will send you 
samples of their magazine if you ask for them. 
While writing these articles, it occurred to 
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me that one of the amateur scientific magazines 
might be interested. Theréfore I wrote a fifteen- 
hundred-word description of the process and 
sent it, along with a few photographs, to one 
of them. It came back with a short note tell- 
ing me that in addition to being too lengthy, 
they could not use it. I cut it to five hundred 
words and sent it to the leading magazine in 
that field. A week or so later a check for $35 
for it graced my morning mail! 

In prowling around the sandblasting shops | 
ran across a dust removal system that one chap 
had devised—at a considerable saving over 


the high-priced, “tailored” systems. With his 
permission, I wrote a how-to-do-it for a journal 
going to sheet metal workers. (The system was 
mostly made of galvanized metal.) 


Several other side issues developed; short ar- 
ticles were written for journals going to users 
of compressed air, sand, and other specialized 
fields. I worked fast. As I became more aware 
of the possibilities, I realized that others would 
know as much, probably more, than I did. Be- 
fore they got the idea, I covered the entire 
field—hogged it, if you will—in a hurry. 


WHAT IS POETRY? 


By CHAUNCEY THOMAS 


THE August issue of A. & J. 
has an article, “Difference Be- 
tween Poetry and Verse,” that 
hovers all around the subject 
but does not touch it. A whole 
cannot be different from one 
of its parts, in writing any 
more than in any other matter. 
Thus the foundation cannot be 
different from the building nor 
can a leg be different from the 
body. The article deals with 
the differences between poetry, 
verse and doggerel. 

The difference is a matter 
of degree, not of kind. They 
shade into each other as do 
the three colors of the rainbow. 

Attacking the subject from 
an entirely different angle than 
above mentioned, first let us define our terms or we 
travel nowhere than in circles. 

Poetry is musical language that arouses emotion in 
the reader. To arouse emotion merely by musical 
sounds, not words, that is music. No matter how 
musical the wording, if the whole does not arouse 
emotion, the composition is not poetry. Thus a 
mathematical problem can be solved in musical lan- 
guage but by its nature cannot arouse emotion, hence 
can not be poetry. Thus musical language that arouses 
no emotion is verse only. Doggerel is a weak accom- 
plishment of rousing emotion, or of musical wording, 
or of both. 

One can have perfect verse (musical wording) 
without poetry, but one cannot have perfect poetry 
without perfect verse. 

Rhyme, rhythm, metre, and other machinery to 
achieve musical language are useful, not essential to 
musical language. If it charms the listener's ear, 
that is music, no matter how. The sole difference 
between prose and poetry in its machinery is that the 
more musical the prose the nearer it approaches 
poetry in form. There is no clean-cut difference be- 
tween prose and poetry; again ’tis only a matter of 
degree, not of kind. The nearer noise becomes pleas- 
ing the nearer it becomes music. And what is music 
to one is noise to another. Thus the “patter of child- 
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ish feet’’ and “childish prattle” is music to the mother 
but often a nuisance to the neighbors. This is true 
of poetry. 

To non-Christians the verse of Milton is fine verse 
but it is not poetry to them, because he arouses no 
emotion in them. “Nearer My God to Thee’ is near 
divine poetry to some, and but a smile or a bore to 
The essence is not in itself but in the emo- 
tion it arouses. No emotion, no poetry, no matter 
what it is otherwise. To some the Rubiayat is the 
crest of English poetry, to others it is repulsive blas- 
phemy, hence the reverse of poetry, though the music 
of its wording is the same to both. 

To reword Aristotle slightly for this occasion— 

The effect is the essence of poetry.” The same can 
be said just as truly of verse—whether or not it is 
musical to this ear, not to that ear. Even doggerel is 
both music and poetry to the crude ear and to the 
dull minded, such as gulps rare old wine as if it were 
beer and keeps time to a violin with the feet. Shake- 
speare and Omar are not poetry to those who cannot 
comprehend them. 

‘Tis all a matter of degree, not of kind, and the 
effect tells or determines which is which—poetry, 
verse, doggerel. That one expresses oneself is not 
essential, just so he arouses the effect he wishes in 
the reader. How, matters not. 


others. 


HACK-WRITER’S BUDGET 
By ALFRED I. TOOKE 


EVEN DOLLARS for a sonnet, buys the wife an- 

S other bonnet. Half an hour spent on a skit, buys 
the shoes to go with it. Batch of jokes (if they 

are taken), purchase groceries and bacon; then a day 
on essays spent, brings a check to pay the rent. Mov- 
ies? Well, a limerick, neatly done, should turn the 
trick. Candy? Child’s Bright Saying buys it. Gaso- 
line? Kids’ verse supplies it. Epigrams buy cigar- 
ettes. Articles pay sundry debts. Greeting cards when 
written right, pay for water and for light. Household 
Hints and Recipes pay for picnics, lunches, teas. Illus- 
trated Interviews pay for daddy's clothes and shoes. 
Hacks may not acquire much fame, but they get 
there just the same. 


| | 


| 
+ 
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WHATS IN A 


By E. O. CULVER 


“A ROSE by any 
other name would 
smell as sweet,” but 
a story by any old 
name won’t sell 
fleet. Most writers 
have learned long 
ago the importance 
of a good title 
which will catch 
the eye of the read- 
er, and incidentally 
the eye of the edi- 
tor. Much has al- 
ready been written 
E. Culver on subject. 
However, we have 
been told very little about how to obtain a 
good title. Sometimes a story will name itself. 
At other times we may have a great deal of 
trouble in finding a short combination of words 
that will label our production adequately and 
at the same time provide the first selling point 
to the editor and later to the reader. 

Whenever I discover myself in such a pre- 
dicament I turn to the Bible or to the classics. 
More specifically I] turn to a volume of Shake. 
spere or a collection of famous quotations from 
literature. Many of these quotations have been 
remembered and preserved because they pre- 
sented an unusual combination of words or be 
cause they stated an idea in unusually interest- 
ing language. Many of them are epigrammatic. 
They contain phrases which caught somebody’s 
eye. Shakespere and the Bible contain many 
short expressions which are not a part of any 
famous quotation but which would catch the 
eye nevertheless. 

In fact, this article is being written because 
| found one such phrase in skimming through 
a copy of Antony and Cleopatra. It caught 
my eye. I stopped and re-read it. If this phrase 
stood out so glaringly in a long speech, it should 
make a good title if applied to the right story. 
The phrase was “My Salad Days.” Many such 
a fragment needs a slight change but such a 
change as would not cause it to lose its kick. 
“Her Salad Days” might be better. 

Evidently I am not the first to make use of 
this source of titles. Here are some titles of 


published books, stories, and plays, all of which 
are phrases from the Bible: 


NAME? 


Mr. Culver has sold fiction and verse to 
Young’s Magazine, Love Story, Breezy Stories, 
Household Magazine, Everyday Life, Adult 
Bible Class Monthly, The American Mo- 
torist, and various others. He formerly 
taught English in St. John’s Military Academy, 
Dalefield, Wis 


His Brothers’s Keeper 

Potiphar’s Wife 

The Street Called Straight 

Down to the Sea in Ships 

The Finger of God 

Sins of the Father 

The King’s Highway 

The Mark of Cain 

A Certain Rich Man 

All of these and many more phrases have 

been used. In skimming over parts of the Bible 
| noticed especially the following fragments. 
Some of these may have been used, but so far 
as I know, they have not. Some would make 
good titles for stories, some would be more 
appropriate for novels, and some seem to lend 
themselves admirably to magazine articles. 


-Genesis 3:13 
1 Kings 11:1 


And | Did Eat. 
Many Strange Women. 


Satan Came Also................. ....Job 1:6 
The Price of Wisdom........ Job 28:18 
The Seat of the Scornful.... ..Psalms 1:1 
A Little Lower Than the Angels........Psalms 8:5 


The Song of the Drunkards.............. Psalms 69:12 
The Bread of Tears................. ..Psalms 80:5 
The Glory of Young Men Proverbs 20:29 
A Rod for the Fool’s Back.............. Proverbs 26:3 
And Desire Shall Fail. Ecclesiastes 12:5 
Pearls Before Swine..................-.------ Matthew 7:6 
The Things Which Are Caesar’s..Matthew 22:21 
Behold the Man.......... . John 19:5 
The Way of All the Earth.. -1 Kings 2:2 
Thou Art the Man. ....... 2 Samuel 12:7 7 
With Timbrels and With Dancing, Judges 11:34 
By Bread Alone Matthew 4:4 


Excluding the Bible, no one source has con 
tributed more to our modern speech than 
Shakespere. We use many of his phrases today 
because they have caught the public fancy. 
Authors have made use of Shakespere in titles, 
too. We are all familiar with the following 
published works. I give the source of the 


phrase. You probably know the book and its 
author. 


The True Promethean Fire...... Love’ s Labour Lost 
Thy Name Is Woman................ -Hamlet 
Makes the Whole World Kin..Troilus and Cressida 


Young’s Magazine recently bought a short 
story from me which bore the title “When 
the Blood Burns.” As you probably know, I 
found it in Hamlet, where Polonius tells 
Ophelia, “I do know when the blood burns 
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how prodigal the soul lends the tongue vows.” 
And, boiled down, that was my story. In 
searching for a title you may find a whole story, 
or at least a good suggestion, in some quotation. 

Do you remember Rosalind’s gem of philos- 
ophy from As You Like It, where she says, 
‘Men have died from time to time, and worms 
have eaten them, but not for love?” Liberty 
has printed two stories with that idea and bear- 
ing titles from that quotation. Recently one 
was named “But Not For Love,” and several 
years ago the same magazine carried a short 
story entitled “Men Have Died and Worms 
Have Eaten Them, But Not For Love.” Yes, 
all of that in the title. It was a good yarn, 
too. | have remembered it all these years. 1] 
wonder who the author was. 

I suggest the following bits from Shakespere 
as being sufficiently outstanding to make good 
titles. Here, again, some of them may have 
been used. 

A Lady Richly Left Merchant of Venic« 
Valiant Dust. Much Ado About Nothing 
Hard Food for Midas Merchant of Venice 
Sweets to the Sweet : Hamlet 
Lilies That Fester Sonnet XCIV 
One Touch of Nature. Troilus and Cressida 


A Tale Told by an Idiot _..Macbeth 
The Rest Is Silence... See Hamlet 
Every Inch a King...... Lea 
After Life’s Fitful Fever............ Meade Macbeth 


Through Another Man's Eyes. _As You Like It 
Men Are April When They Woo..As You Like It 
A Fool to Make Me Merry...........As You Like It 
The Bubble Reputation _..As You Like It 
A Swan-Like End ...Merchant of Venice 
Lovers and Madmen-A Midsummer Night's Dream 
Women Are Light at Midnight 
-Measure for Measure 
Some Rise by Sin Measure for Measure 
Other famous writers besides Shakespere have 
written words which were lifted out and made 
into titles. A few familiar titles and their 


sources follow 


Mice and Men...... ...-Burns, To a Mouse 
East of Suez....Kipling, Ballad of East and Wrest 
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Far From the Madding Crowd..........Gray, Elegy 
They Also Serve Milton, On My Blindness 
The Vision Splendid : 

Wordsworth, Intimations of Immortality 
A Young Man's Fancy... Tennyson, Locksley Hall 
And So to Bed .....-..Pepys, Diary 
If Winter Comes..Shelley, Ode to the West Wind 
A Fool There Was Kipling, The Vampire 


As for phrases which, to my knowledge, have 
not been used | might suggest “None But the 
Brave” from Dryden’s Alexander's Feast, 
“Women Must Weep” from Kingsley’s The 
Three Fishers, “Hope Springs Eternal” from 
Pope’s Essay on Man, or “So Great a Lover” 
from Rupert Brooke’s The Great Lover. “The 
Poor Man’s Wealth” from Sidney’s Astrophel 
and Stella,‘“The Breath of Kings” from Burns’s 
Cotter’s Saturday Night, or “The Common 
Touch” from Kipling’s If might be used to 
head your article on economics or politics. For 
that article slanted for a women’s magazine 
how about “To Blush Unseen” from Gray’s 
Elegy or “When Her Mother Tends Her” from 
Meredith’s In the Valley? And why doesn’t 
the author who will some day write the great 
novel or poem of the air mail use as a title 
Tennyson’s phrase from Locksley Hall, ‘Pilots 
of the Purple Twilight’? 

The unused phrases | have mentioned were 
picked out while hurriedly skimming over the 
sources listed. There are thousands of other 
good ones. Some of such phrases will catch the 
eye merely because the word combination is in- 
teresting. Others would make excellent titles 
because in the long years they have been before 
us they have come to suggest much more than 
the average, coined title. And what more would 
you want in a title? 

Many of the fragments suggested in this ar- 
ticle could be adapted to your story by slight 
changes. Even a slight variation of some title 
itself is effective. Often a humorous effect is 
secured by clever changes. I remember a story 
several years ago, in the Saturday Evening Post, 
| think, entitled “The Merchant of Venus.” 
Why not “The Merchant of Wienies”? 


LAST-MINUTE MARKET TIPS 


Market tips and the Handy Market List in The Author 
& Journalist are corrected up to the moment of going to 
press. It is sometimes possible to catch the “last forms” 
after the main body of the magazine has been printed. Fol 
lowing are last-minute reports with which we are able to 
supplement the tips and market listings in the present 
issue: 

The title of the new magazine of luck, numbers, and 
racetrack interests launched by Feature Magazine Cor 
poration, 551 Fifth Ave., New York (see page 24), will be 
‘Doc Wizard’s Lucky Systems. 

Herbert R. Mayes will be editor of Pictorial Review un- 
der its new Hearst ownership (see page 26), succeeding 
von Ziekursch. 

Western Novel and Short Stories and Complete West- 
ern Book, Newsstand Publications, should now be ad 
dressed at 220 W. 42nd St., New York, the same address 
as Ranger Publications with which they are associated 
(see page 24). 

Ace High, 149 Madison Ave., New York, of the Dell 
group, is now using practically nothing but Western 
stories, writes C. W. Mowre, editor. Short-story lengths, 


5000 words; novelettes, 10,000, 15,000, and 20,000; no 
serials. Rates, 1 cent a word up 
Wine and Good Living, New York, is out of business. 
Sex Science has moved to 1440 Broadway, New York. 
American Spectator has moved ty 55 Fifth Ave., New 
York; Screenland has moved to 45 W. 45th St., New 
York; Sexology has moved to 99 Hudson St., New York. 


New Western Magazine, 8( Lafayette St., New York, 
is a new book-put out by Two-Books Magazine, Inc., 
Roy de S. Horn, editor. It features ‘‘four big novels 
and novelettes,” and presumably will pay same rates as 
Two-Books Detective and Big-Book Western, of the same 
company—% cent a word on acceptance. 

The Perfect Home, published by French Stamats, Inc., 
Cedar Rapids, Ia., wants authentic articles from 500 to 
1000 words in length dealing with modern trends and 
styles in any phases of home building or remodeling- 
woodwork, plumbing, heating, lighting, landscaping, in 
terior decorating, furnishings, home owning, residence de 
signs, ‘“‘before and after’? experiences in modernizing. They 
must be illustrated with good photographs. Rates, accord 
ing to Ralph Clements, who sends the statement, will be 
1 cent a word up, on acceptance; good prices for photos 
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The Handy Market List is designed to give, in brief, convenient form, the information of chief importance to 


writers concerning periodical markets. Constant vigilance 
lications, changes of address, and changes of editorial polic 


is exercised to keep this list up to the minute. New pub- 


y are closely followed in preparing for each quarterly publi- 


cation. Only a few obvious abbreviations are employed; M-20 means monthly, 20 cents a copy; 2-M, twice monthly, 


si-M, bi-monthly; W-15, weekly, 15c; Q., quarterly, etc. 


Numbers indicate preferred word limits. Acc. indicates pay 


ment on or reasonably soon after acceptance; Pub., payment on or after publication. First-class rates, around 5 cent 
) I 


a word; good rates, an average around 1 cent or better; 
name is given when available. When possible the name of 


fair rates, around % cent; low rates, under ™% cent. Editor's 


magazine is followed by a key-word indicating the publish- 


ing house by which magazine is issued. S. & S. indicates Street & Smith; Doubleday indicates Doubleday, Doran & Co.; 
Mag. Pubs. indicates Magazine Publishers, etc. The notation “‘Slow’”’ after a listing is a warning that delays in pay 
ment or non-payment for material have been reported; writers submit manuscripts to such markets at a risk. 


LIST A 


General periodicals, standard, literary, household, popular and non-technical, which ordinarily pay on acceptance at rates of about 
cent a word or better. 


Ace High, (Dell) 149 Madison Ave., New York. (M-15) fast 
action adventure short-stories; serials up to 50,000. C. W. 


Mowre. lc up, Ace. 


Action Stories, (Fiction House) 461 8th Ave., New York 
(Bi-M-20) Fast-moving, dramatic Western, adventure, mystery- 
detective short-stories 3000 to 6000; novelettes 12,000 to 14,000; 
novels 25,000 ro 30,000. John F. Byrne. lc up, Acc. 

Adventure, (Popular) 205 E. 42d St., New York. (2-M-15) 


Distinctive adventure short-stories, novelettes. Howard Bloom 
field. fillers Ic, Acc 

Ainslee’s Magazine, (S.& S.) 79 7th Ave., New York. (M) 
Sophisticated love fiction. Daisy Bacon, Esther J. Ford. Good 


rates, Acc. 

Alibi, (Magazines, Inc.) 55 5th Av., New York. (M-15) De 
tective-action short-stories up to 6000; novelettes 15,000 to 
25,000. Frank McNelis. Good rates, Acc. 

All Detective, (Dell) 149 Madison Ave., New York. (M-10) 
Action-detective short-stories with unusual settings and ‘‘men- 
ace’’ 5000; novelettes 10,000 or 20,000. ‘‘Idea’’ shorts. C. W 
Mowre. Good rates, Acc. 

All Story, (Munsey) 280 Broadway, New York. (W-15) Dra- 
matic, emotional love short-stories, heroine’s viewpoint, 4000 to 
7000, novelettes up to 12,000; complete novels 25,000. Amita 
Fairgrieve. Good rates, Acc. (New writers, Pub.) 

All Western, (Dell) 149 Madison Ave., New York. (M-10) 
“Different,”’ well-plotted Western short-stories 5000, novelettes 
10,000 or 20,000; little or no love interest. Special articles on 
the West. C. W. Mowre. Good rates, Acc. 

American Magazine, The, (Crowell) 250 Park Ave., New 
York. (M-25) Short-stories 3500 to 5000; serials; articles based 
on personalities; articles of opinion from authoritative sources. 
Summer N. Blossom. First-class rates, Acc. 

American Mercury, The, 730 Sth Ave., New York. (M-50) 
Sophisticated reviews, comment, essays; serious and political 
articles, short-stories, sketches, verse; high literary standard 
Charles Angoff. Good rates, Acc 

American Scholar, The, 145 W. 55th St., New York. (Q-50) 
Scholarly, non-technical articles on literature, art, science, eco- 
nomics, politics, education, etc.; brief. accounts of scholarly 
scientific projects; appropriate long and short poems; no fic- 
tion. Wm. Allison Shimer, $5 to $50, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (W-10) Action 
fiction, all types except love or feminine leads; short-stories 1000 
to 7000; novelettes 10,000 to 30,000; serials up to 60,000 (install- 
ments of 10,000; prose fillers 100 to 400. Frederick Clayton 
Good rates, Acc. (New writers, Pub. 

Astounding Stories, (S. & S.) 79 a Ave., New York. (M-20) 
Pseudo-scientific, fast-moving fiction, woman interest permitted. 
Short-stories 1 to 5500: novelettes 12,000 to 20,000, F. Orlin 
lremaine, lc, 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles; sketches, short-stories, verse; high lit 
erary standard, Ellery Sedgwick. Good rates, Acc. 


Ballyhoo, (Dell) 149 Madison Ave., New York. (M-15) Hu- 
morous cartoons, gags. Norman Anthony. Good rates, Acc. 

Bill Barnes, Air Adventurer. (S. & S.) 79 7th Ave., New 
York. (M-10) Air short-stories 3000 to 5000; novels arranged 
for. Ic, Acc 

Black Mask, (Warner) 578 Madison Ave., New York. (M-15) 
Action detective short-stories 5000 to 8000, novelettes up to 
15,000. Strong, convincing plot, with something more than crime 
and its solution for motivation; distinctive characterization, 
swift movement, virile action. Joseph T. Shaw. Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Western, mystery, adventure short-stories, novelettes. True- 
experience contests. Donald Kennicott. 2c up, Acc. 

Breezy Stories and Youngs, 55 W. 3rd St., New York. (M-20) 
Smart sex short-stories, 2500 to 6000, novelettes 12,000 to 15,000. 
Vhil Painter. lc, Acc, 


Canadian Home Journal, 71 Richmond St., W., Toronto, Ont. 
(M-10) Short-stories up to 5000, 4 to 6-part serials; articles of 
interest to Canadian women up to 2500. W. Dawson. Good 
rates, Acc. 

Chatelaine, The, (MacLean) 143 University Ave., Toronto, 
Ont., Canada. (M-10) Articles of Canadian woman interest up 
ta 2000, short-stories 3500 to 5000, 2 to 4-part serials. Byrne 
Ilope Sanders. lc up, Acc. or Pub. 


Clues, (S. & S.) 79 7th Ave., New York. (M-15) Rapid-action 
detective fiction, woman interest. Short-stones up to 5500; 
novelettes 12,000 to 15,000. F. Orlin Tremaine c, Ace. 


College Life, (570 7th Ave., New York. (Bi-M-25) Swift-mov- 
ing, realistic short-stories, collegiate or other adolescent back 
ground, sex interest, 3000 to 5000; short short-stories 1000, ar- 
ticles 1200, humorous verse 4 to 6 lines; jokes; editorials 300. 
N. L. Pines, 1%e up, verse 10 to 20c line, jokes 35 to 50c, Ace. 


Collier’s, (Crowell) 250 Park Ave., New York (W-5) Short- 
stories up to 5000; serials up to 60,000; articles on popular 
questions of the day 3500 to 5000; editorials; short short-stories 
Wm. L. Chenery. First-class rates, Acc. 


Columbia, 45 Wall St., New Haven, Conn. (M-10) Knights 
of Columbus publication, Articles on contemporary science, 
travel, sport, topics of general interest_for men 2500 to 3500; 
action short-stories 5000; verse. John Donahue. 1 to 3c, Acc 


Complete Stories, (S. & S.) 79 7th Ave., New York. (Tri-W 
-15) Adventure, mystery, detective short-stories, novelettes up 
to 30,000, verse. E. C. Richards. Good rates, Acc. 


Cosmopolitan. (Hearst) 959 8th Ave., New York. (M-25) 
Short-stories 3000 to 6000; short-shorts 1000 to 1500; short 
novels 25,000 to 50,000; serials; articles of national import 2000 
to 4000. Harry Payne Burton. First-class rates, Acc. 


Country Gentleman, (Curtis) Independence Sq. Philadelphia. 
(M-10) Short-stories up to 6000; serials; articles of interest 
and importance to agricultural world; articles for women 
readers; humorous sketches; jokes; miscellany for boys’ anid 
girls’ depts. Philip S. Rose. First-class rates, Acc. 


Cowboy Stories, (S. & S.) 79 7th Ave., New York. (M-10) 
Fast-action Western short-stories, modern elements permitted, 
a“ 5500; novelettes 10,000 to 15,000. F. Orlin Tremaine 
Ie, Acc. 


D. A. C. News, Detroit Athletic Club, Detroit, Mich. (M-25) 
Humorous sketches up to 1500; verse. Chas. A. Hughes, First- 
class rates, Acc. 

Danger Trails, (ell) 149 Madison Ave., New York. (M) Ad 
venture novelettes 10,000, 15,000, 20,000. C. W. Mowre. le up, 
Acc. 

Daredevil Aces, (Popular) 205 F. 42d St., New York. (M-15) 
Thrilling Western-front air short-stories 5000 to 7500; novel 


ettes 15,000 to 20,000. Harry Steeger. Ic up, Acc. 


Delineator, (Butterick) 161 6th Ave., New York. (M-10) Dra- 
matic, human short-stories up to 5000; shorter lengths pre 
ferred; serials; articles. Oscar Graeve. First-class rates, Ac 


yore Fiction Weekly, (Munsey) 280 Broadway, New 


York ( 10) Detective, crime, underworld, mystery short 
stories 2000 to 8000; novelettes 10,000 to 20,000; serials 40,0UU 
to 80,000. Fact stories of murder mysteries 2000 to 8000; fil 
lers 500, Duncan Norton-Taylor. 1%c, Ace. 


Detective Story Magazine, (S. & S.) 79 7th Ave., New York. 
(2M-15) Swift-moving action detective short-stories 2500 to 
5000; novelettes 10,000 to 15,000; true crime stories 300 to 2500 
F. E. Blackwell: Dorothy “ol Hubbard, associate. Ic up, Acc. 


Dime Detective Magazine, (Popular) 205 E. 42d St., New 
York. (2M-10) Mystery and action short-stories 5000, empha- 
sizing menace and horror; novelettes 10,000 to 15,000. Harry 
Steeger. lc up, Acc. 

Dime Mystery, (Popular) 205 E. 42d St., New York. (M-10) 
Thrills, chills, horror in novels 20,000 to 25,000; novelettes 
10,000; short-stories up to 5000. Rogers Terrill. ic up, Acc. 

Dime Western Magazine, (Popular) 205 E. 42d St., New 
York. (M-10) Strongly emotional Western short- stories 2000 
to 6000; novelettes 10,000 to 18,000, girl interest, realistic char- 
acterization. Rogers Terrill. 1c up, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York 
(M-10) Action-adventure_ short-stories up to 6000, American 
heroes, any locale. John L. Nanovic. Ic, Acc. 

Dream World, (Macfadden) 1926 Broadway, New York. (M- 
15) First person confession type short-stories 5000; serials 
25,000 to 50,000. Henry Lieferant. 2c, Acc. 

Dusty Ayres and His Battle Birds, (Vopular) 205 F. 42d St., 
New York. (M-15) Full-length air novels, on assignment 
Harry Steeger, le up, Acc 


1? 


September, 1934 


Elks Magazine, 5) E. 42d St., New York. (M-20) Short 
tories up to 5000. Joseph T. Fannihg. First-class rates, Ac 
Overstocked 

Esquire, N. Michigan Ave., Chicago. (M-50)  Sophisti 
ited unsentimental articles; masculine viewpoint; essays, 
ketches, short-stories, 1500 to 2500; cartoons. Arnold Ging 
ch 3 to 10c, Acc. 


Farmer’s Wife, 61 E. 10th St., St. Paul, Minn. (M-5) Ar- 
ticles for farm women of general "and household interest; short- 
tories, short serials, verse. F. W. Beckman. lc up, Acc. 

Film Fun, (Dell) 149 Madison Ave,, New York. (M-20) Jokes, 
quips, epigrams. Lester Grady. $1.50 to $2, Acc. 

Five Novels, (Dell) 149 Madison Ave., New York. (M-20) 
\Western, adventure, sport, mystery, romantic novels 18,000 to 
20,000, strong love interest. F. A. McChesney. 1 to 1%c, Acc. 

Foreign Service, Broadway at 34th St., Kansas City, Mo. (M) 
War short-stories up to 3000, short-shorts of interest to A. E. 
F. veterans. Illustrations. Barney Yanofsky. 2c up, Acc. 

Formal, 551 5th Ave., New York. (M) Sophisticated, satrical 
irticles, short-stories, poems, humor, features for college audi- 
ence, up to 3500; cartoons. Charles Van Cott. lc up, Ace. 

Forum, 441 Lexington Ave., New York. (M-35) Controversial 
articles, essays, short-stories, verse. Henry Goddard Leach. 
Good rates, Acc. 


Gay Book Magazine, 201 N. Broad St., Philadelphia. (Q-25) 
skits; humorous verse; short-stories 1500 to 4000; articles of 
hilarious nature, smart sex interest; satires. Wm. H. Kofoed. 
About Ic, Acc. 

G-8 and His Battle Aces, (Popular) 205 E. 42d St., New York. 
(M-15) Western front air short-stories 5000. Novels arranged 
for. Harry Steeger Ie, Acc. 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 

York. (M-25) Young love short-stories up to 6000, serials, 
verse 3 to 4 stanzas. Overstocked on articles. W. F. Bigelow. 
First-class rates, Acc. 

Harper’s Magazine, 49 E. 33d St., New York. (M-40) Hu- 
man-interest articles; essays; short-stories 4000 to 7000; serials 
up to 60,000; verse; high literary standard. Lee F. Hartman. 
First-class rates, Acc. 

Holland’s, The Magazine of the South, Main and Race Sts., 
Dallas, Texas. (M-10) Articles of interest to South; short- 
stories 2500 to 5000; serials 30,000 to 60,000; verse; children’s 
stories. F. P. Holland. 1%c up, photos $2 up, Acc. 

Home Magazine, The, (Tower) 55 5th Ave., New York. (M- 
19) Domestic and love short-stories 3000 to 5000; short-shorts 
1000; articles on assignment. Good rates, Acc. 

Hooey, (Popular Mags., Inc.) Sexton Bldg., Minneapolis, 
Minn. (M-15) Sophisticated cartoons, ideas for cartoons. FE, 
Smithson. Good rates, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kan. 
(M-10) Household and general articles, short-stories about 1000, 
also 2500 to 5000, serials 20,000 to 50,000, verse, hints. Nelson 
Antrim Crawford. 2c up, verse 50c line, ‘Acc. 


Independent Woman, The, 1819 Broadway, New York. (M-15) 
Articles expressing woman's viewpoint on social and economic 
problems, 1200 to 2000; controversial articles on business and 
professional women’s problems, business advancement; informa- 

ve and light articles; verse 2 to 5 stanzas. Winifred Willson, 
$10 to $35, verse $2 or $3, Acc. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadelphia. 
(M-10) Articles 3000 to 5000; short-stories 5000 to 7000, serials, 
short lyric verse. Loring A Schuler. First-class rates, Acc. 

——, wd Magazine, (Fiction House) 461 8th Ave., New 
York. Bi-M-20) Fast-moving, melodramatic Western  short- 
stories 3000 to 6000; novelettes 12,000 to 14,000; novels 20,000 
to 25,000. John F. Byrne. le up, Acc. 

Liberty, (Macfadden) Lincoln Square, New York. (W-5) Ro- 
mantic, adventure, humorous short-stories, youthful appeal, 1000 
to 5000; serials about 32,000; timely human-interest articles. 
Wm. Maurice Flynn. First- class rates, Acc. 

Love Story Magazine, (S. & S.) 79 7th Ave., New York. (W- 
15) Modern love short-stories 3500 to 5000 ; novelettes 6500; 2 
to 4-part serials, installments 5000 to 7000; verse up to 16 
lines. Miss Daisy Bacon. lc up, Acc. 


MacLean’s Magazine, (MacLean) 143 University Ave., To- 
ronto, Ont., Canada. (2-M-10) Articles on Canadian subjects; 
short-stories up to 5000; serials 30,000 to 65,000. H. Napier 
Moore. Ic up. Acc. 

Master Detective, The, (Macfadden) 1926 Broadway, New 
York. (M-15) Illustrated true detective and crime stories; out- 
standing serials, 6000 to 7000-word installments. John Shuttle- 
worth. 1%c, photos $1 to 5, Acc. 

Maverick, The, (Popular) 205 E. 42d St., New York. (M-15) 
Western short-stories 5000 to 6000, novelettes 10,000 to 12,000. 
Harry Steeger. 1c up, Acc. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. (M- 
10) General and household interests; short-stories 2500 to 7000, 
serials. Otis L. Wiese. First-class rates, Acc. 

Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) True confession short-stories up to 5000; novelettes and 

rials by assignment. Helen Irwin. 2c, Acc. 

Mystery Magazine, (Tower) 55 Sth Ave., New York (M-10) 
Romantic mystery, detective short-stories 3000 to 5000; novels; 
true stories, articles on assignment. Good rates, Acc. 


National Geographic Magazine, 1156 16th St., N. W., Wash- 
ington, D. C. (M-50) Official journal National Geographic So- 
ciety. Authoritative human-interest articles on geographic sub- 
jects with photos. Gilbert Grosvenor. First-class rates, Acc. 
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New Yorker, The, 25 W. 45th St., New York. (W-15) Short- 
stories, 400 to 2000; factual and biographical material up to 
2500; verse. Good rates, Acc. 

Nick Carter Magazine, (S. & S.) 79 7th Ave., New York. (M- 
10) Detective-action short-stories up to 6000, detective heroes. 
John L. Nanovie. le, Acc. 


Operator No. 5, (Popular) 205 E. 42d St., New York. (M-10) 
Secret service short-stories up to 6000; lone-handed struggle 
against large criminal odds, Rogers Terrill. lc, Acc. 


Parents’ Magazine, The, 114 E. 32d St., New York. (M-25) 
Articles on family relationships, child care, etc., 2500 to 3000 
Clara Savage Littledale. 1c up, Acc.; jokes, pointers for par- 
ents, recipes, parental problems, $1, Pu b. 

Pennac, The, Rittenhouse Square, Philadelphia. (M-25) Sport 
articles, storyettes, humor 1000 to 1500, M. A. Kelly. 1%c, 
photos $1 up, Acc. (Overstocked.) 

Pete Rice Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Western action short-stories 2000 to 6000, old-time and 
modern. John L. Nanovic. 1c, Acc. 

Pictorial Review, (Hearst) 222 W. 39th St., New York. (M- 
10) Articles of interest to women 2500 to 3500; action, drama, 
problem short-stories, novelettes, serials, verse. Herbert R. 
Mayes. First-class rates, Acc. 


Railroad Stories, (Munsey) 280 Broadway, New York. (M-15) 
Railroad (steam and electric) short-stories and novelettes 1500 
to 15,000. Query on sensational fact articles. Freeman H. Hub- 
hard. 1%c up, Acc. (New writers, Pub.) 

Ranch Romances, (Warner) 578 Madison Ave., New York 
(Bi-W-20) Western love short-stories 4000 to 9000; novels 30,- 
000 to 35,000; serials 60,000 to 70,000; fillers up to 500; verse. 
Fanny Ellsworth. Ic, Ace. 

Real America, 1050 N. La Salle St., Chicago. (M-25) Articles 
treating of vital American problems, exposes of graft and cor- 
ruption, real facts about present-day conditions. Edwin Baird. 
(Giood rates, extra for photos, Acc. Humorous miscellany 50c to 

Redbook, (McCall) 230 Park Ave., New York. (M-25) Short- 
stories, serials, complete novels, feature articles, short humor, 
cartoons. Edwin Balmer. First-class rates, Acc. 

Romantic Confessions, (Fawcett) 529 S, 7th St., Minneapolis, 
Minn. (M) First person, confession love short-stories, serials up 
to 15,000. Good rates, Acc. 

Rotarian, The, 211 W. Wacker Drive, Chicago. (M-25) Hu- 
man-interest articles on business and industry, travel sketches, 
yg essays, short-stories 1500 to 2000. First-class rates, 

ce. 


Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia. (W-5) pt bony on timely topics 3000 to 5000; short- 
stories 5000 to 7000; serials up to 90,000; humorous verse; 
skits; cartoons. George Horace Lorimer. First-class rates, Acc. 

Scribner’s Magazine, 597 5th Ave., New York. (M-35) Criti- 
cal and interpretative articles 1000 to 5000; short-stories up to 
5000; little verse. Alfred Dashiell. Good rates, Acc. 

Serenade, (Tower) 55 5th Ave., New York. (M-10) Love 
short-stories up to 5000; short shorts 1000 to 1500; novels; 
articles on assignment. Ruth Raphael. Good rates, Acc. 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action — short-stories 1500 to 6000, detective or police 
heroes. John L. Nanovic. lc, Acc. 

Short Stories, (Doubleday) Garden City, New York. (2-M-25) 
Adventure and mystery short-stories up to 6000, novelettes 
10,000 to 12,000, complete novels, serials 25,000 to 60,000, out- 
door fillers 50 to 500. True adventures up to 1000. Harry E. 
Maule, Ed.; Dorothy Mcilwraith, Mng. Ed. God rates, Acc. 

Smokehouse Monthly GPopular Mags, Inc.) 529 S. 7th St., 
Minneapolis, Minn. (M-15 Jokes, wisecracks, cartoon sugges- 
tions, cartoons, ony "ncliade E. J. Smithson. Jokes $2 
up, verse 15c line, Acc. 

Sport Story Magazine, (S. & S.) 79 7th Ave., New York. 
(2M. 15) Competitive sport short-stories up to 6000; novelettes 
up to 12,000 (query on serials, articles). Ronald Oliphant. Good 
rates, Acc. 

Startling Detective Adventures, (Fawcett) 529 S. 7th St., 
Minneapolis, Minn. (M-15) True detective stories, solved cases, 
1000 to 5000; serials 2 to 4 parts, 4000 to 5000 each installment. 
Photos essential. John J. Green. 1%c up, photos $3 up, Acc. 
Submit synopsis first. 

Star Western Magaz: (Popular) 205 E. 42d St., New York. 
Realistic, dramatic, colorful ert stories of the old West, girl 
interest; novelettes 10,000 to 15,000. Rogers Terrill. 1c up, 

ce. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. (M 
10) Emotional love short-stories with sex tinge 1500 to 5000, 
Helen MacVichie. Good rates, Acc. 


Terror Tales, (Popular) 205 E. 42d St., New York. (M-15) 


Terror stories, mystery angle, strong menace; short-stories 
5000, novelettes 10,000 to 12,000. lc up, Acc. 

Today, 152 W. 42d St., New York. (W-10) Political, eco 
nomic articles 2000; short-stories of American life. Raymond 
Moley; Wm. C. Stewart, Mng. Ed. 4 to 5c, verse 50c line, Acc, 


Prefers query. 

Top-Notch Magazine, (S. & S.) 79 7th Ave., New York. (M- 
10) Outdoor adventure short-stories 3000 to 5500; novels and 
novelettes 12,000 to 25,000; short short-stories up to 2000; occa- 
sional fantastic adventure stories. F. Orlin Tremaine. Good 
rates, Acc. 

True Confessions, (Fawcett) 529 S. 7th St., Minneapolis, 
Minn. (M-10) First-person, confession short-stories up to 4500; 
serials up to 15,000; articles on marriage, divorce. (Over- 
stocked on verse.) 1%, Acc. 

True Detective Mysteries, (Macfadden) 1926 Broadway, New 
York. (M-25) True detective, crime stories with actual photos, 
under official by-line, 2000 to 7000; serials, installments of 6000 
to 7000. Send for detailed instructions and case cards. John 
Shuttleworth. 2c, photos $1 to $5, Acc. 
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True Experiences, (Macfadden) 1926 Broadway, New York 
(M-10) Confession short-stories, serials. Good rates, Acc. 

True Romances, (Macfadden) 1926 Broadway, New York. (M- 
15) True, confessional, first-person short-stories 1000 to 8000; 
trne-story serials 30,000 to 60,000. 2c, Acc. 

True Story Magazine, (Macfadden) 1926 Broadway, New 
York. (M-15) True, confessional, first-person short-stories 
5000; serials 25,000 to 50,000; jokes. L. M. Hainer. 2c; jokes, 
$2 up, Acc. 


Vanity Fair, (Nast) 420 Lexington Ave., New York. (M-35) 
Satirical articles, essays on modern life dealing chiefly with per 
sonalities, politics, drama, sport, etc., up to 2000; short short- 
stories, unusual and rare photos of living celebrities. F. W. 
Crowninshield. Good rates, Acc. 

Vogue, (Nast) 420 Lexington Ave., New York. (2M-35) Ar- 
ticles on modes, travel; fashionable life angles; society and 
travel photos. Edna W. Chase, $50 to $150 per article, Acc. 


War Birds, (Dell) 149 Madison Ave., New York. (M 
Western-front air-war short-stories 3000 to 5000; novelettes 
15,000 to 25,000; no first-person material; illustrated articles 
5000. C. W. Mowre. up. 

Western Romances, (Dell) 149 Madison Ave., New York 
(M-15) Romantic Western love short-stories 5000; novelettes 
10,000 or 15,000; true features; Wester erse, Carson W 
Mowre. Ic up, Acc 


The Author &> Journalist 


Western Story Magazine, (S. & S.) 79 7th Ave., New York 
(W-15) Western short- stories up to 5000; complete novels 25, 
000; serials up to 80,000, 12,000-word installments. (Query on 
serials.) F. E. Blackwell; Dorothy C. Hubbard, associate 
Good rates, Acc. 

Whiz Bang, (Popular Mags, Inc.) 529 S 7th St., Minneapolis, 
Minn. (M-15) Jokes, epigrams, humorous rural editorials, bal- 
lads up to 64 lines, cartoon suggestions. E. J. Smithson. Jokes 
$2 up, verse 15c line, Acc. 

Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W- 
i5) Typical ‘‘Wild West”’ short-stories 3000 to 6000, novelettes 
12,000 to 15,000. Ronald Oliphant. Good rates, Acc. 

Wine and Good Living, 116 E. 59th St., New York. (M-25) 
Articles on wine, food, enjoyment of leisure. Henry Chapin 
2c, Acc 
_Wings, (Fiction House) 461 8th Ave., New York. (M-20) 
Complete war-air novels of the Western front 18,000 to 25,000 
John F. Byrne. ic up, Acc. 

Woman's Home Companion, (Crowell) 250 Park Ave., New 
York. (M-10) Woman's and household interests. Articles, short- 
stories 2500 to 6000, serials up to 70,000. Gertrude B. Lane 
First-class rates, Acc. 

Woman’s World, 222 W. 39th St., New York. (M-10) Arti 
cles on women’s interests, 1000 to 2000; short-stories 1500 to 
5500, serials 40,000 to 50,000, short verse. Florence Broheck 
Good rates, Acc. (Overstocked.) 


LIST B 


General periodicals —_ (a) pay on publication, or (b) pay l¢€ss tham 1 cent a word, or (c) are chronically overstocked. 
concerning which our information is indefinite. 


da) offer a very limited market, or (e) 


All America Sports Magazine, Madison Sq. Garden Arcade 


New York (M-15) Not in the market. Nat Fleischer 

Amazing Stories, (Teck) 222 W. 39th St., New York. (M-25) 
also Amazing Stories Quarterly (Q-50). Short-stories based on 
correct science 5000 to 20,000; novelettes 20,000 to 50,000. 1 
(Conor Sloane, Ph.D 2c, Pul 

America, 329 W. 109th St., New York. (W) Catholic inter 
Articles of timely interest, 1500 to 1800; verse. Rev. Wil- 


ests. 
trid Parsons, S.J. 1c, Pub. 

American Cookery, 221 Columbus Ave., Boston 17 (M 
Short articles on domestic science 2000 to 3000, essays 1000 t 
2500, short stories 1000 to 3000. le up, Acc. 


American Detective, (Jay) 551 5th Ave., New York. (M-25) 
True fact stories on current crimes up to 3000. %c, Pub. 

American Hebrew and Jewish Tribune, Sth Ave... 
York. (W-15) Articles on outstanding Jewish personal 
short-stories of American Jewish life, noveiettes. J.ouis Kitten 
berg. ac up, photos $1 up, Pub. 

American Legion Monthly, 521 Sth Ave., New York. 
Closed market. J. T. Winterich. 

American Review, The, 218 Madison Ave., New York. (M-4 
Reviews, comment No poetry or fiction. Hreters query. Sewar 
Collins ic, Pub. 

Linen Spectator, The, 55 Sth Ave., New York, (M 
Controversial articles, essays, for intelligent readers, any s 
ject, 1500; very few short-stories. Geo. Jean Nathan, Ernest 
Boyd, James Branch Cabell, Eugene O'Neill. Ic, Pub 

American Weekly, The, 235 E. 45th St., New York. (W) 
Iustributed with Hearst newspapers. Not in the market. 

Arcadian Life, Route 4, Sulphur Springs, Tex. (M-15) Short 
tolklore material, pastoral slant. O. E, Rayburn. to 
prizes for poems 

Asia, 468 4th Ave., New York. (M-35) Interpretative articles 
on oriental life, politics, art, culture, exploration and thought, 
Russia included. Richard J. Walsh. Fair rates, Acc. 

Atlantica, 37 W. 70th St., New York. (M) Articles concern- 
ing rise of Italians in America up to 2000. Dr. F. Cassola. “ec, 
Acc. 


New 


Bandwagon, The, Insurance Bldg., Oklahoma City, Okla. (M- 
15) Sophisticated sketches, satires on prohibition, etc.; verse; 
cartoons for one-line gags; short-stories. Martin Heflin. ‘4 
up, unusual photos $1.50 to $5, Pub. 

Beaver, The, Hudson’s Bay House, Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, in the Canadian North, 
up to 2500. Douglas MacKay. 1c, Pub. 

Best Detective Magazine, (S. & 5S.) 79 7th Ave., New York. 
(M-20) Not in the market. F. E. Blackwe 

Big-Book Western Magazine, (1Two-Boo ks Mags.) 80 Latay 
ette St., New York. (M-15) Complete Western nove 5, t 
75,000. Will consider serial rights to publis hed "on tag Roy des 
Horn. Ace. 

Black Book Detective Magaine (Ranger) 220 W. 42: 
York. (M-10) Detective short-stories, novelettes, 2500 to 25, 
Vhillips, Mng. Ed c, Pub 

B’nai B’rith Magazine, 70 Electric Bldg., Cincinnati, O. (M) 
Jewish articles, essays, short-stories up to 3000; interviews 


Alfred M. Cohen. Ic up, Pub. 


Brevities Weekly, (New-Broad) 38! 4th Ave., New York. (W 
Sophisticated, snappy stories, burlesque, exposes, national toy 
ics; slangy, humorous style. E. Simpson sc up, Acc. News 
items, fillers, verse, no payment 


Bridge Forum, 104 5th Ave., New York (M-25) News items 
on contract bridge activities, articles on unusual angles of the 
game, jokes. Gene Clifford. Indefinite rates, Acc. 

Bridge World, 30 Rockefeller Plaza, New York. (M-35) 
ridge miscellany. Eli Culbertson. No payment. 


Bronzeman, The, 65 E. 35th St., Chicago. (M-10) Negro in- 
terests. Love, domestic short-stories 2500 to 3000; articles 1200 
to 1500; verse 16 to 20 lines. Perry C. Thompson. $5 to $10 
per story, verse “%c word, Pub. (Slow.) 

Canadian Magazine, 347 Adelaide St., W., Toronto, Canada 
(M-10) Articles on Canadian topics up to 3000, short-stories uy 
to 5000. Joseph Lister Rutledge. Up to Ic, Pub. 


ov 


Chicagoan, The, 407 S. Dearborn St.,, Chicago. (M-25) So 
histicated, humorous articles, essays 1500 to 2000. Wm. R 
Weaver ndetinite rates. (Overstocked. 

Clown Magazine, Emaus, Pa. (M-15) Slapstick, humor 

rt shorts, essays, dialogues, cartoons. No jokes oar poetry 


I. Rodale Ye, Pub 

Collegiate Digest, 111 5. Hamilton St., Madison Wis. (W-5 
Collegiate, educational articles, essays 1000 to 2500, short 
stories 1000 to 3000; fact items; photos. Gordon Swarthout 


Varying rates, news items $1; photos $1 to $3, Ace. 
7 Comfort, Augusta, Me. (M-5) Not in the market. V. V. 

Jetwiler. 

Common Sense, 315 4th Ave., New York. (M-25)  Factua! 
‘conomie, “en articles with social implications 1500 to 3000 
Fact items, fillers. A. M. Bingham. No payment. 
_Commonweal, The, Grand Central Terminal, New York. (W) 
Catholic review. Articles up to 3000; verse. Michael Williams. 
© to 2c, verse 40c line, Pub. 

Community Welfare, South Whitley, Ind. (M-10) Articles on 
community life, problems of the farmer; short-stories up to 
3000; occasional poems, humor. Geo. F. Peabody. %c up, Acc. 

Complete Detective Novel Magazine, (Teck) 222 W. 39th St.. 
New York. (M-25) Detective short-stories 1000 to 8000; novels 


40,000 to 50,000; true tales of detective work 1000 to 2500. “ec, 
Puh 

Complete Underworld Novelettes, (Carwood) 551 5th Ave 
New \ ) rk (Bi-M-15) Detective-crime, mystery novelettes 15, 
000, J. Thomas Wood. up, Pub. 


Complete Western Book, (Newsstand Pubs) 220 W. 42d st 
New York. (M-15) Romantic Western short-stories 5000 
7500; novelettes 12,000; novels 60,000, by arrangement. Ward 
Marshall. “ec, Pub. 

Current History, 229 W. 43d St., New York. (M-25) Authori 
tative, entertaining articles on political, economic, social, cul 
tural events, developments in America and abroad, 3000 to 4000 


2c up, Pub. 


Debate, 122 E. 42d St., New York. (M) Proletarian, advance 
r | articles up to 1500. Lawrence A. Hughes. Ic up, Pub. 


guard 

Lucky Systems, (Feature Mag. Corp.), 55) 
th Ave., New York. Articles on superstitions, cards, numerol 
gy, astrology, rackets, magic, pseudo-science, from sport, gam 
ing aceiseck angles. Sporting gags, cartoons. Ed Bodin. Fait 
rates, ce 

Double Action Western, (Winford) 165 Franklin St., New 
York. (M) Western short-stories 4000 to 10,000; novels 55,000 
to 75,000 Reprints considered Bill Barnes Indefinite rates 
Acc. and Pub, 


Economic Forum, 51 Vine St.. New York. (Q-50) Articles 
m economic, political, sociological current problems; possibly 
verse phe tos of economic conditions. Frank A. Vanderlip, To 
seph Hea Indefinite rates, Pub. 

Eye-Opener, (Bob Edwards) Box 2068, Minneapolis. (M-1: 
Tumor up to 250; jokes jingles, cartoons, cartoon ideas Carl 
rks. $1 to $3, Puh. 


Family Circle, The, 400 Madison Ave., New York. (W-free) 
Not in the market. Harry H. Evans. 

Family Herald and Weekly Star, St. James St., Montreal, 
nage ans (W-5) Short-stories. C. Gordonsmith. $4 col- 
umn 

Flying Aces, (Mag. Pubs.) 67 W. 44th St., New York. (M-1!5) 
Air and air-war short-stories 3000 to 7000; novelettes 10,000 to 
20,000; meaty fact articles, ceeanbtseatiy told, principally of mod 
ern aviation, 500 to 2500: modern and war photos; aviation 
jokes, cartoons, verse. A. A. Wyn. 1 to 2c, photos $1 up, Pub. 

Fortune, 135 E. 42d St., New York. (M-$1) Articles with in- 
dustrial tie-up. 75% staff-written but encourages contributions. 
Original Mss. or source material purchased. 3c up, Pub. 


Gang World, (Spencer) 220 W. 42d St., New York. (M-15) 
Gangster, crime short-stories, novelettes, 2000 to 25,000, Rates 
by arrangement, Pub. 

Gay Parisienne, (D. M. Pub. Co.) Wi Imipgton, Del. (M) 
Risque short-stories, French locale, 2000 to 3500. %c, Pub. 
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Gentlewoman, !54 \\ 4th St.. New York. (M-5) Love and 
action short-stories small-town Rhome-woman appeal, 3000 to 
3000, Marion White 2c, Pub 

Golden Book, 233 4th Ave.. New York. (M-25) Reprints. 
translations of stories of exceptional literary merit, fillers 


Mary Elting. Ic, Pub. 

Good Stories, Augusta, Maine. (M-5) Not in the market 
(> M. Lord. Low rates, Pub. 

Great Detective, 151 Sth Ave., New York. (M) Detective fic 
tion, any type, up to 30,000. Will Levinrew. (Good rates, Pub 
Grit, Williamsport, Pa. (W-5) Clean short-stories, adventure, 
mystery, love, Western, etc., 1000 to 4500; odd, strange pic- 
ture brief text; household articles; short illustrated articles 
tor women’s and children’s pages. Howard R. Davis. $3.50 to 
$5 per short-story, articles $1 to $3, photos $1 to $1.50, Acc. 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Light. 
humorous articles on social phases. Does not encourage contri 


hutions. Carmel Snow. Indefinite rates, Acc. 

Home Friend Magazine, 1411 Wyandotte St., Kansas City 
(M-5) Articles of interest to small-town and rural housewives; 
erse; romantic, unsophis ticated short-stories up to 3500. E. A, 
Weishaar to le, verse 10c line, Acc 


Jack Dempsey’s Fight Magazine, 201 N. Broad St., Philadel- 
phia. (M) Boxing short-stories with adventure backgrounds up 
to 6000; novelettes 10-12,000. Wm. H. Kofoed. Varying rates, 
Acc. 

Jewish Forum, The, 305 Broadway, New York. (M-35) Arti 
cles of Jewish interest, short-stories, 600 to 3000; short poems 
Isaac Rosengarten. $3 per M, poems $1 up, Pub 

Judge, 18 E. 48th St., New York. (M-15) Jokes, epigrams. 
humorous short-stories, articles, up to 500; verse; drawings. 
Jack Shuttleworth. 3 to 6c, jokes and paragraphs $2 to $5, 
drawings $10 to $75, cartoon ideas $3 to $15, Pub. 


Le Paree Stories, (UV. M. Pub. Co.) Wilmington, Del. (M 
<isque short-stories, French locale, 2000 to 3500; two-part sto 
5000 to 6000. %, Vub. 

Life, 60 E. 42d St., New York. (M-15) Humorous sketches 
Ag 800. Geo. T. Eggleston. 5 to 8c, topical paragraphs, $3, 
‘ub 

Literary Digest, The, 354 4th Ave., New York. (W-10) Ar- 
ticles on national and foreign affairs. Arthur S. Draper. Vary- 
ing rates, Pub. 

Living Age, The, 253 Broadway, New York. (M-50) Transla 
tions and reprints only. Quincy Howe. 

Lone Eagle, The, (Standard Mags.) 570 7th Ave., New York. 
(M-10) Thrilling war-air short-stories. Bruce McAlester; Leo 
Margulies, Ed. Director. sc up, Pub. 

Love Fiction Monthly, (Periodical House) 56 W. 45th St., 
New York. (M-10) Glamorous love short-stories 5000; novel- 
ettes 10,000 to 15,000; verse. Mrs. Rose Wyn. lc, verse 25c 
line, Pub. 

Love Novels Magazine, (Doubleday) Garden City, N. Y. (M- 
15) Glamorous love, stage, screen short-stories 1200 to 5000; 
novelettes 12,000; novels 18,000; short verse. Y%ec up, Acc. 


Masked Rider, The, (Ranger), 220 W. 42nd St., New York. 
Western short-stories 2000 to 7000; novelettes 10,000 to 20,000. 
Jack Phillips. Varying rates, Acc. 

Mayfair, (MacLean) 143 University Ave., Toronto, Canada. 
(M-25) Society, fashion, sport articles, Canadian interest. J. 
Herbert Hodgins. 1c, Pub. 

Menorah Journal, The, 63 Fifth Ave., New York. Q-$1) 
Jewish short-stories, sketches, one-act plays, essays, poetry. 
Henry Hurwitz. lc up, Pub. 

Modern Paychologist, The (Modern Scientific) 310 Riverside 
Drive, New York. (M-25) Articles, essays on psychology in all 
phases up to 3000. Dagobert D. Runes. Rarely pays. 

Modern Thinker, The, (Modern Scientitic) 310 Riverside Drive, 
New York. (M-25) Timely controversial articles 2500 to 3500 
Dr. Dagobert D. Runes. Rarely pays. 

Movie Humor, 1450 Broadway, New York. (M-20) Cartoons 
with one-line gags; humorous cartoons dealing with current 
movie stars. M. R. Reese; W. W. Scott. $4 to $5, Pub. 

Mystery League, 11 W. 42d St., New York. (M-25) Mystery 
and detective short-stories 6000 to 12,000; novels 65,000 or 
longer. Ellery Queen. Indefinite rates, Pub. 


National Home Monthly, (Home Pub. Co.) Bannatyne and 


Dagmar Sts., Winnipeg, Man., Canada. (M-10) Articles; love, 
short-stories 3500 to 7000; novels 20,000 to 40,000. L. FE. Brow 
nell, Fair rates, Vub 

Nation, The, 20 Vesey St., New York. (W-15) Articles on 
politics, literature, economics, foreign affairs up to 2400. Freda 


Kirchway. Ic, Pul 

New Outlook, 515 Madison Ave., New York. (M-25) Timely 
aston 3000, largely on assignment. Francis Walton, Mng. Ed. 
Good rates, Pub. 

New Outlook, The, United Church of Canada, 299 Queen St., 
W., Toronto, Canada. (W) Articles on international problems. 
travel, art, etc., 1200 to 1800; short-stories up to 2000; verse; 
children’s material. W. B. Creighton. Yc, Pub. 

New Republic, The, 421 W. 2ist St., New York. (W-15) 
Articles on current social, political, economic questions 1500 to 
2500; sketches of character background 1000; exceptional verse. 
Bruce Bliven. 2c, Pub. 

New Western Magazine, (Jwo-Books Mags.) 80 Lafayette 
st., New York. (M-10) Western novels, novelettes. Roy de s. 
He rn, Hc, Acc 

1934: A Year Magazine, 721 Spruce St., Philadelphia. (3 
yearly-S0) Advance-guard short-stories, essays, verse; one-act 
plays; scenes from plays. J. Louis Stoll. Small payment begin- 
ning with Sept. 

North American Review, 587 5th Ave., New York. (M-40) 
Clever, authoritative informative articles up to 4000; unstereo- 
typed short-stories; occasional verse. Wm. A. DeWitt. Low 
rates, Pub. 


Nudist, The, 45 W. 45th St., New York. (M-25) Articles and 
news on nudist activities. Rates not stated. 


Occult Digest, The, 1900 N. Clark St., Chicago. (M-25) Occult 
facts, philosophy; true occult and psychic experiences. Effa E. 
Danelson. No payment. 

_Opportunity, A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short-stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Opinion, 122 E 42d St., New York. (M-25) Articles 2500 to 
3009; short-stories 2000 to 3000; Jewish interest. James Water- 
man Wise. lc, Pub. 

Our Army, 160 Jay St., Brooklyn, N. Y. (M-25) Stimulating 
controversial military ei. short-stories 1000 to 200; jokes; 
cartoons; army background. G. A. Harter. Up to %c, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston. (M-10) Ani- 
mal welfare articies up to 800; verse up to 24 lines. Guy Rich- 
ardson. 4c up, poems $1 up, “Acc. 

Overland Monthly and Outwest Magazine, 502 H. W. Hellman 
Bldg., Los Angeles. (M-25) Articles, Western interest short- 
stories; verse. Arthur H. Chamberlain. Indefinite rates. 


Paris Gayety, (Shade) 1008 W. York St., Philadelphia. (M- 
25) Spicy — stories, Parisian slant, up to 3000. Pierre Du- 
mont. Pub. 

Paris Nights, (Shade) 1008 W. York St., Philadelphia. (M-25) 
Sexy short- stories, Paris background, up to 3000. Pierre Du- 
mont. %, Pub. (Slow.) 

Pep Stories, (D. M. Pub. Co.) Wilmington, Del. (M-25) 
— short-stories 2000 to 3500; serials 6000 to 10,000. ‘'%e, 

Phantom Detective, The, (Standard Mags.) 570 7th Ave., New 
York. (M-10) Fast-action detective, crime, gangster, racke teer 
short-stories 4000 to 6000. Harvey Burns; Leo Margulies, Ed 
Director. 4c up, Ace. 

Pirate Stories, (Gernsback) 99 Hudson St., New York. (M) 
Pirate stories—air, sea, smuggler, etc.—blood and thunder and 
romance; short-stories 4000 to 7000; novelettes up to 15,000; 
novels 50-70,000. Miss M. H. Jacobson. Indefinite rates, Pub 

Plain Talk, 1003 K. St., N. W., Washington, D. C. (M-25) 
Suppressed news stories only. Morris A. Bealle. No payment. 

Poetry Digest, 516 5th Ave., New York. Distinctive poetry. 
Alen F. Pater. 10c line, Pub. 

Police Gazette, 799 Broadway, New York. (Bi-W-15) Sport 
news; underworld short-stories with strong girl interest up to 
1500. Mrs. Merle W. Hersey. ic, Pub. 

Psychology, 1450 Broadway, New York. (M-25) Psychological 
or inspirational articles personal experiences; short  short- 
stories. Miss Eldora Field. Varying rates, Pub. 


Rangeland Love Stories, (Clayton) 799 Broadway, New York 
(M-20) Western short-stories 2500 to 6000, novelettes 25,000; 
two-part stories 30,000 to 35,000; three-part stories up to 40,000; 
verse up to 32 lines. W. M. Clayton. Ic, Pub. (Slow.) 

Real Detective, 1301 Paramount Bldg., New York. (M-25) 
True illustrated crime stories: detective mystery ~— stories 
5000 to 6000; novelettes 25,000. West F. Peterson. 1% to 2c, 
photos $2 to $3, Pub. 

Review of Reviews, 233 4th Ave., New York. (M-25) Articles 
on politics, economics, national problems, travel. Albert Shaw. 
2c up, Pub. 

Rexall Magazine, The, 43 Leon St., Boston. (M) Marguerite 
Wettlin. Not in the market. 


Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous arti- 
cles, satire. B. K. Sandwell. 2/3 to lc, photos $2 to $3, Pub. 

Scholastic, 155 E. 44th St., New York. (W-10) Articles on 
current topics for high-school classes 500 to 1500. Maurice R. 
Robinson. lc, Pub. 

Sea Stories, (Gernsback) 99 Hudson St., New York. (M) 
Fast-moving sea short-stories 4000 to 7000, novelettes up to 15,- 
000, novels 50-70,000; some romance. Miss M. H. Jacobson. In 
detinite rates, Pub. 

Secret Agent ‘‘X’’, (Periodical House) 56 W. 45th St., New 
York. (M-10) Detective short-stories 5000; novelettes up to 
10,000; sinister note. Rose Wyn. lic, Pub. 

Sentinel, The, 511 S. Sangamon St., Chicago. (W) Short- 
stories, Jewish theme, 1200 to 1500. Louis S. Berlin. $6 a 
story, Acc. 

Sexology, 99 Hudson St., New York. (M-25) Scientific articles 
on sex hygiene, education, etc. David M. Keller, M.D. Indefinite 
rates 

_, Sex Science, 1440 Broadway, New York. (M-25) Articles, es 
ays on sex, hygiene, etc., 2500 to 3000. Indefinite rates, Pub. 

” Sky Birds, (Mag. Pubs.) 67 W. 44th St,. New York. (M-10) 
Air and air-war short-stories 5000 to 7000; novelettes 10,000 to 
20,000. A. A. Wyn. 1 to 2c, Pub. 

Sky Fighters, (Standard Mags.) 570 7th Ave., New York 
(M-10) Thrilling air-war short-stories, novelettes. Edward M¢ 
Rae; Leo Margulies, Ed. Director. 4c up, Ace. 

Snappy Magazine, (J). M. Pub. Co.) Wilmington, Del. (M) 
Snappy, risque stories 2000 to 3500. %c, Pub. 

Spicy Adventure Stories, (Culture) 900 Market St., Wilming 
ton, Del. (M) Exotic adventures involving girls and sex, short 
stories up to 5000. Lawrence Cadman. Up to lc, Acc. 

Spicy Detective Stories, (Culture Pubs.) 900 Market St., Wil 
mington, Del. (M-25) Thrilling detective short-stories up to 
6000, with sgrong sex elements. Lawrence Cadman. Mc to Ic, 
Acc. 

Spicy Stories, (DD. M. Pub. Co.) Wilmington, Del. (M-25 
Risque short-stories 2000 to 3500, serials 6000 to 10,000. ™% 
Pub 

Spur, The, 515 Madison Ave., New York. (M-50) Articles on 
sport, travel, art, personalities, usually on assignment. H. &S 
Adams. Rates not stated. 

Star Novels Magazine, (Doubleday) Garden City, N. Y. (M 
25) Adventure and mystery novels, mostly reprints; true crime 
feature stories 20-25,000. Indefinite rates. 
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Stars and Stripes, The, Washington, D. C. (W) Articles on 
soldiers’ interests. No payment. 

Story, 20 F. 57th St., New York. (M Distinctive short 
stories. Whit Burnett, Martha Foley. Nominal rates, Pub. 


Super Detective Stories, (Super) 125 FE. 46th St., New York 


(M-10) Detective short-stories 3000 up; novelettes 8000 to ; 
000; strong suspense, exotic, unusual, thrilling plots. Frank 
Armer. ': to 2c, Acc. New Author's Corner: short-shorts wy 


to 2000, $20 each, 


Ten Detective Aces, (Mag. lulbs.) 67 W. 44th St., New Yorl 


(1-10) Dramatic detective, mystery short-stories, sinister note 
woman interest welcome 3000 to 5000; short shorts 1500 1 
2000: novelettes 10,006 A. A. Wyn. 1 to 2c, short shorts § 


Pub 

10 Story Book, 529 8S. Clark St., Chicago. (M-25) Tconoclastic, 
frank, sex short-stories, satires, odd stories, playlets Hart 
Stephen Keeler % a story, Pub. (Slow.) 

Thrilling Adventures, (Standard Mags.) 570 7th Ave., Ne 
York. (M-15) Action short-stories up to 8000; novelettes 12,00 


nevels up to 20,000 Foreign locales; American heroes; occa 
tional pseudo-scientific; no woman interest 1. S. Williams; 
leo Margulies, Fd, Director 4c up, Acc. 

Thrilling Detective, (Standard Mags.) 570 7th Ave New 
York. (M-10) Action-detective short-stories up to 8000; nove 


ettes 10,000; novels 20,000. Harvey Burns; Leo Margulies, Kd 
Director. up, Ace. 


Thrilling Love Magazine, (Standard Mags.) 570 7th Ave 
New York. (M-10) Throbbing love short-stories up to 8000 
novelettes 10,000; novels, 20,000, girl’s viewpoint. Dorothy 


Sands; Teo Margulies, Ed. Director. 3c up, Ace. 

Thrilling Ranch Stories, (Standard Mags.) 570 7th Ave.. New 
York. (M-15) Romantic action Western short-stories 4000 to 
R000: novelettes 8000 to 10,000; novels 20,00 Leo Margulie 
up, Ace 

Thrilling Western, (Standard Mags.) 570 7th Ave.. New York 
(M-15) Action-packed thrilling Western short stories 5000 
7000; novelettes 8000 to 10,000; novels 20,000. No love interest 
Leo J. Margulies. %c up, Acc, 

Time, 135 FE. 42d St., New York. (W-15) News, all staff 
written; no market, unless for exceptional news. 

Toronto Star Weekly, 80 King St.. W.. Toronto, Canada 
(W) Feature articles, general Canadian appeal, up to 1500; 
short-stories 3000 to 5000; love, mystery, sport, adventure ser 
ials; Canadian scene preferred. H. Main Johnston. About Ic, 
Pub. 

Town Tidings, 319 Main St., Buffalo, N. Y. (M) Largely 
staff-written. Humorous anecdotes up to 900; satiric sketches 
1000 to 1500. Up to tc, 60 days after Pub. 

Town Topics, 3017 N. Grand Blvd., St. Louis, Mo. (M-25) 
Short-stories up to 6000; feature articles, home and garden, in 
terior decorating, woman-interest articles, humor; poems. John 
G. Hartwig. Indefinite rates, Pub.; prizes for poems. 


The Author Journalist 


Travel, 4 W. 16th St.. New York. (M-35) Illustrated travel, 
exploration, adventure articles 1500 to 5000. Coburn Gilman 
c, $1 to $3 per photo, Pub. 

Two-Books Detective Magazine, (Two-hooks Mags.) 80 Latas 
fayette St... New York (Bi-M-15) Complete detective, mystery 
ovel 5,000 ta 30,000. Will consider serial rights to published 
ooks Roy deS. Horn. Ace. 

Underworld, (Carwood) 551 5th Ave., New York. (Bi-M 
Detective, crime deduction, gangster short-stories 3500 to 5000, 
welettes up to 15,000, J. Thomas Wood. Up to 1c, Pub. 


U. S. Air Services, 727 Transportation Bldg., Washington, 
1), C, (M-25) Aviation articles, short-stories, verse. E,. N. 
Findley. lec, Pub. (Overstocked. ) 


Virginia Quarterly Review, 1 West Range, University, Va 
(Q-75) Literary, scientific, political essays 3000 to 5000, occa 
sional short-stories, verse 10 to 40 lines. Lambert Davis. $5 
page (350 words) verse 50c line, Pub. 


Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) Super- 
natural, bizarre, weird, pseudo-scientific short-stories up to 
6000; novelettes up to 15,000; verse up to 35 lines. Farnsworth 
Wright. lc up, verse 25c line, Pub. 


West, (Doubleday) Garden City, New York. (M-20) Western 
short-stories 2000 to 6000; novelettes 10-12,000; novels 20,000 to 
30,000, romantic interest subordinate; verse up to 32 lines. 
Harry F. Maule, “ec up, Ace. 


Western Novel and Short Stories, (Newsstand) 305 Broadway, 
New York. (M-15) Western short-stories; complete novels, 
75,000. Martin Goodman. Up to lc, Pub. (Higher on assign 
ment). 

Western Round-Up, 37 W. 8th St., New York. (M-20) West 
ern short-stories 3000 to 10,000; novelettes 10.000 to 25,000; old 
West settings. Fictionized fact stories 3000 to 10,000 dealing 
vith frontier days. William H. Cook. Ic, Pub. 

Western Trails, (Mag. Pubs.) 67 W. 44th St., New York. (M 
15) Western action short-stories with mystery slant and woman 
—" up to 6000; novelettes up to 10,000. A. A. Wyn. 1 
to 2c, Pub. 

Wild West Stories and Complete Novel Magazine, (leck) 222 
W. 39th St., New York. (M-25) Western short-stories 1000 to 
R000, novels 40,000 to 75,000, articles up to 6000. Ye, Pub 

Wonder Stories, (Gernsback) 99 Hudson St., New York. (M 
5) Plausible, adventure short-stories based on new. scientiti 
theories and developments of the future 1000 to 100,000. H 
Crernsback. 2 to 34c, Pub. Scientific fantasy poetry, 25c¢ line 
(Slow.) 


Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles on 
current political, literary, scientific, art subjects 5000 to 6000 
Wilbur Cross. Good rates, Pub. 


LIST C 
Trade, technical, religious, agricultural, business, educational and other class publications. 


AGRICULTURAL, FARMING, LIVESTOCK 


Breeder’s Gazette, Spencer, Ind. (M-10) Short stories of suc- 
cess in farming under 1000. Livestock articles. S. R. Guard, Ic, 
photos $2, Puh. Sometimes no payment. 

Dairy Goat Journal, Fairbury, Neh. (M) Articles on dairy Roa 
industry, largely from regular writers. C. L. Leach. Approx 
Ace. 

Farm and Ranch, Dallas, Tex. (2M-5) Agricultural, livestock 
articles of the Southwest. Frank A. Briggs. % to Ic up, Pub. 

Farm Journal, The, Washington Square, Philadelphia. (M-10) 
Agricultural, scenic, humorous articles with photos 300 to 60 
Arthur H. Jenkins. First-class rates, Acc. 

Hatchery Tribune, Mt. Morris, Ill. (M-10) Illustrated articles 
on successful selling methods by hatcheries 300 to 500. O. A. 
Hanke. % to 2c, Acc. 

Hoard’s Dairyman, Fort Atkinson, Wis. (2M) Miscellany on 
dairying interests. W. D. Hoard. Low rates, Pub. 

lowa and Corn Belt Farmer, 422 Court Ave., Des Moines. 1a 
(M) Agricultural miscellany, Paul Talhot. Indefinite rates, Pul 

Ohio Farmer, 1013 Rockwell Ave., Cleveland, O. (W) Ohio ag- 
ricultural articles. Walter H. Lloyd. Indefinite rates, Pub. Cover 
photos, $5 to $10. 

Poultry Item, Sellersville, Pa. (M) Articles on poultry rais 
ing, successful poultrymen, their establishments, equipment, ex- 
periences, etc., 500 to 2000. Good rates, Acc. 

Poultry Tribune, Mt. Morris, Ill. (M-10) Illustrated poultry 
articles 800. O. A. Hanke. 1c up, Pub. 


Successful Farming, (Meredith) Des Moines, la, (M-5) Ag 
cultural articles; short-stories 5000 to 6000; 2-installment se 
rials, verse, editorials, jokes, news items, photos, cartoons 


Kirk Fox. lec up, verse 25c line, Acc 


ART, PHOTOGRAPHY 

Antiques, 468 4th Ave., New York. (M-50) Authoritative ar- 
ticles on antique collecting 1500 to 2000. Homer Eaton Keyes. 
1% to 2c, Pub. 

Camera, The, 636 S. Franklin Sq., Philadelphia. (M-25) Prac- 
tical illustrated articles on photography and amateur cinematog- 
raphy 200 to 1500. No poetry. Frank V. Chambers. “ec, Acc 

Photo Miniature, 70 Sth Ave., New York. (M-40) Monographs 
on particular phases of photography 12,000 to 15,000. John / 
Tennant, $50 each, Aci (Out of market.) 


AUTOMOBILE, AVIATION, BOATING, TRANSPORTATION, 
HIGHWAYS 


A. A. A. Travel, Pennsylvania Ave. at 17th St., Washington, 
D. C. Touring or travel articles, motor, plane, or water, 1500 to 
1800; poems. Verva I. Hainer, 1%c, verse 3 to Sc line, photos 
$3 to $5, Acc. 


Aero Digest, 515 Madison Ave., New York. (M-35) News and 
features on the aviation industry, aeronautical engineering, mili- 
ay aeronautics, air travel, etc. Geo. F. McLaughlin. %c up, 
‘ub. 


American Motorist, Pennsylvania Ave., at 17th St., Washing- 


ton, D. C. Illustrated travel articles, vicinity of Washington, 
1800 to 2000; verse. Verva I. Hainer. 1c, Pub. 


Aviation, 330 W, 42nd St., New York. (M-35) News, features 
on aviation activities, technical articles, photos. Edward P. 
Warner. Good rates, Pub. 

Highway Magazine, Armco Culvert Mfgrs. Assn., Middletown, 
O. (M) Articles on construction, operation, use of roads 800 
to 1200. 1c, photos $1, Acc. 

. Motorboat, 63 Beekman St., New York. (M-20) Articles of 
interest to practical boat owners, stories of actual cruises, etc. 
Gerald T. White; E. S. Nelson, Associate. % to 3c, Pub. 


Motorship, 192 Lexington Ave., New York. (M-35) Articles 
on use of Diesel engines in “ data on performance, econ- 
omy of operation, 2000 to 3000. L. R. Ford. $10 page, Pub. 


National Waterways, Clark Bldg., Pittsburgh, Pa. (M-35) 
River transportation features, 3000 to 5000, news, fillers, photos. 
John W. Black. 1c, photos $2 to $3, Pub. 


Popular Aviation, 608 S. Dearborn St., Chicago. (M-25) Popu- 
larized aviation, mechanics articles war experiences, true adven- 
tures 2500 to 3500; fact items, fillers 100 to 800. B. G. Davis. 
% to Ic, Pub., photos extra. 


Power Boating, Penton Bldg., Cleveland, O. (M-25) Technical 
and semi-technical articles on boating subjects. J. G. Robinson. 
Indefinite rates, Acc. 


Rudder, The, 9 Murray St., New York. (M-35) Illustrated 
fact articles on_cruises, navigation, etc., 3000. Wm. F. Crosby. 
lc, photos $3, Pub. (Overstocked.) 


Western Construction News and Highways Builder, 114 San- 
some St., San Francisco. (M) Signed articles by civil engineers 
on Western subjects. A. Gilbert Darwin. Varying rates. 


Western Flying, 420 S. San Pedro St., Los Angeles. (M) 
Practical, helpful “‘how to” articles on aviation sales, service, 
production, or aircraft operation 100 to 2500. Robert J. Pritch- 
ard. Up to lc, Pub, (Overstocked.) 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 537 S. Dearborn St., Chicago. (W-5) Spot 
news only, with illustrations. Special monthly section devoted 
marketing and advertising. S. Bernstein. Ic, 
Pub. 


American Salesman, 4660 Ravenswood Ave., Chicago. (M) 
Material 97% staff-written, but buys occasional article. Query 
editor. lc, Pub. 
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Cambridge, Mass. (M) Au- 


Bankers Magazine, 465 Main St., t 
Keith F. Warren. Yc 


thoritative bank management artfcles,. 
up. Pub. 

Barron’s, 44 Broad St., New York. (W-25) 
financial articles 500 to 2500. Sherwin C. Badger. 
rates, Acc. 

Burrough’s Clearing House, 6071 2d Bivd., 
editor on bank operating and management articles. 
Boone, 2 to 3c, Acc. 

Business Week, 330 W. 42nd St., New York. 
the market. Marc A. Rose. 

Commerce, | N. LaSalle St., Chicago. 
on business articles from Middle West. 
led. Rates variable. (Overstocked. ) 

Credit & Financial Management, | |’ark Ave., 
5) Articles on general eredit and financial problems, 


Authoritative 
Indefinite 


Detroit. (M) Query 
Henry 


(W-20) Not in 


(M-25) Invites queries 
Howard R. Smith, Mng. 


New York. (M- 
Chester H. 


MeCall, le, Pub, 

Executive Purchaser, The, (Rogreen lubs.) 623 E. St. Clair 
Ave., Cleveland. (M-25) Articles dealing with purchasing, pur 
chasing practices and selected industrial topics 1000 to 3500. J.ee 
Merkel. up, Acc. 

Forbes Magazine, 120) 5th Ave., New York. (2M-25) New de 
velopments in business and finance—-management, selling, met 
chandising, accounting, ete., 1500 to 2000. Seldom buys from 


outside writers. B, C. Forbes. Good rates, Acc. 

Good Business, Unity School of Christianity, 917 Tracy Ave., 
Kansas City, Mo. (M-15) Articles on conducting business on 
constructive principles, 1000. lc, Acc. 

How To Sell, Mt. Morris, Ill. (M-10) The National Maga- 
vine of Direct Selling. Articles on direct selling 200 to 800 


Fiction, 2000 to 3500, action, detective, love stories, no sales- 
men characters. R. C. Remington, Articles 4% to Mec, fiction % 
to le, Pub. 

Independent Salesman, 22 E. 12th St., Cincinnati, O. (M-5) 


Ilustrated interviews with and stories about people successful 
in direct selling. Martin E. Siegel. % to Ic, photos $1, Pub. 

Nation’s Business, The, 1615 H. St., N. W. Washington, D. 
(. (M-25) Business articles 2500. Merle Thorpe, Ba: J. W. 
Bishop, Mng. Ed. Good rates, Acc. 

Opportunity, 919 N. Michigan Ave., Chicago. (M)_Inter- 
views with big business men, with a_ sales angle; with suc- 
cessful salesmen, sales _managers and distributors, accompanied 
hy photo. Articles on “how”’ of selling. Ray O. Wiker. 1 to 
2c, Ace. 

Postage and Mailbag, 200 Sth Ave., New York. (M-10) Direct- 
mail advertising articles. John Howie Wright. lc, Pub. (Over- 
stocked.) 

Printers’ Ink, 185 Madison Ave., New York. (W-10) (Also 
Printers’ Ink Monthly- 25) Advertising and business articles. 
G. val Nichols, Ed.; C. B. Larrabee, Mng. Ed. Good rates, Pub. 

and McNally Sestuee Monthly, 536 S. Clark St., Chicago. 
(M-50) Short technical —+ from banker’s standpoint, prefer- 
ably signed by banker. John Y. Beaty. Good rates, Pub. 

Sales Management, 420 Lexington Ave., New York. (2M) Ar- 
ticles on marketing, national scope, signed by executives. Buys 
little. Raymond Bill. 1 to 3c, Pub. 

Savings Bank Journal, 274 Madison Ave., New York. (M-35) 
Operation, advertising and promotion articles 1500 to 2000. J. C. 
Young. lc, Pub. 

Signs of the Times, P. O. Box 771, Cincinnati. (M-30) Elec- 
trical advertising, outdoor advertising and sign articles, illus- 
trated, 1000 to 1500. E. Thomas Kelley. %c, Pub 

Specialty Salesman, Milwaukee, Wis. (Chicago Office, 307 N. 
Michigan Ave.) (M-15) Inspirational articles 1000 to 3000; 
human-interest short-stories 1000 to 3000; editorials on direct 
selling 800; short fact items, news pertinent to field 100 to 
1000. H. J. Bligh. “ec up, Acc. 

System and Business Management, 330 W. 42d St., New 
York. (M-35) Articles about business, profit-making ideas. 
Norman C, Firth. 1 to 2c, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles 
on industrial problems of —, to foremen, executives, 1000 
to 2500; interviews 1000 to 2500. D. C. Vandercook. Ic up, Acc. 

Western Advertising, 564 ‘issn St., San Francisco. (M-20) 
oe —_ only on special assignment. Douglas G. Mc- 
*hee. lc, Pub. 


BUILDING, ARCHITECTURE, HOME 
DECORATIN 
American Home, The, 444 Madison ae New York. (M-10) 
l'ractical articles pertaining to home, interior decoration, build- 
ing, gardening, recipes, 1200 to 1500. Mrs. Jean Austin. Indefi- 
nite rates, Pub. 


Arts and Decoration. (Hanrahan) 578 Madison Ave., New 
York. (M-35) Articles, photos, drawings describin ng distinctive 
homes; the arts, entertainment. Decorating and furnishing 


merchandise news. 1 to 2c, Acc. 

Better Homes and Gardens, (Meredith) 1714 Locust St., Des 
Moines, Ja. (M-10) Practical garden, home-making articles 
1500; brief short-stories of allied interest. Elmer T. Peterson. 
2c up, usual photo rats, Acc. 

Canadian Homes & Gardens, (Maclean) 143 University Ave., 
Toronto, Canada. (M) Practical home and garden articles up to 
2000, photos. J. H. Hodgins. Rates not at hand. 

Country Home, The, 250 Park Ave., New York. (M-5) Arti- 
cles on home building, improvement, gardening, farming, general 
— 2500, mostly staff written. Tom Cathcart. Good rates, 

ce 

Country Life, 444 Madison Ave., New York. (M-50) Illustrated 
gardening sport, interior decorating, country estate, travel arti- 
cles 1000 to 1500; good photos essential. R. T. Townsend. $50 
to $75 per article, Pub. 

Gardens & Modern Homes, Builders Exch. Bldg., 
©). (M-10) Illustrated articles on homes, furnishings, 
1000 to 2000; short-stories; 
interiors, gardens. Ralph G. 

House and Garden, (Nast) 


Cleveland, 
gardens, 
occasional verse; photos of homes, 
Hess. % to Ic, Pub. 
Lexington at 43d, New York. 
Rich- 


(M-35) Home decoration, landscape, architectural articles. 
ardson Wright. 


le up, Acc. 
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House Beautiful combined with Home & Field, (Hearst) 572 
Madison Ave., New York. (M-35) Articles on gardening, deco 
ration, architecture up to 1500. Arthur H. Samuels. 2c, Acc 


Sunset, 1045 Sansome St., San Francisco. (M-10) Home-mak- 
ing, garden, vacation, outdoor articles, Western appeal, 1000 to 
1500. Buys chiefly from Western writers. Lou F. Richardson; 
Genevieve A. Callahan. lc up, verse 25c line, fillers $1, Pub. 


Town and Country, 572 Madison Ave., New York. (2M-50) 
Not in the market. H. J. Whigham. 
EDUCATIONAL 
American oe Board Journal, 407 E. Michigan St., Milwau- 


kee, Wis. (M-35) School administrative articles 500 to 
Photos of children in school activities, new school buildings. 
Wm Bruce, % to %c, Pub. 


Grade Teacher, The, 425 4th Ave., New York. (M-25) Class- 
room helps. Florence Hale. “Yc up, Pub. (Overstocked.) 

Industrial Arts and Vocational Education, 407 E. Michigan St., 
Milwaukee, Wis. (M-25) Vocational articles. John J. Metz. “ec, 
news 4c, Pub. (Overstocked.) 

Instructor, The, 514 Cutler Bldg., Rochester, New York (M- 
25) Educational articles for elementary schools 1800, educational 
juvenile short-stories 1500, recitations, school plays. Good rates, 

ce. 


Journal of Education, 6 Park St., Boston. (2M-20 Bm 9 
and articles of class-room experience 1000 to 2000. bel R. 
Lay. $5 to $10 per story, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 


Educatioral articles on — economics for teachers 1500 to 
2000. Jessie A. Knox. %c, Pub 

School Activities, Topeka, Cent (M-20) Articles on high- 
school extra-curricular activities 1000, one-act plays for school 
use, stunts, money-making plans. Material for Parent-Teacher 
programs, good-will projects for schools. C. R. Van Nice. 
% to vc. 

School Management, 
O0-word departmental items. 
School News and Practical Educator, Taylorville, Il]. (M-20) 
l'ractical articles for grade teachers 1800 to 2200. Mrs. C. M. 
Parker. Low rates, Pub. 


32d St... New York. 


$1 each, Pub. 


(10 yearly 


HEALTH, HYGIENE 


Arena and Strength, 274! N. 
15) Health, hygiene, exercise, 
rub. (Unsatisfactory. ) 
Forecast, 6 E. 39th St.. New York. (M-25) Scientific discus- 
sion of nutrition, child ‘training; news articles on food and 
— Progress 2000 to 3000. Alberta M. Goudiss. 1 to 1%e, 


Valethorp St., Philadelphia. (M 
diet, boxing articles. Up to le, 


Hygeia, The Health Magazine, 535 No. Dearborn St., Chicago. 
(M-25) Health and medical articles and stories for the layman. 
Dr. Morris Fishbein. lc up, Pub. 

Industrial Medicine, 844 Rush St., Chicago. (M-50) Authentic 
articles dealing with study of the economy, law, theory, practice 
and ns of employer-employee medical matters. Invites 
queries. A. D, Cloud. 1c, Pub. 

Journal of the Outdoor Life, 50 W. 50th St., New York. 
(M-15) Anti-tuberculosis articles, short-stories, experience 
articles from tuberculosis patients. Philip P. Jacobs, Ph.D. 
Low rates, Acc. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) 
Terse, crisp, vivid news abstracts of medical subjects; photos, 
illustrations of medical interest. Justus J. Schifferes, M. A. 
’ac up, photos $3, Pub. 

Physical Culture, (Macfadden) 1926 Broadway, New York. 
(M-15) Health articles, self-told adventures in health. Carl Eas- 
ton Williams. Good rates, photos $3 to $5, Acc. 

Trained Nurse & Hospital Review, 468 4th Ave., New York. 
(M-35) Articles on nursing, hospital, public health subjects 800 
to 3200. Meta Pennock. 1/3 to 1c, Pub. 


MUSICAL 


Etude Music Magazine, 1712 Chestnut St., Philadelphia. (M- 
25) Articles on musical pedagogics 150 to 2000. James Francis 
Cooke. $5 column, Pub. 

Metronome, 113 W. 37th St., New York. (M-25) Instructive 
articles on playing musical instruments, organizing orchestras, 
etc., 1000 to 1500. Ic, Pub. 

Musical America, 113 W. 57th St., New York. (2M-20) Music 
articles 1500 to 2000. A. Walter Kramer. Indefinite rates. 

Musical Courier, 113 W. 57th St., New York. (W-15) Infor- 
mational articles of interest to musicians. Leonard Liebling. 
le, Pub. (Slow). 

Musician, The, 113 W. 57th St., New York. 
the market. Paul Kempf. 

Musical Quarterly, The, 3 E. 43d St., New York. (Q-75) Mu- 
sical aesthetics, history articles. Carl Engel. Rates according 


to value, Pub. 
RELIGIOUS 


Adult Bible Class Monthly, 420 Plum St., Cincinnati, O. (M- 
10) Religious educational articles 300 to 1500, short short-stories 
1200 to 1600, 2 news of significant Bible- 


(M-25) Not in 


verse 2 or 3 stanzas, 
class activities 100. Lucius H. Bugbee. % to Ic, verse $3 to $10, 
photos $2.50 up, Acc. (Overstocked. ) 
Advance, 14 Beacon St., Boston. (W-10) 
verse. W. E. Gilroy, D.D. Indefinite rates, Pub. 


Ave Maria, The, Notre Dame, Ind. (W-10) Short-stories 
2800 to 3000; serials 15 to 20 3000-word chapters; articles on 
Catholic topics 3000; religious poems not over 24 lines. Juve 
nile adventure short-stories, serials, religious but not preachy. 
Rev. P. J. Carroll, C.S.C. $3 page, poems $5, Pub. 

Canadian Messenger, The, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short-stories, Catholic atmosphere, 3000; 
no love stories; articles, Catholic interest, 1000 to 3000. Rev. 

Bergin, S.J. “%c, Acc. 


Religious articles, 
(Overstocked. 


(M-40) Scien 


Catholic World, 411 W. 59th St., New York. 
tific, historical, literary, art articles; short-stories 2500 to 4500; 


verse. Rev. James M. Gillis, C. S. P. Indefinite rates, Pub. 

Christian Advocate, The, 150 a Ave., New York. (W-10) Ar- 
ticles, miscellany 1500. James R. Joy. Low rates, Pub. (Over- 
stocked. ) 

Christian Endeavor World, 419 4th Ave., New York. (Q-20) 
Christian Endeavor news. No contributed matter. 

Christian Herald, 419 4th Ave., New York. (M) Religious. 
sociological articles: short-stories 1000 to 6000. Varying rates, 
‘ub. (Overstocked. ) 

Church Business, Duplex Envelope Co., Richmond, Va. (Bi-M) 
Articles with or without illustrations on church plans, programs. 
etc., up to 800; religious fillers, jokes. Mary M. Cocke, About 
le, jokes $1, Pub. 

Churchman, The, 19 E. 47th St., New York. (2M-20) Liberal 
Christianity articles, verse. Rev. Guy Emery Shipler, Litt. D. 
No payment. 

Cradle Roll Home, The, 161 8th Ave., N. Nashville, Tenn. 
(Q) Articles for parents of pre-school age children 150 to 800, 
fact items. Agnes Kennedy Holmes. “%c, Acc. 

nae Era, The, 50 N. Main St., Salt Lake City, Utal 


(M-20) Orga ft Latterc Saints. Moral short-stories 4500; 
serials 30,000 religious, ational 4506 essays 
H. R. Merrill; Elsie Valmage Biantie Yc, verse 12%c line, 
Acc. 


Living Church, The, 1801 W. Fond du Lac Ave., Milwaukee. 
(W-10) Short illustrated articles on religious and social sub 
jects, Episcopal viewpoint, 1000 to 2000. C. P. Morehouse 
$1.50 column, Acc. Religious verse, no payment 

Lookout, The, Standard Pub. Co. 8th and Cutter Sts., Cin 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1800 to 2210; wholesome short-stories 1500 to 2000, 
serials up to 12 chapters, 1500 to 2000 each. Photos, upright. 
8x10, scenic, human-interest. Guy P. Leavitt. “%c, photos $1 to 
$5, one mo. after Acc. 

Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
elic articles, short-stories, serials, verse. Indefinite rates, Acc. 

Messenger of the Sacred Heart, 515 E. Fordhé am Rd., New 
York. (M) Catholic articles, short-stories, 2300 to 3900. Indefi 
nite rates 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (M-10 
Articles of Catholic interest, short-stories, verse. Rev. Kieran 
I. Moran. C.M le, Acc (Out of the market.) 

Progress, Unity School of Christianity, 917 Tracy Ave., Kansas 
City, Mo. (M-15) Solution of personal and world problems from 
standpoint of Christ teachings. Short-stories 1500 to 3500; 
articles 500 to 1500; poetry 4 to 16 lines. Ernest C. Wilson. 
le up, verse 25c line up, Acc. (Overstocked on verse.) 

Queen’s Work, 3742 W. Pine Blvd., St. Louis, Mo. (M) Cath- 
olic interests; short-stories, articles, 1200 to 2400. Rev. Daniel 
S. Lord, S.J Yac, Acc. 

Sign, The, Union City, N. J. (M) Catholic articles, short- 
stories. Harold Purcell, C.P. Rates not stated 

Standard Bible Teacher, 4 5, Sta. N., Cincinnati, O, (Q-15) 
Biblical study articles 1500 to 2000. Frederick J. Gielow, Jr. 
Acc. 

Sunday School Times, 323 N. 13th St., Philadelphia. (W) Re- 
ligious articies, verse. Charles G. Trumbull. “%c up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in one-room rural "Sunday-schools up to 
1200. Arthur M. Baker. %c, Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short-stories, short 
wrong on value of total abstinence. About $5 per 1500-word 
story, Pub. 

Unity, also Weekly Unity, 917 Tracy Ave., Kansas City. (M 
& W) Christian metaphysical articles 1500 to 2500, religious 
verse 8 to 24 lines. Charles Fillmore. lc up, verse 25c line up, 
Acc. 


SCIENTIFIC, TECHNICAL, RADIO, MECHANICS 


Broadcasting Magazine, 11 E. 36th St., New York. (M) Radio 
tan miscellany Indefinite rates. 

Electricity on the Farm, 24 W. 40th St., New York. (M-10) 
Actual experience stories, illustrated, on uses of central igs 
electricity on the farm, up to 1000. Fred Shepperd. 1!2c, Ac 
(Overstocked. ) 

Everyday Science & Mechanics, (Gernsback) 100 Park P1., 
New York. (M-15) Constructional and experimental articles up 
to 2000. H Gernsback. ¥%c up, photos $2 up, Pub. (Slow.) 

Home Craftsman, The, 63 Park Row, New York. (Bi-M-15 
‘‘How-to-make-it’” articles of interest to home craftsmen, 300 
to 1200; photos or drawings essential; home improvement 
fillers, 150. H. J. Hobbs. le to 2c, photos $3 up, Pub. 

Illustrated Mechanics, 1411 Wyandotte St., Kansas City, Mo. 
(M- 5) Exclusively a home workshop- homecrait magazine featur- 
ing “‘how-to-make-it”’ articles 500 to E. A. Weishaar. % 
to le, photos or drawings $1 to $3, Fog 


Modern Mechanix and Inventions, 529 S. 7th St., Minneapo 
is. Minn, (M-15) Popularly illustrated mechanical, scientific. 
idve re articles up to 2000, fact items with photos; construc- 
tion ideas for amateur workshop fans. William Kostka. Good 
rates, photos $3 up, CC 


Mechanics and Handicraft, (Standard) 570 7th Ave., New York. 
Popular science miscellany. Good rates, Acc. 

Model Craftsman, The, McGraw Hill Bldg., New York. (M-25 
Articles on home craftsmanship, mechanics. Emanuele Stieri. 
(Unsatisfactory. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35 
Ilustrated nature articles 1500 to 2000, no poetry. R. W. West 
wood. 1 to 5c, Acc. (Overstocked. ) 

Popular Home Craft, 737 N. Michigan Ave., Chicago, (Bi-M 
Non-technical articles of interest to the home craftsman—wood 
craft, leathercraft, metalcraft. L. D. Perry. $8 page, Pub 
(Slow.) 


The -Author &> Journaltst 


whoopee Mechanics, 200 E. Ontario St., Chicago. (M-25) Illus 
trated articles on scientific, mechanical, industrial, discoveries; 


l in interest and adventure elements, | to 20 photos, 300 to 
500; fillers up to 250. L. K. Weber, 1 to 10c; photos $3 up. 
Acc 
—- Science Monthly, 381 4th Ave., New York (M-15) 
Non-technical illustrated articles on scientitic, mechanical, labor 
SAV ng levices, discoveries, under 2000 Raymond J. Brown 
p to Oc, photos $3 up, ce. 
S< ientific American, 24 W. 40th St., New York. (M-35) Scien 
technical articles popularly presented, discoveries, inven 


©. DD. Munn. (Overstocked. ) 


Scientific Psychology, 4238 Clarendon Ave., Chicago. (M-23) 
scientific articles on psychology 1500 to 3000; timely items. D 
I. Foard No payment. 


Indefinite rates, Ac 


Scientific) 310 Riverside Drive. 
| 


Scientific Progress, (Modern 
York, (M-25) Popular scientific articles on health, psyche 
KR ichievement. Dagobert D. Runes, Ph.D. Rarely pays. 

Short Wave Radio, 1123 Broadway, New York. (M) Technical 
radio material on short wave receivers and transmitters, illus- 
trated, 1000 to 3000. Robert Herzberg. 1c, Pub. 

_ Tower Radio, (Tower) 55 5th Ave., New York. (M) Radio 

fan material. Frederick James Smith. Good rates, Acc. 

sy atvernal Model Airplane News, 551 5th Ave., New York. 
-20) Model airplane construction articles. Rates not stated 


SPORTING, OUTDOOR, HUNTING, FISHING 


eg ON Golfer, The (Nast) Lexington at 43d Sts., New York 
(M-2% Golf articles up to 1500. Grantland Rice. Rates not 

American Rifleman, The, 816 Barr Bldg., Washington, D. C 
(M-25) Authentic illustrated gunsmithing, shooting, ammunition. 
ballistic articles, hunting stories, preferably 3000. Laurence J 
Hathaway. About Ic, Pub. (Overstocked.) 

American grew ye Plymouth, Calif. (M) Short fact stories on 
trapping 500 to 1500; short items 100 to 200; photos. N. E 
Sharp. %4c, Acc. or Pub. 

Baseball Magazine, The, 70 Sth Ave., New York. 
Baseball articles, verse. F. C. Lane. % to 1%c, Pub. 

Field and Stream, (Warner) 578 Madison Ave., New York 
M 25) Illustrated camping, fishing, hunting, sportsmen’s arti 
les, 2500 to 3000. Ray P. Holland. 1c up, Acc. 

Fur- Fish- Game, 174 E. Long St., Columbus, O. (M-25) Fish 


(M-20) 


ng, fur-raising articles by practical true 
Indian and frontier day stories 3000 to 5000. V. Harding 
Yc, Acc 
Golf a 425 5th Ave., New York. (M-50) Golf arti 
cles A, . Tillinghast. 2c, Pub. 


-Trapper, 386 S. 4th St., Columbus, O. (M-25) 


iting-dog articles, outdoor photos, Otto Kuech 


ur-farming, h 


ler. Indefinite rates, Acc. (Overstocked. 

National Sportsman, 75 Federal St., Boston. (M-10) Hunting 
and fishing articles. Low rates, Pub. 

Outdoor —_— 381 4th Ave., New York. (M-15) Articles or 

or acti es, sportsmen’s interests, up t 0. Raymond 

I. Brown Ur to Ife, $3 for photos, kinks, ehti ts, Acc 

Pacific Sportsman, 4] Sansome St., San Francisco. (M) Out 
loor, tishing, hunting, boating, canoeing, - articles 500 t 
1500; outdoor poetry up to 16 lines. John C. Piver. No pay 
ment. 


The, 155 E. 44th St., New York. (M-25) 
“chnical a on football, basketball, track, field, 1000; 
| s and awings. Jack Lippert. lc, Pub. 

Sports Afield and Trails of the Northwoods, 900 Phoenix 
Bldg., Minneapolis. (M-15) Not in the market. P. K. Whipple. 

Sportsman, The, 8 Arlington St., Boston. (M-50) Articles 
on special aspects of amateur sports, fox-hunting, polo, yacht 
racing, gunning, fishing, etc., 1500 to 2500. Indefinite rates, 
photos $3, Pub. 

Squash- Baduiaten, 500 Sth Ave., New York. (M-50) Articles 
on squash, badminton; local activities; photos. Robert C. Hyn- 
son. %c, Pub. 

Turf & Sport Digest, 511 Oakland Ave., Baltimore, Md. (M- 
35) Articles on sports, horse racing, football, baseball, etc., 1000 
to 5000, sport short-stories up to 5000; serials up to 20,000, 
especially racing fiction. Edgar G. Horn. Sc, Pub. 


THEATRICAL, MOTION PICTURE, RADIO, “FAN” 
MAGAZINES 


Billboard, Hg 1564 Broadway, New York; 25 Opera PI., Cin 
cinnati, O. N15) Amusement articles on assignment only 
E. E. Sugarman. Space rates, Pub. Does not 
pay for unsolicited news. 

Broadway and Hollywood ‘‘Movies,”’ (Alavania Pubs.) 1450 
troadway, New York. (M-10) Movie fan stories and interviews, 
M. R. Reese. Fair rates, Pub. (Slow. ) 

Greater Show World, 1547 Broadway, New York. (2M-10) Ar- 
ticles, short-stories, novelettes, fillers, on show people, theatri- 
cal business. Johnny J. Kline. “%c, Pub. 

Hollywood Magazine, (Fawcett) 529 S. 7th St., Minneapolis 
(M-10) Interviews on assignment. Capt. Roscoe Fawcett. Lib- 
eral rates, Acc. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan material on assignment. Mary Burgum. Good rates, 
Acc. 

Motion Picture Magazine, 1501 Broadway, New York. (M-15) 
Articles on motion pictures and stars, usually on assignment. 
Laurence Reid. Good rates, Acc. 

Movie Classic, 1501 Broadway, New York. (M-10) Articles on 
motion pictures and stars, usually on assignment. Laurence 
Reid. Good rates, Acc 

Movie Mirror, (Macfadden) 1926 Broadway, New York. (M- 
10) Motion-picture fan material only on assignment. Ernest 
V. Heyn, N. Y. editor; Ruth Waterbury. Good rates, Acc. 


Sepre mbher, 1934 


New Movie Magazine, (Tower) 55 5th Ave., New York. (M- 
10) Fan material by arrangement. Hugh Weir. Good rates, Acc 
Photoplay, 221 W. 57th St., New York. (M-25) Motion picture 
articles; no fiction. Wm. T. Walsh. Good rates, Acc. 
Picture Play Magazine, (S. & S.) 79 7th Ave., New York. 
M-10) Articles 1200 to 1500 of interest to motion-picture en- 
usually on assignment. Norbert Lusk. Indefinite 
rates, Acc. 


Radioland, (Fawcett) 52 Vanderbilt Ave., New York. (M 
Feature articles on radio subjects and personalities. Donald G, 
Cooley Good rates, Acc. 

Radio Stars, (Dell) 149 Madison Ave., New York. (M-10) Fan 
stories, lives of radio personalities up to 2000. Curtis Mitchell 


Good rates, Acc 


Screen Book, (Fawcett) 52 Vanderbilt Ave., New York. (M- 
10) Short news articles on popular screen favorites, usually on 
assignment. Carl A. Schroeder. Liberal rates, Acc. 

Screenland, 45 th St., New_York. (M-25) Motion-picture 
feature articles. Delight Evans. Fair rates, Pub. 

Screen Play, (Fawcett) 529 S. 7th St., Minneapolis, Minn. 
(M-10) Authentic articles of interest to movie fans, usually on 
assignment. Capt. Roscoe Fawcett. Liberal rates, Acc. 

Shadoplay, 221 W. 57th St., New York. (M-10) Motion-pic 
ture material; no fiction. Wm. T. Walsh. Good rates, Acc. 


Theatre Arts tt Nae 40 Ek. 49th St., New York; 2 Ladbroke 
Rd. London, England (M-50) Theatrical articles 
1800 to 2500. Edith ie R. Isaacs. 2c, Pub. 


Variety, 154 W. 46th St., New York. (W-15) Theatrical ar- 


ticles, news. Sidne Silverman. Space rates. 


TRADE JOURNALS—MISCELLANEOUS 


American Artisan, 6 N. Michigan Ave., Chicago, Ill. (M) 
Merchandising articles with illustrations on experiences of men 
in warm-air heating and sheet metal work. J. D. Wilder, $3.50 
to $10 page, including art. 

American Baker, The, 118 S. 6th St., Minneapolis. (M-10) 
Short success stories; baking innovations; examples of good 
merchandising Yc and up, Acc. 

American Builder and Building Age, 105 W. Adams St., Chi- 
cago. (M) Articles on activities o home-building contractors. 
B. L, Johnson. $10 page, Pub. 

American Druggist, 57th St. at 8th Ave., New York. (M) 
Highest type drug merchandising articles. Herbert R. Mayes. 
High rates, Acc. 

American Hairdresser, 386 4th Ave., New York. (M) Trade 
News. lc, Pub. 

American Hatter, Haberdasher and Clothier, 1225 Broadway, 
New York. (M-50) Trade miscellany. R. C. Boehm. % to Ic. 
photos $2, Pub. 

American Lumberman, 431 S. Dearborn St., Chicago. (Bi-W) 
News ard features of lumber and building materials industry. 
A. L. Ford. $3.50 column, Pub. 

American Painter & Decorator, 3713 Washington Blvd., St. 
Louis. (M-10) Fact stories on successful painters and decora- 
tors 200 to 800. George Boardman Perry. Up to lc, Pub. 

American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Retail paint selling articles, illustrated. Arthur A. 
Poss. Good rates, Pub. (Overstocked. ) 

American Paper Merchant, 1911 Conway Bldg., Chicago. (M) 
News and features regarding paper merchants. Frank C. Pet- 
rine, Mne. Ed. “%c up, Acc. 

American Perfumer & Essential Oil Review, 432 4th Ave., 
New York. (M-30) Technical, scientific articles on perfumes, 
cosmetics, soaps, etc., articles on merchandising and advertising 
of same from manufacturer’s standpoint; news items on manu- 
facturers. Indefinite rates, features, Acc.; news, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing-plant executives. L. B. Siegfried. 
le up, Pub. 

American Restaurant Magazine, 5 S. Wabash Ave., Chicago. 
(M) Largely staff-prepared. H. C. Siekman. 

American Silk & Rayon Journal, 373 4th Ave., New York. 
(M-30) Articles on silk, rayon, textile industry 1500 to 3000. 
H. W. Smith. $6 per 1000, Pub. 

Amusement Park Management, 114 E. 32nd St., New York. 
(M-25) Constructive articles on general amusement park opera- 


tion, with photos. S. Hoffman. lc, photos $1.50, Pub 
Art of Mosaics & Terazzo, 400 W. Madison St., Chicago. 
Articles on use and sale of mosaics and terazzo work. R. B. 


Rirch, Jr. lc, photos $2, Pub. (Very slow.) 

Autobody Trimmer and Painter, 128 Opera Place, Cincinnati. 
(M-20) Limited market for technical and merchandising articles 
of the trade. John R. Warrington. Yc, Pub. 


Automobile Trade Journal including Motor World Wholesale, 
Chestnut and S6th., Philadelphia. (M) Features based on 
interviews with successful automobile or equipment dealers and 
wholesalers. Leon F. Banigan. lc up, Pub. 

Automotive Daily News, 6th Floor, New Centre Bldg., De- 
troit, Mich. News correspondents in towns and cities of im- 
portance. Chris Sinsabaugh. 20c inch, photos $1.50, Pub. 

Automotive Electricity, 480 Lexington Ave., New York. (M- 
20) Technical articles on automotive electric and shop equip- 
ment, articles on merchandising service and accessories 1200. L 
Murray. lc, Pub. 

Automotive Merchandising, 97 Horatio St., New York. (M) 
Features of interest to car dealers, garages, service stations, 
independent shops. Stanley P. McMinn. Ic, Pub. 

Automotive Service News, 223 S. Waverly Drive, Dallas, Tex. 
(2M-10) Short news items pertaining to local trade associations 
of auto repair men, tire and battery men, gas and oil retailers, 
etc., and by appointment, cartoons relating to these trades. 
Cc. C. Hayley. ic, Pub. (Overstocked.) 
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Bakers’ Helper, 330 S. Wells St., Chicago. (2M-25) Business- 
building plans for bakers, technical articles, chiefly supplied by 
staff. V. E. Marx. 35¢ inch (73 words), Pub. 

Bakers Weekly, 45 W. 45th St., New York. (W) News cor- 
respondents in principal cities. Albert Klopfer. Space rates, 
Pub. 

Bakers Review, 330 W. 42d St., New York. (M) Successful 
merchandising plans of bakers, technical articles of the trade 
A. Smit. 20c inch, Pub. (Buys little.) 

Beach and Pool, 114 E. 32nd St., New York. (M-25) Iillus- 
trated articles on swimming and beach operation, management, 
swimming-pool design, construction, sanitation, etc., 1000. le up, 
photos $1.50 up, Pub. (Overstocked.) 

Beautician Magazine, 152 W. 42d St., New York. (M) Articles 
of interest to beauty shop owners and operators 1000. Henrietta 
Helston. 1c, Pub. 

Beer Selling, Milam Bldg., San Antonio, Texas. (M-20) News 
and features covering beer industry of Southwest. E. M. Mar 
tin. Me up, Pub. 

Black Diamond, The, 431 S. Dearborn St., Chicago. (BiW-20) 
a method articles in the coal field. A. T. Murphy. “ec 
up, Pub. 

Boot & Shoe Recorder, 239 W. 39th St., New York. (W-25) 
“Success” stories from retail shoe stores; news. Regular corre- 
spondents. Arthur D. Anderson. Ic, Pu 

Boys’ Outfitter, 175 Fifth Ave., New York (M)_ Interviews 
with boys’ department buyers. Regular correspondents. Ivan 
Block. 25¢ column inch, Pub. 

Bowne’s Wines & Spirits, 205 E. 42d St., New York. (M-40) 
De luxe trade paper for distillers, wholesalers, rectifiers, win 
eries Articles on merchandising, engineering, management 
1200. Inquiry first. Special assignments. Hartley W. Barclay 

Brewer and Dispenser, 501 Maritime Bldg., Seattle, Wash. 
(M) News and features of Pacific coast beer industry. Rates 
indefinite. 

Brewers Journal, The, Silk Exchange Bldg., St. Louis. (M) 
Little market as yet for trade news and features. 

Brewery Age, 43 E. Ohio St., New York. (M-30) News and 
— of the brewing industry. Jos. Dubin. Indefinite rates, 
*’ub 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre- 
spondents. H. V. Kaeppel, Mng. Ed. lc up, Pub 

Building Modernization, 192 Lexington Ave., New York. (M) 
Illustrated, factual articles on_modernization of homes, hotels, 
factories, public buildings. C. G. Peker. 1c, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-25) 
Merchandising features of lumber and building materials dealers. 
Query. H. K. Taylor. 4c, Pub. 

Bunting’s Novelty Mart, North Chicago, Ill. (M) Entirely 
staff written. Henry S. Bunting. 

Bus Transportation, 330 W. 42d St., New York. (M-25) Prac- 
tical bus operation articles 2000, 2 or 3 photos. C, W. Stocks 
ieee Acc. News items, first 100 words 2c, bal. each item Mc, 
ub. 


California Wine Review, 420 S. San Pedro St., Los Angeles 
(M) Articles of interest to wineries. H. K. Hansley, Pub. 

Casket & Sunnyside, 487 Broadway, New York. (M-50) Inter- 
views With morticians on mortuary management. Seabury Quinn. 

c, Pub. (Query first.) 

Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items pertaining to pottery, glass, enamel plants, execu- 
— “_— campaigns, production activity. H. V. Kaeppel, Mng. 
d. le, Pub. 

Chain Store Age, 93 Worth St., New York. (M-35) Feature 
articles on special assignment only. Godfrey M. Lebhar. About 
Pub. 

Chain Store Management, 18 E. 4lst St., New York. M-25) 
Out of the market. Glenn C. Compton. 

Cleaning and Dyeing World, 330 W. 42d St., New York. (W) 
Technical articles, merchandising, advertising, window display, 
success stories. A. R. Kates. About %c, Pub. 

Commercial Car Journal, Chestnut and 56th Sts., Philadelphia. 
(M-25) Articles on servicing and operating methods of large 
truck fleet operators, particularly methods for effecting econo- 
mies, 1500. George T. Hook. Variable rates, Pub. 

Confectionery and Ice Cream World, 99 Hudson St., New 
York. (W) Correspondents in principal cities provide news cov- 
erage. Fair rates, Pub. 

Concrete Products, 330 S. Wells St., Chicago. (Bi-M) Illus- 
trated articles on manufacture, marketing and uses of pre-cast 
concrete products 500 to 1500. H. K. Ferguson. $10 page, Pub 

Confectioners Journal, 437 Chestnut St., Philadelphia. (M-35) 
Articles on wholesale and retail manufacturing candy business 
and jobbing. Eugene Pharo. Up to Ic, Acc. (Buying very 
little.) 

Corsets & Brassieres, 267 Fifth Ave., New York. (M) Query 
on department or specialty shop features. J. Bowman. %c, 
Pub. 

Corset & Underwear Review, 1170 Broadway, New York. (M 
35) Articles, editorials, buyer news feature articles for corset 
and brassiere departments, specialty shops. Louise Campe. 3c, 
Pub. 


Cracker Baker, The, 45 W. 45th St., New York. (Chicago of- 
fice, 360 N. Michigan Ave.) (M-20) One or two-page stories 
pertaining to biscuits and crackers, or the industry; plant write- 
ups; sales stories; practical or technical articles; human-interest 
and success stories of men in the industry. Query. M. 
Dawson. 30 to 50c inch. Pub. 


Crockery and Glass Journal, 3370, Broadway, New York (M) 


Illustrated articles on china and glass sales promotion stunts 
hy retail stores, 1000; interviews with be uyers; merchandising 
stories; news items; photos. John Regan. 4c, Pub. 


Dairy Produce, 110 N. Franklin St., Chicago. (2M-15) Lim- 
ited market for features on distribution and merchandising of 
dairy products; must be illustrated. C. S. Paton. Up to Ic, Pub. 
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Dairy World, 698 S. Dearborn St., Chicago. (M-10) Merchan 
dising and reduced-production cost articles of proved merit; 
new or remodeled plant articles on dairy plants (milk, ice- 
cream, butter, cheese, dairy by-products); articles on milk 
plants preferred, 500 to 2000, with photos, ads. E. C. Acker- 
man. Ic, ads $1, photos $1 to $3, Pub. 

Decorative Furnisher, 38! 4th Ave., New York. (M) Illus- 
trated articles of interest to interior. decorators, decorative de- 
partments in high-glass department stores, home furnishers, 
and retailers. Good rates, Pub. (Overstocked.) 

Diesel Power, 192 Lexington Ave., New York. (M) Articles 
on oil engine uses. Lacey Morrison, 1c. Pub. 


Diesel Transportation, supplement to Diesel Power, 1°. lex 
ington Ave., New York Ilustrated articles on use of diesel 
engines in locomotives, rail cars, tractors, etc. Lacey H. Mor 


rison Pub, 

Distribution and Warehousing, 249 W. 39th St., New York. 
(M-30) Articles dealing with public warehouse problems. Kent 
B. Stiles. 4c up, photos $2, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. (M) Plumb- 
ing, heating, and air conditioning trade merchandising and tech- 
nical articles. 1c, Pub. 

Drapery Profits, 420 Lexington Ave., New York. (M-35) 
Authenticated articles on selling and advertising decorative fab- 
rics, photos. W. H. McCleary. ic, photos $3, Pub. 


Dress Accessories, 1170 Broadway, New York. (M) News and 
teatures of interest to buyers of gloves, laces, handkerchiefs, 
costume flowers, etc. Lee R. Shope. 34c, Pub. 


Drug Bulletin, 1213 W. 3d St., Cleveland, O. (M) Staff-pre- 
pared news magazine of the trade. J. D. Spurrier. Indefinite 
rates, Pub. 

Druggists’ Circular, The, 12 Gold St., New York. (M-25) 
Druggist success articles. G. K. Hanchett. Indefinite rates, Pub. 

Drug Topics, 330 W. 42nd St., New York. (W-10) Hot news, 
live merchandising shorts, snappy news photos, short-stories 
1000, drug-store background, Dan Rennick, Mng. Ed. 1c, Pub. 

Drug Trade News, 330 W. 42nd St., New York. (Bi-W) News 
of manufacturers in drug and toilet goods fields. Dan Rennick. 
Indefinite rates. 

Drycleaning Progress, 120 St. Louis Ave., Ft. Worth, Texas. 
(M) News and features of trade in Southern states. E. 
Martin. “ec, Pub. (Not buying.) 

Dry Goods Economist, 239 W. 39th St., New York. (M-25) 
Articles of specific interest to department store field, up to 
1200. C. K. MacDermut, Jr., Mng. Ed. 1%c, photos $2, special 
rates on best material, month after acceptance. 

Dry Goods Merchants Trade Journal, 507 W. 10th St., Des 
Moines. la. (M) Largely staff-written. Buys some shorts. K. I. 
Boreman. Ic, Acc. 

Editor & Publisher, 1700 Times Bldg., New York. (W-10) 
Daily newspaper trade articles, news items. Marlen E. Pew. $2 
col. up, Pub. 

Electric Traction and Bus Journal, 431 S. Dearborn St., Chi- 
cago. (M) Technical articles on operation and maintenance of 
electric railways and buses. R. S. Torgerson. Fair rates, Pub. 

Electrical West, 883 Mission St., San Francisco. (M-25) Ar- 
ticles on methods of improving sale of electrical merchandise by 
dealers and contractors in 11 Western states only. Unusual 
electrical installations involving special technique. (Mostly own 
sources.) William A. Cyr, Assoc. Ed. % to 1c, Pub. 

Electrical Wholesaling, 520 N. Michigan Ave., Chicago. (M- 
15) Largely staff-written. Query editor on possible features. E. 
I. Rowland. Good rates, Pub. 

Electric Refrigeration News, 5229 Cass Bldg., Detroit, Mich 
(W-10) Informative articles on installations and servicing of 
refrigeration machines; reports of air-conditioning installations; 
news of more than local importance; human interest photos. 
George F. Taubeneck. Ic, Pub. (Buying little.) 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi-tech- 
nical articles on excavation by power shovel, dragline, dredge, 
clam shell, excavating contracts, open pit mining, quarry, drain- 
age, etc., 500 to 2000. Arnold Andrews. Ic, photos $1, Pub. 
(Query.) 

Factory Management & Maintenance, 330 W. 42nd St., New 
York. (M) Query editor on articles on factory management 
methods, L. C. Morrow. Good rates, Pub. 


Feed Bag, The, 210 E. Michigan St., Milwaukee. (M-25) Ar- 
ticles on merchandising ideas used by feed dealers (describe 
methods; quote figures) 750 to 1000. David K. Steenbergh. Ic, 
Pub. 

Feedstuffs, 118 S. Sixth St., Minneapolis. (W-5) Articles on 
merchandising, cost accountin — business practices, ap- 
plicable to the feed trade, pre era ly from midwest and northern 
states. Carroll K. Michener. 

Film Daily, 1659 Broadway, New York. (D) News of the in- 
dustry. J. W. Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M) Wholesale 
fish publication. James E. Munson. lc, Pub. 

Food Field Reporter, 330 W. 42nd St., New York. (Bi-W) 
News of activities of manufacturers of food and grocery pro- 
gro Dan Rennick. Ic, Dept. items 10c line, Pub. 

ord Dealer and Service Field, 407 E. Michigan St., Milwau- 
hey (M-25) Ford trade articles preferably under 500, on selling, 
service, parts merchandising, administration, advertising. 
James Larkin. lc. Acc. 

Furniture Age, 2225 Herndon St., Chicago. (Bi-M-$1) Illus- 
trated merchandising shorts and home furnishing trend articles 
100 to 1500, in re furniture, rugs, draperies, refrigeration, wash- 
ing machines, radio, toys; featuring outstanding advertising, 
displays, new stores, model houses, promotional methods. Only 
well illustrated material accepted. J. A. Gary. lc, photos $2, Pub. 

Furniture Index, Jamestown, N. Y. (M) Features and shorts 
on furniture merchandising. L. M. Nichols. lc, Pub. (Slow to 
pay.) 

Furniture Manufacturer, 200 N. Division Ave., Grand Rapids, 
Mich. (M-30) Manufacturer and factory superintendents’ stories 
of all a of factory production, cabinet room, machinery, 
finishing, 500 to 1500. John N. Nind, Jr. 6/10c, photos $1 up, 
Pub. 


The Author & Journalist 


Furniture Record and Journal, 200 N. Division Ave., Grand 
Rapids, Mich. (M-30) Shorts on merchandising, advertising, of 
bedding and radios, electrical appliances, housewares, floor cov- 
erings departments of furniture stores, 200 to 600. John N. 
Nind, Jr. 6/10c, photos $2 to $5, Pub. 


Gas Age Record, 9 E. 38th St., New York. (W) Articles and 
news of gas companies; interviews with public utility heads. H. 
Andrew. lc, Pub. 

Geyer’s Stationer, 260 5th Ave., New York. (M) Wholly 
Staff-written at present. Thomas V. Murphy. 

Gift and Art Buyer, 260 5th Ave., New York. (M) Wholly 
staff-written at present. Thomas V. Murphy 

Gloves, Gloversville, N. Y. (M) Very limited market tor news 
and featurs of the retail and wholesale glove trade. Bethune M 
Grant, J1 le, Pub. 


Hardware World, Burnham Bldg., 160 N. LaSalle St., Chi- 
cago, Ill (M) Limited market for hardware merchandising 
stories. Hary Ashmun. “Mc to lc, Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on hat trade 
features. Ernest Hubbard. Good rates, Acc. 

Heating, Piping and Air Conditioning, 6 N. Michigan Ave., Chi 
cago. (M-25) Articles covering design, installation, operation, 
maintenance of heating, piping and air-conditioning systems in 
individual plants and large buildings up to 2500, mostly by 
engineers. C. E. Price. Good rates, Pub. 

Hide and Leather, 300 W. Adams St., Chicago, or 15 Park 
Row, New York (W-15) Technical tannery articles; brief news 
articles on new leather products, production methods, sales 
promotion campaigns by _ shoe and leather manufacturers. 
Query. L. G. Peede. 1c, Pub. 

Home Ware, 1346 Chestnut St., Philadelphia. (M) Articles on 
successful merchandising of oil burners in department stores, 
500 to 1000, ghost-written preferred. K. C. Clapp. Signed arti- 
cles, 1%c up; unsigned 1c; photos $3 up, Acc. 

Hotel Management, 222 E. 42d St., New York (M-25) Hotel 
financing, maintenance and operation articles; business-building 
ideas, 100 to 2500. J. O. Dahl. le up, Ace. 

Hotel Monthly, 950 Merchandise Mart, Chicago. (M) Hotel 
news and features. Space rates, Pub. 

Hotel World-Review, 222 E. 42d St., New York (W-5) Query 
editor on hotel news and ie sauen A. M. Adams. ¥% to Ic, Acc 

House Furnishing Review, 1170 Broadway, New York. (M) 
News and features irom housewares and electrical appliance de 
partments. Julien Elfenbein. 34c, Pub. 


Ice Cream Field, 461 8th Ave., New York. (M-25) Illustrated 
business-building articles for wholesale ice cream plants 750 to 
1500. W. H. Hooker. “%c up, photos 50c to $1, Pub. 


Ice Cream Trade Journal, 171 Madison Ave., New York. (M 


25) Convention reports (on order); articles on management, 
manufacturing, distribution and sales activities of specific whole 
sale ice-cream companies 500 to 2000. Harry W. Huey. ic, Pul 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) Ice- 
making, cold-storage, refrigeration articles and news; also arti- 
cles on ice merchandising. J. F. Nickerson. Indefinite rates, Pub 

Implement Record, 420 Market St., San Francisco. (M) Ma 
terial mostly secured direct from trade, but occasional news 
purchased. Query. Osgood Murdock, Editor. Good rates, Acc. 
_India Rubber World, 420 Lexington Ave., New York. (M-35) 
Technical rubber articles, 2500. Wm. M. Morse. 8c, Pub. 

Industrial Finishing, 802 Wulsin Bldg., Indianapolis. (M-20) 
Articles of interest or value to users of 
= supplies in factories, 100 to 1500. W. H. Rohr. % to 
Ic, Pub. 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M-20) Merchandising articles and success stories on ‘“‘company 
store”’ operations, 500 to 1000. Hull Bronson. %c, Pub. 

Industrial Woodworking, 802 Wulsin Bldg., Indianapolis. (M- 
10) Articles of interest or value to managers of woodworking 
Reenatennnte or factories 100 to 1500. W. H. Rohr. % to lc, 

ub. 

Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland. (M-Free) Constructive articles for the electrical 
welder, Irving B. Hexter. 1c, Pub. 

Infants’ & Children’s Review, 1170 Broadway, New York. (M) 
Articles on merchandising of infants’ and children’s garments; 
news of buyers. Arthur I. Mellin. %c, Pub. 

Inland Printer, 205 W. Wacker Dr., Chicago. (M-40) Con 
structive articles on production, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 


International Blue Printer, 43! S. Dearborn St., Chicago. (M- 
30) Tilustrated technical articles on blue printing, _ copying, 
mechanical and constructive engineering, 2000 or less. Glen Fd- 
wards. lc, photos $1, Pub. 


Jewelers’ Circular, 239 W. 39th St., New York. (M-25) Store 
keeping, merchandising articles for retail jewelers, important 
news of jewelry trade. T. Edgar Willson. 1 to 2c, Pub. 


Keystone, The, Mt. Airy P. O., Philadelphia. (M) Well-writ- 
ten articles on jewelry store management and merchandising 
750 to 2000; news of jewelry trade. reeman Swett. 1 to 1%c, 
news 30c inch up, photos $1.50 to $4, Pub. 


Laundry Age, 1478 Broadway, New York. (M-25) Specific re- 
quirements on request. Correspondents. J. M. Thacker. Indefi- 
nite rates, Pub. 

Laundryman’s Guide, Industrial Life Bldg., Atlanta, Ga. (M- 
50) Articles on merchandising, advertising, production, selling, 
management, delivery fleets maintenance, mg of production 
line, etc., in modern steam laundries, 750 to = general news 
items 50 to 100. % to Ic, photos 50c to $1, Pub 

Linens & Domestics, 1170 Broadway, New York. (M-10) 
Trade and feature articles on linen goods and domestics, interior 
er W indow display photos. Julien Elfenbien. %c, photos $1 to 


insti of Light, The, Nela Park, Cleveland, (Bi-M-20) 
Feature articles of modern lighting a mer- 
chandising appreciation, 1000. J. L. Tugman. lc, Acc. 


September, 1934 


Manufacturing Jeweler, The, 42 \Wweybosset St., Providence, R. 
[. (2M-10) Material staff-prepared or obtained through special 
arrangement. W. Louis Frost. “c, Pub. 

Meat Merchandising, 105 S. 9th St., St. Louis. (M) Practical 
merchandising articles on meat and fish merchandising; modern 
fishing lore. No grocery interviews. John L. Hoppe. %c, Acc; 
lc, Pub. (Overstocked. ) 


Men's Wear, 8 E. 13th St., New York. News and features on 


men’s wear departments or stores. H. J. Waters. Good rates, 
Mida’s Criterion, 400 W. Madison St., Chicago. (M) News of 


lijuor and wine trade. Query. A. B. Greenleat. 4c, Pub 

Mill & Factory, 205 E. 42d St., New York. (M-35) Write edi- 
tor tor detailed instructions to contributors. Hartley W. Bar 
clay. 2 to 10c, usually Acc. 

Millinery Trade Review, 1225 Broadway, New York. (M-50) 
Millinery trade miscellany. Charles Steinecke, Jr. % to Ie, 
photos $2, Pub. 

Modern Brewery, 205 I. 42d St., New York. (M-40) Special 
articles on engineering, management and merchandising for 
wewers 1200; special assignments for interviews. Hartley W. 
Barclay. 2c up, usually Acc. 

Modern Packaging, 425 4th Ave., New York. (M-50) Illus 
trated articles on package production and merchandising, on as- 

gnment only. D, E, A. Charlton. 1 to 4c, Pub. 

Modern Stationer, 250 5th Ave., New York. (M-25) Illustrated 
dealer stories. David Manley. Ic, photos $2.50, Pub. 

Mortuary Management, 50) Sansome St., San Francisco. (M- 

Articles on management problems in the funeral field. Win 


Berg. to le, Pub 
Motion Picture Herald, 1700 Broadway, New York. (W) Au- 
thoritative material of interest to motion-picture exhibitors in 


onduct of business. Terry Ramsaye, Indefinite rates, Pub. 
Motor, 57th at 8th Ave., New York. (M) Articles on mer- 
chandising and management of interest to new car dealers, 
repair-shop operators, automotive jobbers. Neal G. Adair. Good 
rates, Pub. 
Motor Service, 549 W. 
age technical and management 


Washington Blyd., Chicago. (M) Gar- 
articles. Submit outline. A. H 


lacker, (Giood rates, Acc 

Motor Freight, 43! S. Dearborn St., Chicago. (Bi-M) News 
and features on motor truck organiations and maintenance R. 
Ss. Torgerson c, Pub 

Music Trades, 113 W. 57th St., New York. (M News and 


eatures of the trade H. i. Knowles. Low rates, Pub 


National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features of interest to the soft-drink, wine, and heer bottling 
trades. W. B. Keller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, Industrial Life Bldg., Atlanta, 
Ga. (M-50) Illustrated articles on merchandising, advertising, 
production, selling, management, delivery fleets for soft drink 
ladaetry, in actual use, 750 to 2000; news items 50 to 1000. % 
to le, photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., New York. (M-25) 
Not accepting contributed material other than present regular 
features. No news items except such as are of nation-wide read- 
er interest. Roy Denney. Fair rates, Pub. 

National Clothier, Merchandise Mart, Chicago. (M) Short 
merchandising ideas, occasional features. Allen Sinsheimer., ‘2c, 


Pub. 
National Jeweler, 536 S. Clark St., Chicago, (M-25) Limited 
narket for illustrated articles on merchandising subjects 250 to 


00 Francis R. Bentley. ™% to le, Ace 

National Provisioner, 417 S. Dearborn St., Chicago. (M) Prac- 
tical illustrated merchandising articles on retailing of meat. 
Paul Aldrich. “%c up, Pub. 

New England Electrical News, 250 Stuart St. 
Articles on successful electrical contractors 2500. E, 
payment, rate not specified, 30 days after Pub. 

Night Club & Ballroom Management, 333 N. Michigan Ave., 
Suite 501, Chicago. (M) Profit-making ideas on operation of 
night clubs and ballrooms. C. W. Austin. Pub. 

Northwestern Confectioner, 707 N. Broadway, Milwaukee. (M- 
20) Business articles featuring retail, jobbing, manufacturing 
confectioners 1000 to 1500. G. B. Kluck. Fair rates, Pub. 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. (W-5) 
Interviews with prominent head millers and mill superintendents, 
with pictures, up to 1500. Short sketches about second and third 
generations of millers. Carroll K. Michener, Mng. Ed. %c, Pub. 

Notion and Novelty Review, 1170 Broadway, New York. News 
of notion department buyers. Merchandising features. Lee R 
Shope. 34c, Pub. 


Office Appliances, 417 S. Dearborn St., Chicago. (M) Articles 
on selling office equipment. Evan Johnson. 30c inch, Pub. 

Optometric Weekly, 5 N. Wabash Ave., Chicago. (W) Opto- 
metric profession and trade miscellany. Indefinite rates. 

Outfitter of Eating and Drinking Places, The, 1900 Prairie 
Ave., Chicago. (M) Serves the industry that sells, equips and 
services hotels, taverns, clubs, restaurants, bars, steamships, 
railroads. Pub. 


Soston, (M-20) 
Frost. Flat 


Pacific Drug Review, W: vodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, ad 
vertising. F. C. Felter. Nominal rates, Pub. 

Packing & Shipping, 30 Church St., New York. (M-25) Items 
of interest to transportation, railway, motor trucking, warehouse 
companies, on ee handling, distribution, loss and damage 
in shipping, ete., 1000. C. M. Bonnell, Jr. % to Ic, photos 50« 
to $1, Pub. 

Paper Converters & Envelope Industry, 1911-1913 Conway 
Bildg., Chicago. (M) First-class articles covering production 
problems, sales development, merchandising plans, sale policies 
of manufacturers of paper converted products, such as envel- 
opes, tags, bags, paper napkins, toilet paper, paper towels, car- 
tons, etc. Frank é Petrine. % to lc, Pub. 


and ice retrigeration. 


Petroleum Age and Service Station Merchandising, 500 N. 
Dearborn St., Chicago. (M) Articles on merchandising and dis- 
tribution of petroleum products and automobile accessories; de- 
tails of successful marketing businesses. Otto List. Indefinite 
rates, Pub. 

Petroleum Marketer, The, 330! Buffalo Drive, Houston, Tex. 
(M-20) Articles on merchandising and management from experi 
ence of petroleum jobbers. Grady Triplett. Ic up, Acc. 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. (M- 
20) Merchandising articles on picture shops, photos. J. C. Ral- 
eigh. About Mc, Pub. 

Plastic Products, 25 Spruce St., New York. 
plastic materials, lacquers, artificial leather, etc. 
rates, Pub. 

Plumbing and Heating Trade Journal, 515 Madison Ave., New 
York. (M-20) Articles covering current trends in the plumbing 
and heating business; merchandising and management methods, 
views of successful contractors on timely questions affecting the 
trade, 1000. J. F. Koellisch. Good rates, Pub. 

Power, 330 W. 42d St., New York. (M-35) Technical articles 
on power generation up to 1500, by engineers or power execu- 
tives. $]0 to $12 page, 1200 words, Pub. 

Power Plant Engineering, 53 W. Jackson Blvd., Chicago. (M 
25) Articles on power plant operation, appliances and use, SU 
to 1500. Arthur L. Rice. 6/10c, Pub. 

Power Wagon, 536 Lake Shore Drive, Chicago. (M) Articles 
on operation and maintenance of large fleets. A. W. Stromberg. 
le, Pub. (Slow to use.) 

Printing, 41 Park Row, New York (M-25) Printing plant and 
sales management articles up to 1200, trade news -_ employing 
printers and their plants. Charles C. Walden, Jr., Ed.; Ernest 
¥,. Trotter, Mng. Ed. 30c inch, photos % space rates, Pub. 

Progressive Grocer, 161 6th Ave., New York. (M-20) Illus- 
trated idea articles 100 to 200, grocery trade articles, especially 
success stories, 1200 to 1500, photos. Ralph Linder. 1 to 
2c, Acc. Original jokes with grocery slant, $1 each. 

Publishers’ Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to the booktrade, 1500 to 2000 
Frederick G. Melcher. Ic, Pub. 


Radio Merchant, 420 Lexington Ave., New York. (M-15) Fea- 
tures on merchandising of radios and electrical refrigerators by 
radio dealers 1000. Names of lines carried must be included in 
article. V. E. Moynahan. lc, photos $2, Pub. 

Radio Weekly, 99 Hudson St., New York. (W) Correspond- 
ents in principal cities provide news coverage. Fair rates, Pub. 

Railway Mechanical Engineer, 30 Church St., New York. (M 
35) Railroad shop kinks, photos. Roy V. Wright. 50c inch, Pub, 

Refrigeration, 711 Glenn St., S.W., Atlanta, Ga. (M-50) Name 
and fact stories on ice refrigeration and merchandising of ice 
Hal Reynolds. $4 column, Pub 

Restaurant Management, 222 E. 42d St., New York. (M) Ar 
ticles, 1000 to 1500, telling how leading operators are increasing 
profits. Ray Fling. 1% to Se, Acc. (Overstocked. ) 

Retail Bookseller, The, 55 5th Ave., New York. (M-15) Arti- 
cles of practical interest to booksellers and rental library pro- 
prietors, 1500 to 2500. Francis Ludlow. lec, Acc. 

Retail Digest, 222 N. Bank Drive, Chicago. (M-15) Short fact 
items on furniture merchandising; feature articles usually only 
on assignment. K. A. Ford. 2 to 3c, ads 50c, photos $2 plus 
photographer's bill on photos, Pub. 

Retail Ledger, 1346 Chestnut St., Philadelphia. (M-25) Arti- 
cles on air conditioning installations; successful liquor depart- 
ments; sales of sporting goods and of men’s wear, all in de- 
partment stores, 800 to 1000. John F. Guernsey. Ic to 1c, 
photos $3, Acc. 

Retail Tobacconist, !|17 W. 6lst St., New York. (2M-15) Ar- 
ticles on business methods of successful tobacconists 500 to 
1500. H. P. Patrey. %c, Pub 

Roadside Merchant, 75 W. Van Buren St., Chicago. (M) 
Illustrated articles on successful tourist camps, wayside inns, 
taverns. Arvo Wain. lc up, Acc. (Overstocked.) 

Rock Products, 330 S. Wells St., Chicago. (M) Articles on 
cement, lime, gypsum quarries, sand and gravel plant opera- 
tions, etc. Indefinite rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M) 1200-2400-word 
articles of interest to manufacturers of rubber products, $10 
page, Pub. 


San Francisco Styles and Selling, 310 Sansome St., San Fran- 


(M) Articles on 
Indetinite 


cisco. (M) Style information and definite selling ideas used 
i. te by Western stores. C. H. Nealey. 20c inch, photos 
$2, Pub. 


Articles on 
Pub. 


Seed World, 325 W. Huron St., Chicago. (2M) 
growing and merchandising seeds. W. L. Oswald. ”% 

Shoe Factory, 300 W. Adams St., Chicago. (M-15) Technical 
articles on shoe manufacturing; news items of factories. ™% and 
le, Pub. 

Shoe Repair Service, 702 Commercial Bldg., St. Louis, Mo. 
(M-Gratis) Constructive trade articles 250 to 1500, fact items, 
fillers 50 to 100, jokes. A. V. Fingulin. ™% to 1%c, Pub. (Over 
stocked on verse.) 

Soda Fountain, The, 420 Lexington Ave., New York. (M-15) 
Illustrated articles on’ business- building methods for soda foun- 
tains, soda, lunches. V. E. Moynahan. Ic, Pub. 

Southwestern Baker, 802 M. & M. Bldg., Houston, Tex. (M) 
News and features of Texas, Arkansas, Louisiana, Oklahoma 
and New Mexico baking industry. Charles Tunnel. “%c, Pub. 

Southern Funeral Director, 711 Glenn St., S.W., Atlanta, Ga. 
(M-25) Articles of interest to southern morticians. Hal Rey- 
nolds. $8 page, Pub. 

Southern Hardware, 1020 Grant Bidg., Atlanta, Ga. (M-15) Il- 
lustrated articles on management and merchandising methods in 


southern hardware stores. lc up, Pub 


Southwestern Bottler, 401 Milam Bldg., San Antonio, Tex 
(M-10) Practical merchandising articles based on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana, and 
Arkansas. Ruel McDaniel. “c up, Pub. 


\ 


| 


Spice Mill, The, 106 Water St., New York. (M-35) News and 


rticles on tea, coffee, con diments and flavorings. Limited mar 
ices for brief articles. C. S. Sewell. ™% to lc, Pub 

agreed Goods Guster, 10th and Olive Sts., St. Louis, Mo 
(M) istrz ated interviews on merchandising, store arrangement, 
news. C, T. Felker 2c up, Pul 


Sporting Goods Journal, 400 Mg adison St., Chicago, (M) Spe 


cihe feature articles descr successful cost-reducing pri 


“rams; photos Ames A. Ca ul 
,Starchroom Laundry Journal, 415 Commercial Sq., Cincinnati 
Feature articles on laundry business, 1000. J. N. Whee- 
is to le, Pub 


Syndicate Store Merchandiser, 951 Broad St., Newark, N. J. 
(M-20) Illustrated artlcles on 5, 10 and $1 chain store merchan 
dising displays up to 1000. P. J. Beil. le up, Pub. Shorts on 
unusual window and counter displays, up to 100, % to 1c, Pub. 
(Sample copy free.) 


Tavern Topics, 30 N. Dearborn St., Chicago. Articles of in- 
terest to retail taverns, original package liquor stores, hotel and 
F, 


club stewards and volume buyers. D. Cass. Rates not at 
hand 

Tires Magazines, 420 lexington Ave., N. Y. (M Merchan 
dising and servicing articles on tire retailers and superservice 
Station operators 1500 to 2000. Jerome T. Shaw % to Is 
news items 25c inch, fillers “%c, photos $2, Pul 


Toilet Requisites, 30 Rockefeller Plaza, New York. (M-35) 
Verified interviews with drug or department store buyers or 
higher executives concerning iuticistes retailing in cities 25,000 
or over. Photos. No general stories. Keep under 1200. S. G 
swift. 1c, Acc. 

Toys and Novelties, 139 N. Clark St., Chicago. (M) Illus- 
trated merchandising features from leading toy departments 
and stores, 250 to 1200. G. Ruth Curnock, Assoc. Ed. %c, Pub. 

Toy World, Bankers Investment Bldg., San Francisco. (M) 
Regular correspondents in leading Western cities. Toy features. 
Corena Daugherty. % up, Pub 

Trunks and Leather Goods, 1170 Broadway, New York. (M) 
Successful merchandising plans, department store handbag and 
Unusual window displays and interior lay 


its. News ahout buye Doris Burrell, %c up, Pul 


United States Tobacco Journal, 99 Hudson St., New York 
(W) eee in principal cities provide news coverage 
Fair rates, Pub 

Upholstering, 373 4th Ave., New York. (M) Articles of dol 


lars-and-cents value to makers of upholstered furniture, both 
manufacturing and work room. Pub. (Not in market yet.) 


Voluntary and Cooperative Groups Magazine, The, |/4 |! 
32d St., New York (M) Constructive articles for heads of vol 


The —Aduthor & Journalist 


untary and cooperative organizations 1000 to 2000, Gordon Cook 
Yc, photos $1, Pub. 


Welding Engineer, 608 S. Dearborn St., Chicago. (M) Tech- 
nical and practical ‘articles. of interest to welding departments 
and shops. F. L. Spangler. lc, Pub. 

Western Alcoholic Beverage Journal, 443 S. San Pedro St., 
Los Angeles. (M) Articles covering winery and spirits indus- 
tries of West. Robert R. Berry, Mng. Ed. Rates not at hand. 

Western Brewer, 43! So. Dearborn Sts Chicago. (M) News 
and features of the brewing industry. H. S. Rich. Pub. 

Western Brewing World, 420 S. San Paes, Los Angeles 
(M) News and features of brewing industry of West. Robt. J 
Pritchard. Good rates, Pub. 

Western Confectioner and Ice Cream News, 853 Howard St., 
San Francisco. (M-35) News and features of western candy, ice- 
cream, fountain trade. Russell B. Tripp. Fair rates, Pub. (Over- 
stocked.) 

Western Furniture Retailing, 180 New Montgomery St., 
San Francisco. (M) News and features of the trade. Norris 
E. James. lc, Pub. (Overstocked. 

Western Hotel Reporter, 681 Market St., San Francisco. (M- 
15) Illustrated articles of interest to hotel and restaurant men 
1500. Jay G. Hiiliard. 20c inch, Pub. 

Western Machinery and Steel, 500 Sansome St., San Fran 
cisco, (M) Regular correspondents. Query editor on features. In- 
definite rates, Pub. 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. Pub. 

Wholesale Druggist, 330 W. 42d St., New York. (M) Con- 
crete drug business articles concerning bona fide wholesale drug 
gists. Jerry McQuade. Ic up, Pub. 

Wines & Liquors, 608 S. Dearbern St., Chicago. (Bi-W-20) 
Tabloid newspaper serving producers and wholesale distributors 
E, Raymer. “%c Pub. 

Wines & Spirits Merchandising, 125 E. 46th St., New York 
Articles on merchandising practices of off-premise retail pack 
age liquor stores, up to 1200. Harrison J. Cowan. “%c up, Pub. 

Wood Construction, Xenia, O. (2M-15) News articles on retail 
lumber and building supply dealers, based on specific interviews 
Findley M. Torrence. 16c inch, including art, Pub. 


Wooden Barrel, The, 511 Locust St., St. Louis. (M) Semi- 
technical articles on developments in cooperage business, trade 
notes, personal items concerning coopers and developments in 
packaging, articles on wooden barrels in use in various indus 
tries, 1000 to 1500; new markets. Lynn Mahan, Mng. Ed. ix 
up, Pub. 


LIST D 


Juvenile and Young People’s Publications 


Ambassador, The. Baptist Sunday School Board, 161 8th Ave., 
N., Nashville, Tenn. (W) Ages 13 to 17. Wholesome short- 
stories, boy and girl characters, 2000 to 3000. Travel, biographi 
cal, practical articles 2000 with illustrations; verse. Novella 
Dillard Preston. “%c, poems $1 to $2.50, Acc. 

American Boy, The, 7430 2nd Blvd.. Detroit, Mich. (M-20) 
Boys, high-school and college age. Short-stories up to 4500; 
Western; mystery, small-town, farm, science, sports, detective: 
overstocked with serials; short filler articles with photos 
George F. Pierrot, Mng. Ed. 2c up, Ace 

American Girl, 570 Lexingt: m Ave., New York (M-15) Ages 
12 to 17. Girl Scouts publication. Acti 5 to 
3700; articles 1500 to 300 
Welfare. $10 each, Puh. 

American Newspaper Boy, 416 N. Marshall St., Winston- 
Salem, N. C. (M) Short-stories of adventure, inspiration, mod 
ern ae carrier boy characters, 2000 to 3000. Bradlev 
Welfare. $10 each, Acc. 


short-stories 250¢ 


‘ Ace 


Boy Life, Standard Pub. Co., 9th and Cutter Sts., Cincin- 
nati. (W) Medium ages. Short-stories 2000, serials, articles, 
miscellany, 1/3c up, Ace. 

Boys and Girls, Methodist Pub. House, 810 Broadway, Nash 
ville, Tenn. (W) Boys and girls up to 12. Short-stories 600 
to 1000, short serials, verse. occasional brief articles on nature, 
science, things-to-do. Mrs. W. B. Ferguson. “%c, Acc 

Boy’s and Girl’s Comrade, Gospel Trumpet Co., 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Educational arti 
cles 500 to 1500; stories of character building or religious value 
000 to 2000; serials 5 to 15 characters; verse 2 to 6 stanzas 
L.. Helen Percy, $2 to $2.50, photos 25c to $1, Pub. 

Boys’ Comrade, Christian Bd. of Pub., 2712 Pine St., St 
Louis. (W) Ages 13 to 17. Short-stories 2000 to 2500; serials 
8 to 10 chapters; illustrated articles 100 to 1500; verse: mis 
ellany. Glenn McRae. $3.50 per M., Pub. 

Boys’ Life, 2 Park Ave., New York. (M-10) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement, 
short-stories, preferahly 2000 to 3000; serials up to 30,000: 
articles up to 2000. Myron Stearns. 2c up, Acc. (Overstocked 

Boys’ World, D. C. Cook Pub. Co., Elgin, Ill. (W) Boys 13 to 
17. Short-stories 2200 to 2500; serials 4 to 6 chapters, 2200 
each; scientific success articles up to 300; occupation articles 
150 to 300; successful boys, curiosity, scientific news items; 
verse. Thomas S. Huntley. Good rates, Acc. 


Canadian Boy, United Church Publications. 299 Queen St., 
W., Toronto, Canada. (W) Teen-age boys. Short-stories, ser- 
ials, verse, photos. “%c, Pub. 

Canadian Girl, United Church Publications, 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short-stories, ser- 
ials, verse, photos. “%c. Pub. 

Catholic Boy, The, Midway Brokerage Bldg., St. Paul, Minn 
(M) Boys, 11 to 18. Wholesome action short-stories, 2000 to 


2500; serials. J. S. Gibbons. Varying rates, Pub. (Unsatistac 
tory. ) 

The, Baptist Sunday School Board, 161 8th Ave., 

.. Nashville, Tenn. (W) Young People, 17 years up. Adven 
ture, achievement short-stories 1500 to 2500; descriptive, bio 
graphical, travel articles up to 2000 (references must be cited) ; 
verse. Wallace Greene. 2c, verse $1 to $2.50, Acc. 

Challenge, The, Presbyterian Publications, 73 Simcoe St., 
loronto, Canada. (W) Young people’s material. Rates not at 
hand. 

Childhood Magazine, Suttonhouse Publishers, 523 H, W. Hell- 
man Bldg., Los Angeles. (M-20) Happy juvenile stories, poems 
things to do. Carl F. Sutton. %c, Pub 

Child Life, Rand, McNally & Co., 536 S. Clark St., Chicagu 
M-25) Ages 2 to 12 Short-stories, miscellany up to i800 
Marjorie Barrows. ™% to lc, Pub. (Overstocked.) 

Child’s Own, The, General Bd. of Religious Ed., 604 Jarvis 
St., Toronto, Canada. (W) Children under 8. Short-stories, 
verse. Rev. D. B. Rogers. 2/5c, Pub. 

Christian Youth, 327 N. 13th St., Philadelphia (W) lee: 
ages; interdenominational. Wholesome short-stories with Chris 
tian teaching and uplift 2000 to 2200; fillers; nature, fact, how 

make-it articles 300 to 1000; bible puzzles. Charles G. Trum 
hull; John W. Lane, associate. $10 a story, fillers $1 to $4 


puzles 50c to $1, Acc. 

Classmate, Methodist Book Concern, 420 Plum St., Cincin 
nati. (W- Young people 1&8 to 24. Wholesome short-stories 
2500 to 3500 : serials 30,000 to 40,000; illustrated articles 1000 
to 2500; fact items 200 to 1000; verse. A. D. Moore. Fillers 

fiction lc up, verse $5 to $10, 60 days after Acc 


Dew Drops, D. C. Cook Pub. Co., Elgin, Il (W) Children 
5 to 8 Short-stories 800 to 900; short articles, editorials 250 
to 300, verse up to 12 lines. Good rates, Acc. 


Epworth Herald, 740 Rush St., Chicago. (2M-10) Articles on 
youth’s activities 1000 to 1200; religious essays 200 to 
short-stories 1000 to 1500; serials 20,000 to 30,000; nature, re- 
ligious verse up to 20 lines. W. E. J. Gratz. “%c, verse 13 
line, photos $3 to $5, Pub. 

Epworth Highroad, Methodist Pub. House, 810 Broadway, 
Nashville, Tenn. (M) Young people, 16 to 24. Short-stories 
2500 to 4000; serials, 4 to 6 chapters; illustrated articles 1000 
to 1800; short poems. R. L. Hunt; Miss Rowena Ferguson 
“%c to le, verse 25c¢ line, Acc. 


Forward, Presbyterian Bd. of Christian Education, Wither- 
spoon Bldg., Philadelphia. (W) Boys and girls, 18 to 23 years 
Short-stories 3000; serials not over 8 chapters of 3000 each; 
illustrated articles 700 to 1000; fillers 150 to 400. John T. Faris 
36c per 100 words, Acc 


September, 1934 


Friend, The, United Brethren Pub. House, Dayton, O. (W) 
Boys’ and girls’ moral, educational short-stories 1000 to 2500; 
serials 5 to 8 chapters; informational, inspirational articles 100 
to 800; short verse. J. W. Owen. $1 to $5 per story, poems 
50c up to $2, Acc. 

Front Rank, The, Christian Bd. of Pub., 2710 Pine St., St. 
Louis, Mo. (W) Young people, teen ages. Moral short-stories 
2000 to 2500; serials 20,000 to 25,000; illustrated articles; poems; 
photos. $3.50 per M., Pub 


Girlhood Days, Standard Pub. Co., 9th and Cutter Sts., Cin- 
cinnati, O. (W) Girls 12 to 18. Out-of-door short-stories 1800 
to 2000; serials; miscellany. 1/3c up, Acc. 

Girls’ Circle, Christian Bd. of Pub., 2712 Pine St., St. Louis 
(W) Girls 13 to 17. Short-stories 2500; serials 8 to 10 chap- 
ters; illustrated articles 100 to 2000; poems up to 20 lines. 
Frances Woolery. $3.50 per M., Pub. 

Girls’ Companion, D. C. Cook Pub. Co., Elgin, Ill. (W) Girls 
15 to 18. Short-stories 2000 to 2500; serials 2 to 6 chapters 
2200 each; illustrated occupation articles 150 to 1000. Margaret 
M. Stone. Good rates, Acc. 

Girl’s World, - Baptist Pub. Society, 1701 Chestnut St., 
Philadelphia. (W-2 tirls 12 to 16. Wholesome action short- 
stories 2500; paar A ot 2500-word chapters; informative articles 
200 to 800; character-building editorials up to 500; photos. 
Miles W. Smith. $4.50 to $5 per M., Acc. 


Haversack, The, Methodist Pub. House, 810 Broadway, Nash- 
ville, Tenn. (W) Boys 12 to 17. Short-stories 2000 to 3500; 
serials 4 to 10 chapters; articles 1000 to 1500, preferably with 
photo illustrations; miscellany. “Yc up, Acc. 


Institute Leaflet, General Bd. of Religious Ed., 604 Jarvis 
St., Toronto, Canada. (W) Boys and girls, 9 to 11. Short- 
stories, serials, verse. Rev. D. B. Rogers. 2/5c, Pub. 


Jewels, United Church Publications, 299 Queen St., W., To- 
ronto, Canada, (W) Material for small children. %c, Pub. 

Junior Joys, Nazarene Pub. House, 2923 Troost Ave., Kansas 
City, Mo. (W-5) Boys and girls 9 to 12. Not in the market. 

Junior Life, Standard Pub. Co., 9th and Cutter Sts., Cincin- 
_— (W) Children 8 to 12. Short- stories, serials, verse. 1/3c, 
ec 

Junior World, Christian Bd. of Pub., Beaumont and Pine Sts., 
St. Louis. (W) Children 9 to 12. Short- -stories 2000 to 2500; 
serials 8 to 12 chapters; poems up to 20 lines; illustrated in- 
hg ag articles 100 to 1800, Hazel A. Lewis. $3 to $4 per 

ub 

Junior World, Am. Baptist Pub. Society, 1701 Chestnut St. 
Philadelphia (W- 2) Children 9 to 12. Short-stories up to 2500: 
serials 2500-word chapters; miscellany. Miles W. Smith. $4.50 
to $5 per M., Acc. 


Little Folks, The, Augustana Book Concern, Rock Island, III. 
(W) (Children 5 to 8) Religious short-stories up to 450. Mrs. 
Edith Cling Palm, Hector, Minn. %c, Pub. 

Lutheran Boys and Girls, Lutheran Pub. House, 1228 Spruce 
St.. Philadelphia. (W) Ages 9 to 14. Short-stories, articles. 
Low rates, Acc. 

Lutheran Young Folks, Lutheran Pub. House, 1228 Spruce 
St., Philadelphia. (W) Boys and girls over 14. Illustrated de- 
scriptive articles; short-stories 3000 to 3500; serials 6 to 12 
chapters. Fair rates, Acc. 


Olive Leaf, Augustana Book Concern, Rock Island, Ill. (W) 
Boys and girls, 8 to 12. Religious stories 500; verse 8 to 12 
lines. Submit MSS. to Rev. J. Helmer Olson, 3309 Seminary 
Ave., Chicago. % to Yc, Pub. 

Onwaid, Box 1176, Richmond, Va. (W-3) Young People. 
Character building short-stories, serials, short articles, editor- 
ials. Miss Clarabel Wiliams. $3 to $5 per M., Acc. 

Onward, United Church Publications, 299 Queen St., W., To- 
ronto, Canada. (W) Young people. Short-stories, articles, ser- 
ials, verse, photos, nature and science material. %c, Pub. 

Open Road for Boys, 130 Newbury St., Boston. (M-10) Older 
boys’ interests. Aviation, sport, adventure, humorous short- 
stories 2000 to 3500; serials up to 40,000; articles 1000 to 1500 
Clayton H. Ernst. Up to le, Pub. 

Our Little Folks, United Brethren Pub. House, 
(W) Children 4 to 9 years. Short-stories 300 to 600 W. 
Owen. Up to Me, Acc. 


Picture Story Paper, Methodist Book Concern, 420 Plum St., 
Cincinnati, O. Children 4 to 8. Short-stories 300 to 800, verse 
Ethel L. Smither. % to Ic, Acc. 

Picture World, Am. Sunday School Union, 1816 Chestnut St., 
Philadelphia. (W) Children under 12. Short-Stories and inci- 
dents impressing moral and religious truths 400 to 800, verse. 
$5 per M., verse 50c stanza, Acc. 

Pioneer, The, Presbyterian Bd. of Christian Education, 420 
Witherspoon Bldg., Philadelphia. (W) boys 9 to 15. Short- 
stories 2500 to 3000; serials 6 to 8 chapters, 2500 each; illus- 
trated articles 800 to 1000. John T. Faris. Up to %c, photos 
50c up, Acc. 

Playmate, United Church Publications, 299 Queen St., W., 
Toronto, Canz ada. (W) Boys and girls, 9 to 11. Short- stories, 
serials, verse. Yc, Pub. 

Play Mate, 3025 E. 75th St., Cleveland, O. (M-15) Boys and 
girls up to 14. Mystery adventure short-stories 1000 to 2500; 


nursery stories 1000; humorous or imaginative verse. Esther 
Cooper. lc, verse 25c line, Acc. 
Portal, Methodist Book Concern, 420 Plum St., Cincinnati. 


(W-2) (Girls 12 to 18) Wholesome action short-stories 1500 to 
3000; serials 20,000 to 25,000; vocational, project articles on as- 
signment only; editorials. Wilma K. McFarland. 1c, verse $5 to 
$10, Acc. 


Queen’s Gardens, Presbyterian Bd. of Christian Education, 
420 Witherspoon Bldg., Philadelphia. (W) Girls 9 to 15. Short- 
stories 2500 to 3000; serials 6 to 8 chapters. 2500 each; illus- 
trated travel, nature, biography, history, handiwork articles 
300 to 1000; verse. John T. Faris. Up to Me, Acc. 


23 


Sentinel, The, 161 8th Ave., N., Nashville, Tenn. (W-5) Girls 
and boys 9 to 12 Short-stories; biographical, historical, scien- 
tific, discovery articles with illustrati ons 500 to 1000. Novella 
Dillard Preston. %c to %c, Ace. 

Shining Light, Gospel Trumpet Co., 5th and Chestnut Sts., 
Anderson, Ind. (W-5) Children 5 to 9. Moral, character-build 
ing, religious short-stories 500 to 1000; nature, religious verse: 
photos of nature, children. L. Helen Percy. $2 to $2.50 M., Pub 

St. Nicholas, 580 5th Ave., New York. (M-25) Boys and girls. 
8 to 16. Distinctive action short-stories up to 3500; serials by 
commission; brief amusing verse. Vertie A. Coyne. lc up, verse 
line, Acc. 

Stories, Presbyterian Bd. of Christian Ed., 420 Witherspoon 
Bidg., Philadelphia. (W) Children, 6 to 8. Character-building 
short-stories 500 to 800. Elizabeth S. Whitehouse. Up to %c, 
verse up to 10c line, Acc. 

Storyland, Christian Bd. of Pub., Beaumont and Pine Sts., 
St. Louis, Mo. (W) Children under 9. Short-stories 300 to 
000; poems up to 20 lines; handicraft articles 300 to 500; draw 
ings or photos, child or animal subjects; simple puzzles. Hazel 
A. Lewis. $3 to $4 per M., Pub. 

Storytime, Baptist Sunday School Bd., 161 8th Ave., N.. 
Nashville, Tenn. (W) Children 4 to 8. Short-stories 400 to 
600; articles and suggestions for playthings children can make 
100 to 300. Overstocked with verse. Agnes Kennedy Holmes 
Ye, Acc, 

Story World, Am. Baptist Pub. Soc., 1701 Chestnut St., = 
adelphia. (W- 2) Children under 9. Short-stories 300 to : 
verse. Miles W. Smith. $4.50 to $5 per M., Acc. 

Sunday Companion, 256 Broadway, New York. 
juvenile fiction. M. A. Daily. Rates not stated. 

Sunshine for Little People, Nazarene Pub. House, 2923 
Troost Ave., Kansas City, Mo. (W-5) Not in market. 


(W) Catholic 


Target, Methodist Book Concern, 420 Plum St., Cincinnati 
(W-2) Boys 9 to 15. Short-stories 1500 to 3000; serials of 
character development 20,000 to 30,000; articles with photos 
1200 to 1800; editorials 300 to 700; verse 8 to 20 lines; fact 
items, fillers, 200 to 500. Alfred D. Moore. “%c to 1%c, verse 
$2.50 up, 60 days after Acc. 

Tiny Tower, (Tower) 55 5th Ave., New York. (M) Younger 
children. Short-stories, novelty one-page features. Bosco Cass 
Rates not stated. 

Torchbearer, The, M. E. Church So., 810 Broadway, Nash 
ville, Tenn. (W) Girls 12 to 17. Short-stories 2500 to 3500: 
serials 2 to 10 chapters; articles 1000 to 2000; editorials 500 to 
700; verse. Rowena Ferguson. Yc up, Acc. 


Watchword, The. United Brethren Publication House. 1030 
U. B. Bldg., Dayton, O. (W) Short-stories 1500 to 3000; ser 
ials for young people; miscellany. E. E. Harris. $1.50 to $2 per 
M., Acc. 

Wee Wisdom, Unity School of Christianity, 917 Tracy Ave.. 
Kansas City, Mo. (M-15) Children 6 to 12. Character-building 
stories, poems; animal stories, no killing; interesting things to 
do. Jane Palmer. Up to 1%c, prose 25¢ line. Acc. (Overstocked.) 

What To Do, D. C. Cook Pub. Co., Elgin, Ill. (W) Boys 
and girls 9 to 13. Short-stories 2500; serials 4 chapters 2500 
each; informative articles 1200 to 1500; editorials up to 500. 
Helen Miller Stanley. Good rates, Acc. 


Young Canada, Presbyterial Publications, 73 Simcoe St., To- 
ronto, Canada. (W) Teen-age boys’ and girls’ material. Rates 
not at hand, 

Young Catholic Messenger, Dayton, O. (W) Boys and girls 
Short-stories about 1200, high ideals. Mrs. Mary Pflaum Fist 
er. Rates not at hand 

Young Crusader, The, 1730 Chicago Ave., Evanston, III 
(M-3) Children’s paper of W. C. T. U.) Temperance. health, 
character-building short-stories up to 1500. Katharine P. Crane 
Moderate rates, Pub. Verse, no payment. 

Young Israel, 3 E. 65th St., New York. (M-10) Children un 
der 16. Short-stories, articles of Jewish interest. 1200 to 2000; 
verse. Elsa Weihl. Under 1c, verse $3 to $5, Acc. 


oung People, Amer. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-2) 17 years up. Character- building short-stories 
2500: serials of ten 2500-word chapters; illustrated articles up 
to 200G: miscellany. Miles W. Smith. $4.50 to $5 per M., poems 
$1 up, photos 25¢ up, Acc. 


Young People, The, Augustana Book Concern, Rock Island. 
il. (W) Articles and stories. Christian ideals for children 11 
to 16. Submit MSS. to Dr. Geo. A. Fahlund, 244 Union Ave., 
S. E.. Grand Rapids, Mich. Low rates, Acc 


Young People’s Friend, Gospel Trumpet Co., 5th and Chest- 
nut Sts. Anderson, Ind. (W) Educational articles 1000 to 1500: 
short-stories 1200 to 2500; serials 5 to 15 chapters: verse 3 to 
8 stanzas. L. Helen Percy. $2 to $3 per M., verse 5c line, Pub 


Young Seva Paper, Am. Sunday School Union, 1816 Chest 
nut St. Philadelphia. (W) Late teen ages. Interdenominational 
feature and inspirational articles; short-stories, up to 2500; 
serials 13,000; fillers 200 to 800. $4 to $5 per M, Acc. 


Young People’s Weekly, D. C. Cook Pub. Co., Elgin, Ill. (W) 
Ages 17 to 25. Short-stories 2500; serials 4 to 6 chapters of 
2500; illustrated articles on curiosities, science 200 to 600; 
success stories; miscellany. Helen Miller Stanley. Good rates, 


ACC, 

Young Soldier and Crusader, The, General Bd. of Religious 
Ed.. 604 Jarvis St., Toronto, Canada. (W) Young people. Short 
stories, verse. Rev. D. B. Rogers, 2/5c, Pub. 


Youth’s Comrade, The, Nazarene Pub. House, 2923 Troost 
Ave., Kansas City. (W-5) Boys and girls, high-school ages. 
Not in market. 


Youth’s World, Am. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-2) Boys, teen ages. Short-stories 2500; se- 
rials 2500 each chapter; short articles; character-building edi 
torials up to 500; handicraft; fact items; photos. Miles W 
Smith. $4.50 to $5 per M., Acc. 


\ \ 


THE AUTHOR & JOURNALIST’S 


The Author & Journalist 


LITERARY MARKET TIPS 


Ainslee’s Magazine, a title formerly issued by Street 
& Smith, 79 7th Ave., New York, and discontinued, 
is to be revived as a monthly under the editorship of 
Daisy S. Bacon, editor of Love Story Magazine, and 
Esther J. Ford. It will be a sophisticated love-story 
monthly. The first issue will appear on the stands 
October 17. “I have not made up my mind as to 
lengths of stories, as yet,” writes Miss Bacon. Usual 
good Street & Smith rates will be paid for material, 
on acceptance. 

The Girls’ Companion, Elgin, Ill., one of the David 
C. Cook Publishing Co. group of magazines for young 
people, Margaret Maclver Stone, editor, writes: 
“Within the past two or three years our fiction 
standards have taken a decided upward trend. We 
believe that our stories show much better plotting 
and construction and a much higher literary quality. 
And yet, during these two years there has not been 
a month when we have found as many stories ac- 
ceptable as we were willing to buy. We average 
about the same number of submissions each year. Our 
stories come from about sixty-five different authors 
each year, although some authors sell us as many as 
seven or eight in a year. During one year we bought 
from twenty-seven writers who had never sold to us 
before. Our rates remain high, for this field of writ- 
ing——-l cent a word for stories—and checks are 
mailed as soon as the manuscripts have been read 
and accepted. We seldom hold manuscripts over a 
month, and many are returned within two or three 
weeks. These facts should mean several things to 
your readers: one, that we are decidedly in the market 
for first-rate teen-age stories; two, that we welcome 
stories from new writers; three, that manuscripts 
are handled promptly and checks mailed immediately. 
Sample copies will be mailed to any writer upon re- 
quest.” 

Feature Magazine Corporation, Room 803, 551 
Fifth Ave., New York, announces a new magazine 
which will be under the editorship of Ed Bodin. The 
title is not yet ready for release. It will feature ar- 
ticles on all forms of sport and play, including super- 
stitutions, rackets, magic, racetrack interests, cards, 
numerology, astrology, and pseudo-science. Material 
should be written in a breezy “believe-it-or-not’’ style. 
Mr. Bodin writes: “The magazine will be a Bally- 
hoo of the sport and gambling field. Cartoons and 
gags are wanted, but they must have a sporting tie-up, 
especially from the numbers, policy, lottery, super- 
stitious, and luck angles. They should be witty and 
humorous but not sarcastic. Exposes must be written 
with a smile. Fair rates will be paid on acceptance.” 

Cosmopolitan Players of Philadelphia, a group of 
semi-professional players, are now considering scripts 
for winter production. “‘Plays submitted must be full 
length and may be on any subject. At present we 
can offer no royalty to young dramatists for their 
scripts, but we feel that we give them a fair exchange 
in that we take all production costs and liabilities 
upon ourselves. However, this is not a hard-and-fast 
rule, and we are more likely to look upon each case 
as individual and make suitable arrangements with 
the playwright in special instances. All shows pre- 
sented this year will be new. Address all scripts to 
Ben Wolf, director, Cosmopolitan Players, The War- 
wick, Philadelphia, Pa. 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


Spicy Detective Stories, published by Culture Pub- 
lications, 900 Market St., Wilmington, Del., has 
sent its contributors a letter advising the use of ‘great 
discretion in the amount of sex’’ used in ‘stories sub- 
mitted to the magazine. Anatomical descriptions of 
heroines, and the degree of dishabille allowed them, 
as well as other suggestive details and words, must be 
carefully toned down to meet censorship requirements. 
“The idea is to have a very strong sex element in 
these stories without anything that might be inter- 
preted as being vulgar or obscene,” explain the edi- 
tors. Payment is at 14 to 1 cent a word on accep- 
tance. 


Owing to reverses encountered when the distribut- 
ing company which handled their magazines broke up, 
Newsstand Publications and Ranger Publications are 
for the time compelled to pay rates of 1/) cent a word 
for material, according to A. Lincoln Hoffman, gen- 
eral manager. “However, payment is promptly on ac- 
ceptance. Within a matter of months we hope to pull 
up our level of rates. In any event, our wants are 
high-grade adult matter, with dramatic and human- 
interest elements dominant. Nothing even faintly ju- 
venile or inadequately motivated is acceptable.’ The 
Ranger Publications are Black Book and The Masked 
Rider, 220 W. 42nd St., New York; Newsstand Pub- 
lications are Complete Western Book and Western 
Novel and Short Stories, 305 Broadway, New York. 
Reports on manuscripts submitted to these periodicals 
frequently are written on stationery of the Publishers 
and Producers Exchange, 35 E. 27th St., New York. 


Golden Book, 233 4th Ave., New York, is now in 
charge of Mary Elting, managing, editor, Joseph 
Anthony, editor, having resigned to devote all his 
time to casting and rehearsing his new play, “A Ship 
Comes In.” 


The New Broad Publishing Co., Room 1117, 381 
Fourth Ave., New York, which publishes Brev/sties 
Weekly, writes: “A new columnist publication out 
shortly can use, at 10 cents per item, news items of 
prominent people, nationally, internationally, and 
locally famous; theatrical, radio, movies, business, 
racketeers, etc.; items on events, crimes, exposes, and 
things never published before. Will buy an unlimited 
amount.” C. Simpson signs this statement. 


Correcting a note published in our August issue, 
which stated that Spicy Adventure Stories and Spicy 
Detective Stories were published by Trojan Publica- 
tions, 125 E. 46th St., New York, the Trojan Publish- 
ing Corp., writes: “Please be advised that Spicy De- 
tective Stories and Spicy Adventure Stories are both 
published by the Culture Publications, Inc., 900 Mar- 
ket St., Wilmington, Del. The editor of both maga- 
zines is Lawrence Cadman.” Letters relating to the 
editorial requirements of these magazines, however, 
have been received from the editors on Trojan Publi- 
cations stationery, within the past month, 


The Merwil Publishing Co., 480 Lexington Ave., 
New York, has become the D. M. Publishing Co., and 
offices have been moved to Wilmington, Del. The 
magazines of this group are devoted to sex fiction in 
short lengths and include Pep Stories, Gay Parisienne, 
Spicy Stories, La Paree Stories, and Snappy Magazine. 
Miss Cecile F. Glasberg is no longer editor. Rates 
paid are 1/, cent a word on publication. 
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LEARN FICTION SOLIDLY 


D°? you want real results or only gaudy claims? I do 
only one thing—take your artistic and commercial 
fiction ability, whatever it may be, and increase it. I 
promise only sincere work to make you feel your fees 
to me were a very good investment. Honest diagnosis 
of your prospects; thorough constructive criticism of 
fiction and articles; a “one-man” course of instruction 
—no set program but entirely determined by your indi- 
vidual needs. No assistants, marketing, poetry, plays or 
scenarios. An intensive four-lesson Course. Neither 4 
nor 40 lessons can cover fiction, but this course aims to 
set you on your feet and teach you to walk alone, guard- 
ing against mechanical rules, meeting your individual 
needs. Back of me are 25 years as magazine editor 
(Adventure, Delineator, etc.) and 5 as independent 
teacher and critic; my standing is known, particularly 
as finder and developer of new writers; my three books 
are standard. Write for Booklet A. Special service for 
advanced writers. 


ARTHUR SULLIVANT HOFFMAN, Carmel, N.Y. 
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Typing — Revision — Verse Criticism 
“Business is good, thanks to your excellent typing.’”” R.G.M. 
Careful typing, 30c per 1000 words. Toems, %c a line. One 
carbon, Prose revision (rearrangement of awkward phras- 
ing; correction of grammatical errors, unintentional repeti- 
tion, faulty punctuation and ineffective paragraphing), 30c 
per 1000 words. Verse criticism, 2c a line. 


AGNES C. HOLM 


1711-A Spring Street Racine, Wis. 


$$$ DOLLAR CRITICISMS $$$ 
These criticisms have a nationwide reputation for being 
THOROUGH, CONSTRUCTIVE, INSPIRING. Rejections 
need be no mystery. Find the answer in a capable criticism. 
Modest rates: $1. each MS. up to 5,000 words; longer, 20c 
per 1,000. Plus postage. 


CHARLES P. GORDON, Dept. R, 


Box 148, Dante, Virginia. 


POETS! UNIQUE OFFER 


What does your handwriting tell—talents, temperament, and 
tendencies? Send $2.00, receive a year’s subscription to 
KALEIDOGRAPH and a FREE GRAPHO-ANALYSIS by Ann 
Jensen. Submit one original, unpublished poem of 16 lines or 
less in your handwriting. Enclose stamped envelope with your 
name and address typed or plainly written. Handwritten poems 
sent on this SPECIAL OFFER will he considered for use in 
KALEIDOGRAPH; all other submitted poems must be type- 
written. Those who do not write verse may send a brief, hand- 
written letter instead. 
KALEIDOGRAPH, A National Magazine of Poetry 
(Monthly; $2 a year, 25c a copy) 

702 N. Vernon Dallas, Texas 


ALEXANDER HULL, Literary Adviser 


Author of Shep of the Painted Hills, and stories in Ameri- 
can, Scribner’s, Country Gentleman, Redbook and other 
magazines, 
Extension Lecturer (Univ. of Ore.) in the Short Story and 
Magazine Writing. 
FEES: Minimum, $2.00. Over 3000 words, 50c per 
thousand additional. Market Advice, but not an Agent. 
Write for Rates of Special Monthly Plan. 


415 N. Meridian St. Newberg, Oregon 


e HAVE YOU GOT YOURS? e 


2,000 Copies of A.D. Freese & Son's Special, 90 day Sale, 
Vrice List of Writer's books and materials, per week, and now 
HAVE YOU RECEIVED YOUR COPY 


going into the mail. 


YET? If not, you may have one by sending us your correct 
name and address on a post card. There is no other charge nor 
obligation. 

The season of 1934 marks the sixth successful year of our 
business, supplying writers and contest fans with needed books 
and supplies, but never hefore have we offered high-grade mer- 


chandise at such low prices. 


A Special, Clean-up Sale. Lasts Only Ninety Days 

We are cleaning up an over-supply. Books going at less than 
half price. Writing materials at from 20 to 40 per cent dis- 
count, 


Sale Ends October 15th, 1934 
Write today for your (FREE) copy. 


A. D. FREESE & SON UPLAND, INDIANA 


THE AUTHOR & JOURNALIST'S 
SIMPLIFIED TRAINING 
COURSE, 

1839 Champa St., Denver, Colo. 

I am interested in writing stories to 
sell. So, without cost or obligation to 
me, send your new booklet, “The Way 
Past the Editor,” containing informa- 
tion valuable to anyone who writes or 
wants to write fiction. 


ADDRESS 


No More Rejection Slips 


The Author & Journalist’s S. T. C. cannot save you 
from receiving ANY rejection slips, but through its 
course, Practical Fiction Writing, and David Raffelock’s 
personal training, it can reduce the number of them you 
may be getting. It is doing that for scores of writers, 
S. T. C. students. It is helping them to replace rejection 
slips with sales. 


Beginner or experienced writer will obtain the results 
he wants through Author & Journalist training. You 
will, perhaps, get even more than you believe is possible 
to obtain through a course. You get thorough drill in 
short-story technique; training in writing the kinds of 
stories you want to write: pulp-paper, smooth-paper or 
quality fiction. By sound psychological methods you will 
be aided in recognizing the type and extent of your ability 
while at the same time you will be helped to make the 
most of your ability in terms of sales. 


S. T. C. training brings results. That has made The 
Author & Journalist course the recognized leader in its 
field. Hundreds of writers everywhere are saying that 
S. T. C. training is the ONLY training for those who 
want to become successful (or more successful) authors. 


The cost is surprisingly low! You will want a copy of 
the free book, “The Way Past the Editor,” which tells 
you all about this personal, professional training. Use 
the coupon now to obtain your copy. 


| 
= 1 
| The Way Past 
-tells You HOW - : 
Sell ‘Your Stories 
tolnc rease YourSales / 
Y 
| 
|_ 
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Super Detective Stortes, 125 E. 46th St., New York. 
Frank Gruber, editor of the New Author's Corner, 
writes: “As a result of the announcement of the New 
Author's Corner, we are receiving many manuscripts 
by new authors. After reading the first hundred or 
so, we find that very few of the authors really took 
the trouble to send us what we are looking for. We 
want short-short detective stories only, though we are 
not bound by taboos. Authors who will read a copy 
or two of our magazine and note the type of short- 
short we use will save themselves a lot of trouble and 
stand a much better chance of clicking.” As announced 
last month, a flat sum of $20 is paid for stories by 
new authors for this corner. Stories should be between 
1000 and 2000 words in length. 


Collegiate Digest, formerly at 114 S. Carroll St., ts 
now located at 111 S. Hamilton St., Madison, Wis. 
It is a weekly rotogravure section for college news- 
papers, to be published only during the school year 
by the ‘Associated Collegiate Press. “We are more in- 
terested in photographs than anything else,’ writes 
Gordon Swarthout, of the editorial department. Ac- 
tion photos preferred. News notes and articles along 
educational and scientific lines are welcome, although 
they should not exceed 50 words and the rate of pay- 
ment is low. The company contemplates issuing a col- 
legiate magazine which will use collegiate educational 
articles 1000 to 2500, and short-stories 1000 to 3000 
words, of college interest. Such material may be sub- 
mitted in care of the Collegiate Digest. Payment will 
be on acceptance at varying rates, photos $1 to $3; 
news items, $1 each. 

Outlet Book Company, 443 Fourth Ave., New 
York, E. Wartels, editor, announces itself as in the 
market for book-length Western novels, especially by 
new authors, for which it will pay $100 to $200 each, 
outright purchase. Reprint rights as well as new ma- 
terial will be considered. 

Rangeland Love Stories, 799 Broadway, New York, 
published by W. M. Clayton, has failed to appear on 
the stands for the current month, and contributors re- 
port that payment is as much as five months in arrears 
for used material. 

Brevities Weekly, 381 Fourth Ave., New York, 
E. Simpson, editor, writes: “We are in the market 
for wise, sophisticated, snappy, up-to-the-minute 
stories, humorous burlesques, exposes; stories of na- 
tional topics, events, or personages, written in a 
slangy or humorous manner. Rates are 1/4 cent up, on 
acceptance. We can use short actual news items, 
stories, smart fillers, verse, etc., but there is no pay- 
ment for these other than recognition, unless a sufh- 
cient volume is received.” 

Complete Stories, of the Street & Smith group, 79 
7th Ave., New York, which a contributor reported 
in our August issue as being largely staff written, 
makes emphatic denial of such a policy. E. T. Pace, 
assistant editor, writes: “Complete Stories has always 
been one of the few magazines which 1s sincerely 
looking for new talent. The fact that our standards 
are high necessitates, of course, rejection of many 
manuscripts, which in turn leads to many disgruntled 
authors who in their own self-sufficiency believe them- 
selves to be writing Complete material and creates 
unwarranted ideas in their minds.” This magazine 
uses adventure, mystery, and detective short-stories and 
novelettes up to 30,000 words, paying good rates 
on acceptance. 

Adventure, 205 E. 42nd St., New York, issued now 
by Popular Publications, will hereafter be published 
twice monthly. 

Wings, 461 4th Ave., New York, of the Fiction 
House group, has gone from bi-monthly to monthly 
publication. 


The Author Journalist 


The New Broad Publishing Company, 381 Fourth 
Ave., New York, publisher of Brevities Weekly, an- 
nounces two new magazines, titles not yet released. 
One is to be a snappy detective magazine. It desires 
plots involving women from 2000 words up, includ 
ing serials. Stories of women detectives, gun molls, 
gold-diggers, etc., with a sex angle, are desired. The 
other will be a sex magazine. It desires love stories 
of sexy type, 1500 words up. Rates for both will be 
V4 cent a word up, on acceptance, according to E. 
Simpson, editor. 

The Gernsback magazines, formerly at 96 Park 
Place, have moved to 99 Hudson St., New York. The 
move includes Wonder Stories, Everyday Science & 
Mechanics, and two new magazines, Sea Stories and 
Pirate Stories. 

Triple-X Western has been revived by Fawcett 
Publications, 529 S. 7th St., Minneapolis, as a ‘‘one- 
shot.’” An undated issue has appeared on the stands, 
apparently as a ‘‘feeler,”’ with the idea that the maga- 
zine will be continued regularly if sales justify. 

Thrilling Ranch Stories, 570 7th Ave., New York, 
of the Standard Magazines group, has gone from bi- 
monthly to monthly publication, beginning with the 
September issue. Leo Margulies, editorial director, 
writes: “Our various Western magazines are very 
much in need of material at the present time. We 
can use 20,000-worders and 8000 to 10,000-worders 
for Thrilling Ranch and Thrilling Western. Bear in 
mind our fast-moving action requirements. We will 
give quick readings and prompt checks for those we 
like.” A new Western and a new detective magazine 
are being launched by Standard Magazines, the titles 
not yet released. Rates are 34 cent a word up, on 
acceptance. 

Pictorial Review, 222 W. 39th St., New York, has 
been sold to William Randolph Hearst, publisher of 
Cosmopolitan, Good Housekeeping, Harper's Bazaar, 
Home and Field, Motor Boating, American Druggist, 
and others. Of the new company Richard E. Berlin is 
president; Arthur S. Moore, vice president and treas- 
urer; Robert P. Davidson, vice president in charge. of 
advertising, and W. E. Miller, secretary. Editorial an- 
nouncements have not been made, except that the mag- 
azine will not be in the market for material until late 
fall. 

Plain Talk, 1003 K St., N. W., Washington, D. C., 
does not buy material. Its purpose is to print the 
suppressed news of national affairs. It will cooperate 
with authors and others who know of matters of wide 
interest which are suppressed by other publications, 
and reports are made weekly, according to Morris A. 
Bealle, publisher. 

Woman's World, 222 W. 39th St., New York, will 
not be in the market for material until late fall. 

Modern Scientific Publications, 310 Riverside Drive, 
New York, inform a contributor that payment for 
material, if any, is by individual arrangement with 
authors. Magazines of this group are The Modern 
Psychologist, Successful Living, Sctentific Progress, and 
The New Current Digest. 

Modern Homes & Gardens, Builders Exchange 
Bldg., Cleveland, O., has been reentitled Gardens & 
Modern Homes. 

Gentlewoman, formerly at 615 W. 43d St., has 
moved to 154 W. 14th St., New York. 

Theatre Arts Monthly, formerly at 119 W. 57th St., 
has moved to 40 E. 49th St., New York. 


SUSPENDED 
Greater Gangster Stories, New York. 
Mystery Novels Magazine, Garden City, N. Y. 
Sex, New York. 
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Brief case histories, these, of four of 
checks during June and July 
fessional help of a reliable New York agent 


SCHUYLER FARNHAM’S first 


brought $120.00 after 


miss apprenticeship,’’ she writes. 
| charge a re — fee of $2./ 
30-60,000, $15.00; -80,000, $17.50; &1-1 
Commission on 


are waived American sales 


WHEN WILL YOU RECEIVE YOUR 


fiction sto 
being rewritten in line 


with my suggestions. ‘‘A triumph for your 
Schuyler ability as a critic no less than for your sales- 
Farnham manship,”’ he says. 
Minneapolis 
Mian) BARBARA WHITMORE'S first check for $60. 


was also for a story rewritten at my suggestion. 
‘Your help certainly saved me years of hit-and- 


on manuscr 
00,000, 


$20.00. This covers criticism, 
suggestions when penereaes As soon as we 


Send me your manuscripts today or write for circular and market letter. 


AUGUST LENNIGER 


whom I sent first sales 
might be among them if you employed the pro 
MARIAN H. FOUTS had unsuccesstully tried 
many other critics and agents before | sold her 
first story for $50.00. ‘You told me what mar- 
ket to work for and kept at it until we suc- 


ceeded,”” she says. Marian H. 
Fout 

JOHN E. JENNINGS tells his story in few port Arthim 

words: “Been trying to sell, unsuccessfully, Tex. ; 


mighty long time. Tried Lenniger. He showed 
me how to rewrite the first yarn I sent him 
and immediately sold it for $60.00. 'Nuff said!’’ 


up to 4000, 50c¢ per thousand if longer. Book 
replot and revision 
worth of work for a client, 
foreign sales, 15%. 


£1000 
reading fees 


~~ Barbara Literary Agent John E. 
br gn 45 West 45th Street New York, N. Y. sect 
Plymouth, 

N. H. 


FIRST CHECK? 


> twenty-one beginuers to 
Your success story 


— AUTHORSHIP 


Professional training in the technique and prac- 
tice of creative writing, under personal leadership 
of distinguished American authors— Edwin 
Markham, Ruth Comfort Mitchell, Rupert 
Hughes, and others. Inspirational atmosphere 
and ideal environment. Send for circular. 


CORRESPONDENCE COURSE 
in FICTION WRITING 


$10 for 24 Lessons . . for those unable to undertake 
the residence work. ($2.00 for trial month). Manu- 
script criticism at reasonable rates. Ask for details. 


WILLIAMS INSTITUTE, Berkeley, Calif. 


10% MARKETING SERVICE 


Plus: Criticism; Revision; Collaboration 


MY GOAL is to SELL your stories. | 
or collaborate 50-50 if stories merit this. 
thorough criticism. 


ING your work if it has merit. 


Only commission charged on salable stories. 
charge of $1. per MS. up to 5,000 words, 


tion, and postage, REFUNDED FULLY on sale. 


NOVELISTS: MOST UNUSUAL OFFER, for stamp. 
CHARLES PENVIR GORDON, Dept. C, 
Box 148 Dante, Virginia 


(Estab. 1930; over 10 years author) 


10% 


will revise free, 
Each story given 
No misleading claims; just aid in SELL- 


Handling 
longer in propor- 


POETS: DON’T OVERLOOK THIS! 


(1) SIGNS AND MARKERS, Road Information for Hitchhikers 

V TECHNIQUE 
SIMPLIFIED, $1); (3) VERSE FORMS OLD AND NEW, $1. 
Nos. 1-2-3 include 750 PLACES TO SEND POEMS. (4) THE 
handbook and rhyme dictionary, $1; 
(5) FIRST AID FOR FICTIONISTS, with fiction market list, $1. 
Send self- 
PRIZE 
PROGRAM and free anthology plan. Texans, ask ahout TEXAS 


Along the ‘Literary Highway, $1; (2) ERSE 


PRACTICAL RHYMER, 


Any 2 books, $1.75; 
addressed, stamped 


$2.50; 4, $3.00; 5, $3.50. 
envelope for KALEIDOGRAPH 
POETS AND POETRY 
KALEIDOGRAPH, A National Magazine of Poetry 
Monthly, $2 a year, 25c a copy) 
302 N. Vernon St. 


PRACTICAL CRITICISM 


may be interested in knowing what Practical 
cism is, a circular bearing upon that topic will 
sent to you upon your request. 


EDWIN L. SABIN 
(Manuscript Critic—Literary Adviser) 
Route 1, Hemet, Calif. 


If you as a writer in the making or already arrived 


Criti- 


be 


Dallas, Texas 


| SOLD $10,000 WORTH 


of my own writings (1927-34) simply as side-line to my 
editing work Published books for 12 years Sete 
Edited three national magazines . . Have read, revised, 
‘‘*ghosted’”’ and corrected hundreds of scripts . . . Don’t you 
think I could help you? 


STEPHEN G. CLOW 


Leona Studios, 335 West 57, N. Y. City 


SCREEN STORIES TAKE 
NEW TREND! 


Reform crusade brings increased demand for clean 
stories from writers everywhere. It means a quick and 
ready market for authors known and unknown. 

Editors know that through my access to new material, 
that I can supply this demand. They therefore call on 
me for special types of stories when needed. 

Perhaps YOUR story is. now suitable for screening, 
and the particular type which is sought by the studios. 
But unless it is presented by an accredited agent, it 
will never reach the screen. 

Write at once for my FREE 
this profitable field of writing. 


No copyright or revision scheme! 


ADELINE M. ALVORD 


Dept. 40 
6605 Hollywood Boulevard Suite 215 


booklet, which explains 


Hollywood, Calif. 


THE 
OLDEST WRITERS’ SERVICE 


Founded in 1893 by James Knapp Reeve 
Agnes M. Reeve, Reader and Critic 
SCHEDULE OF CHARGES for reading, 


full letter of criti 
cism, and advice regarding markets 


1,000 words or less $1.00 
1,000 to 2,000 words 1.60 
2,000 to 3,000 words 2.25 
3,000 to 4,000 words 3,00 
4,000 to 5,000 words 3.75 


THAT DEFT TOUCH that only our experience enables us 
to give has reclaimed many a heretofore hopeless manu 
script. Gratified clients come back to us year after year for 
the expert criticism which turns rejections into acceptances. 


Bank and Clients’ References 


SEND FOR CATALOGUE 
THE OLDEST WRITERS’ SERVICE 
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The Matz Unique Service, 523 Weiser St., Reading, 
Pa., has been reported by several contributors as fail- 
ing to report on submitted material. 

Child Welfare Magazine, official organ of the Na- 
tional Congress of Parents and Teachers, Washington, 
D. C., has changed its name to The National Parent- 
Teacher. 

Mack Radio Programs, 125 W. 45th Street, New 
York City, is reported to be in the market for skits, 
shorts or sketches, clever poetry suitable to be set to 
music, anything that will make a good radio program, 
to sell the advertising agencies and prospective spon- 
sors. Material should be “punchy.” No plays, no 
songs, no long stories. Rates by arrangement. 

The Westminister Magazine, Oglethorpe University, 
University, Ga., is at present being reorganized, and 
therefore returning all MSS. 

Pollen, a literary bi-monthly, edited by Walker 
Winslow, Lawrence A. Harper, and Irene Kilbourne, 
at 10461/, Ingraham Street, Los Angeles, Cal., is at 
present overstocked with poetry, but later will wel- 
come poems written in an experimental manner. 

Distinctive Newspaper Features, P. O. Box 65, 
Hamilton, Ohio, informs a contributor that it has no 
market for occasional articles or stories but can handle 
only features appearing daily or weekly for a stated 
period. 

Mosaic, 298 Broadway, New York, is announced 
as a new literary and critical magazine to appear 
about October 15th under the editorship of Sigmund 
Koch. 

Discontinued—Sus pended 

Frontier Stories, New York. 

Interludes, Baltimore, Md. 

v 


PRIZE CONTESTS 


The Saturday Review of Literature, New York, an- 
nounces an annual award of $1000, to be awarded 
August 1 each year, for ‘a sound and significant 
book published in the previous twelve months on 
the subject of racial relations in the contemporary 
world.”” The award, established by Mrs. Edith Anis- 
field Wolf of Cleveland, in memory of her father, 
will be known as the John Anisfield Award. 


Feature Magazine Corporation, Room 803, 551 Fifth 
Ave., New York, in its new magazine of luck, num- 
bers, etc., more fully described in the preceding mar- 
ket tips, offers $150 in prizes for best letters on the 
topic, “Is There Anything to Luck?” Further particu- 
lars will be found in the magazine, which will be 
out September 15th. 

The Journal of Education, 6 Park St., Boston, an- 
nounces its second annual short-story contest. Closing 
date for manuscripts will be December 15, 1934. 
Stories must not exceed 1500 words, and must deal 
with school characters or situations. They will be 
judged not only for their literary quality and success 
as interesting tales, but also for their pedagogic value. 
Prizes of $25, $15, $10, and four $5 prizes are offered. 
Competing stories should be plainly marked for ‘Prize 
Story Contest,” and be addressed tu fr. A. W. Beld- 
ing, editor. Teachers are especially invii.' to com- 
pete, but the contest’is open to all. 


Marvel Tales of Science and ~ .ntasy, 122 Water St., 


The Author &> Journalist 


GREETING CARD DEPARTMENT 
By Doris WILDER 


“Mother's Day, Father's, and Graduation verses are 
now off the slate,’ writes E. W. Beach, editor of The 
Broomfield Publishers, 12 High St., Brookline Vil- 
lage, Mass. ‘Every Day and Christmas verses needed.”’ 
50 cents a line. 

A check recently received from Buzza-Cardozo, 2503 
W. 7th St., Los Angeles, Calif., was for Valentine 
material. 50 cents a line. 

The Etchcraft Co., 600 W. Van Buren St., Chicago, 
manufacturer of Christmas cards, reports: “Our line 
for this year is complete. We may possibly be in the 
market the first of next year.” 


Robert J. Bender of Gartner & Bender, Inc., 1104 
So. Wabash Ave., Chicago, explains to a contributor: 
“Our mode of procedure in handling author's copy is 
as follows: We have made a copy of your material. 
From time to time as we will be in need of such ma- 
terial as this, we will go through our files, and such 
as we select of your writings, we will notify you to 
that effect. If at the time of such notification you 
have sold the particular material which we have se- 
lected to someone else, please notify us immediately 
and we will make some alternate selection from our 
files. If your material (such as we have selected) is 
still available to us, we will then remit to you for it 
at the rate of 50 cents per line. Meanwhile, this 
leaves you free to submit your copy to others and all 
we ask of you if you do sell such copy which you 
have also submitted to us and which you know is in 
our files, kindly write to us at once so such piece or 
pieces may be withdrawn from our files. It is our 
thought that this is the fairest method we can devise 
for you and for ourselves; for it relieves you of keep- 
ing material with us that you might sell to someone 
else, and at the same time, having your copy here, as 
we get to it and need such material, you can feel as- 
sured that at the proper time you may have a chance 
to sell some of it to us. We believe this also relieves 
you of writing to us repeatedly inquiring about the 
material submitted. Now if this method of handling 
your copy is not entirely agreeable to you, please let 
us know at once and we will withdraw the copies we 
have made of your material that are now in our file. 
Under this method you can submit from time to time 
all of the material that you desire, covering greetings 
for Christmas, Valentine, Easter, Mother's Day, 
Father's Day, Graduation, Birthday, Convalescent, 
Sympathy, Friendship and Congratulations for any and 
every possible event.” 

E. M. Brainerd, editor of The Gibson Art Co., 233- 
241 W. Fourth St., Cincinnati, O., sends word that the 
firm will not be in the market for verse until about 
September 15. Inasmuch as it, at present, is engaged 
in intensive work in production of the 1935 Christmas 
line, it would seem advisable to submit sentiments for 
other seasons and occasions when this market opens 
up. Only exceptional material is wanted. 50 cents a 
line up. 

R. R. Heywood Co., 263 9th Ave., New York, 
N. Y., has been asking for Valentine material. Lucy 
Wright, editor. 50 cents a line. 

Holmes Company, 161 W. Harrison St., Chicago, 
“will not be in the market for quite some time.” 

Theodore Markoff, editor of The Japanese Wood 
Novelty Co. (Paramount Line), 109-119 Summer St., 
Providence, R. I., advises: ‘We are still in the mar- 
ket for Mother's Day and would be glad to read 
Everyday sentiments as well.” 25 cents a line. 

Metropolitan Lith. & Pub. Co., 167 Bow St., 
Everett, Mass., pays 25 cents a line for Christmas and 
New Year sentiments. 


\ 
\ 
= 


September, 1934 


McKenzie Engraving Co:, 1010 Commonwealth 
Ave., Boston, Mass., reports that the season on Gradu- 
ation greetings is now closed. At last information, 
this firm still needed Relative, Juvenile, Special, and 
Novelty Birthday sentiments; Convalescent novelties ; 
and Mother's Day greetings. C. B. Lovewell, editor. 
25 cents a line. 

Owen Card Publishing Co., Elmira, N. Y., will not 
be in the market for verses in the future, according to 
a letter of recent date, due to the fact that the con- 
cern is now in the course of liquidation and is not 
putting out any new lines. 

P. Allen of Julius Pollak and Sons, Inc., 141-155 
East 25th St., New York, N. Y., recently wrote: “We 
are now in the market for Birthday, Convalescent and 
Christmas sentiments. Both prose and verse, ranging 
from two to eight lines, will be acceptable. The 
Christmas and Birthday verses should be of a general 
character. We do not want any ‘relations’.”’ 

Arthur T. White of White's Quaint Shop, West- 
field, Mass., answers an inquiry: “We only use 
thirty-two verses a year and we now have all that we 
need for the present.” 


Replies to Questions Received by Greeting Card 
Department Editor: 


Under date of Aug. 3, '34, Dreyfuss Art Co., 137 
Varick St., New York, N. Y., wrote to me: ‘We re- 
gret we will not be in the market for any verses for 
some months to come. When we are ready to buy, 
we shall notify you as to our needs.” 

No, do not send a letter saying that you are ‘new’ 
at the greeting card game and will be glad for any 
suggestions the editor will give you. Make your work 
as professional in quality and appearance as possible 
and send in your best material consistently, week after 
week. If an editor sees that you are sincere, persistent 
and a good self-critic, suggestions as to how you can 
turn out the kind of copy he wants will be forthcom- 
ing voluntarily. Your confession that you are an ama- 
teur when the field is overcrowded with expert profes- 
sionals, and your request for the favor of teaching, is 
likely to antagonize the editor rather than interest him. 

Quality Art Novelty Co., Everready Bldg., Thomp- 
son Ave. and Manley St., Long Island City, N. Y., has 
always been a satisfactory company to deal with, re- 
porting with reasonable promptness and remitting 
within a short time for any sentiments retained from 
work submitted. Perhaps you neglected to typewrite 
or rubber-stamp your name and address on each sep- 
arate greeting submitted, or perhaps you sent loose or 
insufficient postage instead of a stamped self-addressed 
envelope. 

Writers of greeting card verses should not expect 
printed rejection slips, although some companies use 
them. The companies return thousands of unaccepted 
greetings weekly, and when handling the work of reg- 
ular contributors, they often omit the seemingly unnec- 
essary clerical burden of enclosing memoranda. Some 
even omit notations regarding sentiments held out 
from a group for further consideration, or accepted, 
subject to payment through the business office within 
a few days. 

No, it will not be too late to send out Christmas 
greetings after September 1. Schedules for Christmas, 
1934, have long ago been completed, but several com- 
panies are buying now for Christmas, 1935. 


Better not offer material to one company while it is 
under consideration by another, except under some 
such definitely understood arrangement as is outlined 
by Gartner & Bender Co. in the above news notes. 
The department editor is not at all sure but that even 
the G. & B. plan might result in embarrassing com- 
plications. 


mportant 
TO WRITERS 


“The new writer has no chance” is a complaint some- 
times voiced. It is unjustified. Clients of mine—every 
one a “‘new writer’’—have sold to my all mar- 
kets, including eee Evening Post, Collier’s, Red 
Book, Woman’ s Home Companion, Ladies’ Home Jour- 
nal, Pictorial Review, Cosmopolitan, the action 
zines, detective magazines, etc. One sold over $2, 
worth to one group last year. Several had novels pub- 
lished and plays produ One had a musical comedy 
produced. 


They Sell 
Because They Learned How to Write to Sell! 


I offer Criticism and Sales Service—Collaborati 
Coaching. 

My own work rs in leading magazines. I do 
for myself what I ‘a er to do for others. 

If you want to break in, or increase your sales, write 
for terms. 


LAURENCE R. D’ORSAY 


(Author of ‘“‘Landing the Editor’s Checks,” etc.) 
P. O. Box 2602-M, San Francisco, Calif. 


AUTHORS’ TYPING SERVICE 


Neat, accurate typing in proper form for submission, 
in poetry or prose composition. Will make corrections 


in grammar, punctuation, ete. Work gotten out 
promptly. 

MARY HASTY 
Box 123 Syracuse, Kansas 


COMPETENT REVISION 


DQ SOMETHING about your rejected scripts! Shelved, 


they are werthless; properly revised, they may bring 
CHECKS. Here, they receive the kind of revision editors 
demand. (Over a decade of experience. 

Submit your rejects, with postage, for free reading and 
advice, Or information for stamp. 


CHARLES P. GORDON, 


Box 148, Dante, Virginia 


EDITORIAL RECOMMENDATION 


The editor of a national magazine just wrote me: ‘You cer- 
tainly did a splendid job on ————’s story. When — 
first submitted this story to me, direct, I thought it hopeless, 
despite a good plot. But now | consider it an outstanding 
story. |! am, of course, accepting it.” 

I can do the same for YOUR story. No matter what its 
fault; plot, poor construction, weakness in characterization or 
dialog, | can help you build it up. 

Send me one of your stories now. Inside of four days I’JI re- 
turn it with the most careful, analytical and helpful paragraph 
criticism you could obtain—anywhere. Rate ‘$1.00 per thou- 
sand words. With your first story send along an extra story of 
approximately the same length and I’ll give this second story 
same thorough criticism—FREF. Also collaboration and sales 
service, 


Free booklet: 


i WARD THOMAS 
087 Broadway 


Telling and Selling Your Stories 


Dept. A, New York City 


PROMPT SERVICE 


PHONE TABOR 270i 


95 
COPPER es¢ ZINC HALF-TONES 


Denver,Colo. Prompt Mail Service for Publishers and Authors. 
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The Author & Journalist 


Trade, Tecnnical and Class Journal 


Department 


JOHN T. BARTLETT, EDITOR 


VOLUME 
SOUTHWESTERN business writer who has met 
with considerable success writes: “I find it dif- 
ficult to produce articles in sufficient volume to 


A 


bring satisfactory returns. This is partly because I am 
naturally slow and careful, and take more than aver- 
age pains. I always try to send out my work in such 
shape that it requires no editing. Can you tell me 


how to increase my volume? I could not afford to 
employ a stenographer.” 

Make a time study of yourself for a week, showing 
total time worked per day, and how this divides. The 
principal subdivisions will be (1) gathering material, 
(2) writing, and (3) marketing. Since your objective 
is greater production, time spent writing is most im- 
portant. You should reserve that section of the day 
when you write best for this. Set a daily production 
figure, which you attain even at the temporary sacrifice 
of time spent gathering material or handling sales cor- 
respondence. 

How many hours a day do you plan to work? In- 
dividual capacity varies a good deal, but six or seven 
hours, average, of concentrated effort, is reasonable 
and moderate for most. When you are gathering ma- 
terial, by interview, an eight-hour day is practical. 

You can save time for your days by doing most of 
your magazine reading evenings. You should establish 
morning and afternoon work-hours, and_ religiously 
eliminate “‘visiting’’ and idling. 

If your present low production is associated with 
limited experience, practice will undoubtedly raise 
your wordage. Speed comes with experience in writ- 
ing, shoemaking, or anything else. The department 
editor knows of many writers whose production after 
two or three years of professional writing was three 
times or more that of the first year, and with improve. 
ment, rather than decline, in quality. 

One writer of our acquaintance made it a practice 
to draft, then write for submission, every article. He 
trained himself to write the final and first draft at 
once, except for occasional difficult material. There 
was an immediate large increase in his production. 

Some individuals are born with a constitutional in- 
ability to attain production. All self-flagellation fails. 
Most writers have only to organize themselves well. 
then proceed with determination. 


LITERARY MARKET TIPS 


In the Trade, Technical and 
Class Journal Field 


Sporting Goods Journal, formerly located at the 
Lytton Bldg., Chicago, has been purchased by the 
Gillette Publishing Co., 400 Madison St. Ames A. 
Castle continues as editor. A small amount of mate- 
rial is being purchased. 

Electricity on the Farm, 24 W. 40th St., New York, 
is now devoted solely to articles promoting high-line 
service, according to Fred Shepperd, editorial director. 
‘These articles,’ he writes, “are prepared exclusively 
by the various rural electric project engineers and 
leaders. Under these conditions we are making no as- 
signments outside of the above-mentioned material for 
our journal.” 


Walter B. Martin has resigned as editor of Chuin 
Store Management, 180 N. Michigan Ave., Chicago. 
In resigning, Mr. Martin cleared his files of all ma- 
terial he had been holding for publication, to allow 
his successor to start with a clean slate. 

The Inland Printer, 205 W. Wacker Drive, Chicago, 
is always open for constructive articles on the produc- 
tion, sales, and management problems of the printing 
industry. John L. Frazier is editor. 


American Bicyclist and Motorcyclist. 461 Eighth 
Ave., New York, replaces, in name, The New Ameri- 
can Bicyclist and Motorcyclist. Contributors have com- 
plained that articles are long held here, often lost, oc- 
casionally paid for long after publication. 


Cocoa and Chocolate, a new trade paper of the in- 
dustry, is announced for September publication by the 
Cocoa and Chocolate Publishing Co., 19 E. 7th St., 
New York. 

Gift and Art Buyer, 260 Fifth Ave., New York, is 
the new name of Gift and Art Shop. Material con- 
tinues to be wholly staff-written, according to recent 
reports from Thomas V. Murphy, editor. 


Practical Builder, a tabloid monthly for building 
contractors, with a controlled circulation of 40,000, is 
announced by Industrial Publications, Inc., 59 E. Van 
Buren St., Chicago, publishers of Building Suppl) 
News and Brick and Clay Record. 

The Nebraska Hardware Merchant, Lincoln, Neb., 
started publication with the August issue, taking the 
place of The Ironmonger, which was discontinued last 
year. The publication covers the entire state, and is 
largely staff-edited. George H. Dietz is editor; Jo 
Andrews, associate editor. 

Automotive Electricity is now located at 480 Lex- 
ington Ave., New York. This is no longer published 
by the Lou Murray Publications, although Murray con- 
tinues as editor. Under the new arrangement, payment 
is being made promptly for all material used. 

Lubrication and Maintenance, 624 S. Michigan Ave., 
Chicago, is almost entirely staff-written, although an 
occasional article is assigned. Ward K. Halbert is 
editor. 

Modes (formerly Los Angeles Apparel Gazette), 
857 S. San Pedro St., Los Angeles, has its editorial 
needs entirely taken care of by its own staff. The edi 
tor is Lloyd K. Stagger. 

Business Week, 330 W. 42d St., New York, is en- 
tirely staff-produced. “We print only the most signifi 
cant business news developments of the week, and do 
not accept material from outside sources,” writes Marc 
A. Rose, editor. 

Oil Heat, 167 Madison Ave., New York, is, at the 
present time, a very poor market for feature stories 
because of the great amount of space that is being de- 
manded by activities of the Code Authority, American 
Oil Burner Association, and the present price condi- 
tion in the petroleum industry. A. E. Coburn, asso- 
ciate editor, makes the statement. 

Casket and Sunnyside, 487 Broadway, New York, 
and Furniture Record and Journal, 200 N. Divisions 
Ave., Grand Rapids, Mich., both announce brand new 
formats, and general change in style of their books, 


September, 1934 


Mail addressed to Western’ Beauty Shop, 369 Pine 
St., Los Angeles, and to The Square Deal, 4001 
Ravenswood Ave., Chicago, has been returned by the 
Post Office department. 

Illustrated Milliner, 417 Fifth Ave., New York, has 
resumed publication. It never was much of a buying 
market. 


Canadian Trade Journal Market Notes 


Canadian Automotive Trade, 481 University Ave., 
Toronto, national automotive newspaper of Canada, 
uses technical articles, 1000 words, special illustrated 
merchandising articles, and articles dealing with main- 
tenance and service, all directed toward the Canadian 
automobile trade. 

Better Automotive Equipment, formerly published 
by the Fisher Pub. Co., has been purchased by the 
MacLean Pub. Co., 481 University Ave., Toronto, and 
merged with Canadian Automotive Trade. 

Canadian Machinery and Manufacturing News, 481 
University Ave., Toronto, uses technical news and 
illustrated features of Canadian metal working plants, 
and will consider appointment of industrial news cor- 
respondents in Canada. Although exclusive rights are 
bought, permission is granted for reproduction of 
articles. Recently this publication purchased, and 
merged with it, Canadian Foundryman. 

Power House, 481 University Ave., Toronto, has 
changed its name to Modern Power G Engineering. It 
uses technical news and illustrated features on steam, 
gas, electric, oil or refrigeration and air conditioning 
stationary plants. 

The above publications belong to the MacLean 
group of business publications. Note that the address 
is now 481 University Ave., instead of 153. Manag- 
ing editor is H. C. Braund. Rate of payment varies 
according to amount of work involved, but is gener- 
ally at from 20 to 25 cents a printed inch, on the 10th 
of the month following publication. Owing to the 
specialized nature of the publications, a further in- 
dividual query is suggested before material is sub- 
mitted. 

Display Advertising, formerly published by the Ed- 
wards Publishing Co., has been taken over by the 
Wrigley Publications, Ltd., 137 Wellington St., W.., 
Toronto, Canada. 

Construction, 73 Richmond St., W., Toronto, a Con- 
solidated Press monthly, edited by M. B. Toutloff, 
uses news and articles on all phases of construction 
and its activities, provided the writer is familiar with 
his subject and able to treat it clearly. Querying is 
advisable. 

Trader and Canadian Jeweler, 73 Richmond St., W., 
Toronto, pays approximately $5 a printed page on 
publication for features and merchandising articles of 
not more than 2000 words, of interest to the jeweler 
trade in Canada—retailers, wholesalers, manufactur- 
ers, and allied lines. Photographs are occasionally 
bought. 

Monetary Times, now at 137 Wellington St., W.., 
Toronto, a weekly edited by D. G. MacLean, considers 
a limited amount of free-lance material dealing with 
banking, insurance, and mining, but the writer must 
know his subject and be able to interest the reader. 
Payment is on publication according to the value of 
the material. 

Canadian Chemistry and Metallurgy, 366 Adelaide 
St. W., Toronto, a monthly going to experts in chem- 
istry and chemical engineering, offers no market to 
the general writer, but will buy technical articles of 
1000 words, up, if written by chemists or metal- 
lurgists having first-hand experience. One cent a word 
is paid on publication. 


Your Writing Tells the 
Truth About You... 


What writing talent have you... 


or should you attempt to write? Do you have 
natural aptitude for any other line of work? Your 
ordinary writing gives the plain, direct, unvarnished 
truth. The Writer’s Digest and Author & Journa- 
list both endorse my reports. Writers like Stewart 
Edward White, Harry Stephen Keeler, Eugene 
Cunningham, Rafael Sabatini, Richard LeGallienne, 
and scores of others do the same. 


Here is EVIDENCE 


“‘l was amazed at the accuracy of your long report of 
my writing. You could not have done better if you had 
known me for twenty years. I am indebted to you, not 
only for the accuracy of your grapho-analysis but for 
the valuable suggestions made for the direction of my 
energy and talent. Acting upon one suggestion has won 
for me three connections that will use, weekly, manu- 
scripts of the type you suggested, for the next year at 
least.—Carl Bernard Ogilvie, Freehold, N. J.” 

A personal report covering your writing possibilities is 
$1.00 to readers of writers’ magazines ONLY, so 
sure to mention this offer. 


M. N. BUNKER, President 


AMERICAN INSTITUTE OF 
GRAPHO-ANALYSIS* 


KANSAS CITY, MISSOURI 


*A regular school where you can learn oy 
Representative authors studying now. rancis_ Rolt- 
Wheeler, famous for his many books (Lothrop, Lee & 
Shepard Co., Boston), is the most distant student, being 
located in North Africa. Send 25c for 8-page lesson. 


By an experienced copyist. Neatness and accuracy assured. 
Errors corrected. Any weight paper desired. 

Ten cents per page (elite type averaging 285 words to the 
page). One carbon copy included. Return postage or express 
charges additional. 


FRANCES L. ROGERS 


116 E. Columbia St. Colorado Springs, Colo. 


THE AUTHOR & JOURNALIST 
MANUSCRIPT SALES AGENCY 
Has prepared an unusually helpful leaflet entitled 


WHAT EDITORS WANT 


A copy will be mailed to you on request. 


Canadian Power Boating, 347 Adelaide St. W., Tor- 
onto, a monthly edited by Mr. Finlayson, uses techni- 
cal feature articles of about 2000 words, usually by 
naval architects and nautical designers; shorter humor- 
ous articles, and a few true experiences in Canadian 
waters, for which $10 or $15 is paid. 

Sanitary Age, 31 Willcocks St., Toronto, a technical 
paper featuring articles on heating, air-conditioning, 
plumbing and sheet-metal work, for the Canadian 
trade, is alive to new methods, situations, and the 
unusual, but writers must know their subjects thor- 
oughly. A section in French takes care of French- 
Canadian readers. Material should run from 500 to 
800 words, payment being about 25¢ a column inch. 

Weston Wrigley, president of Wrigley Publications, 
Ltd., 137 Wellington St., W., Toronto, asks that his 
publications be listed as follows: Hardware in Can- 
ada, Retail Grocer and Provisioner, Radio and Elec- 
trical Sales buy but little free-lance material but will 
consider merchandising articles regarding Canadian 
stores. Payment is on publication at varying rates ac- 
cording to quality. 
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SCOUTS 
LITERARY TALENT 


HE baseball! scout visits bush leagues, fresh-water colleges, and sand-lots, 

in a country-wide search for his major league employer. He is an expert 

judge of baseball material in the raw. His ‘“‘finds’’ of today are big-league 
sensations of tomorrow. 


The Author & Journalist Criticism Staff consider themselves scouts of 
literary talent. Experience in serving thousands of clients, over a period of 
sixteen years, enables them to appraise expertly and accurately a client's work; 
to advise what markets to approach; to analyze weak and strong points. As 
the baseball scout often finds a good infield man playing center or left, a 
superior pitcher doing only passably in another position, so the Author & 
Journalist critics consider it a first responsibility to counsel the client in the 
type of writing he will do best. 


Hundreds of professional writers and editors recommend Author & 
Journalist criticism service. Willard E. Hawkins, editor, supervises every 
criticism. Rates are very reasonable—$2 for the first 1000 words, 50 cents 
for each additional thousand to 10,000; for longer manuscripts, 40 cents per 
thousand. Criticism fee and return postage should accompany manuscripts. 
The client is invited to ask as many questions as he wishes. All correspond- 
ence is strictly confidential. 


SEND IN YOUR MANUSCRIPTS TODAY! 
AUTHOR & JOURNALIST CRITICISM SERVICE 


1837 Champa Street Denver, Colo. 


If You Wish Sales Service - - - - 


For those readers who are more interested in making an immediate marketing test of their 
manuscripts than in obtaining criticism and counsel, THE AUTHOR & JOURNALIST Sales 


Agency is maintained. 


It offers major advantages over the writer's individual effort. First, it eliminates resultless 
and expensive submission and mailing labor. THE AUTHOR & JOURNALIST Staff examines 
each manuscript expertly against the background of its down-to-the-minute knowledge of 
magazines and their current editorial needs. If the manuscript is not considered salable, 
it is returned to the writer at once. A brief letter of opinion accompanies. 


If the manuscript is deemed salable, it is expertly offered to magazines in an effort to 
accomplish a sale. When checks are received from publishers, THE AUTHOR & JOURNALIST 
makes settlements promptly, less 10% commission, minimum commission, $4. 


To use THE AUTHOR & JOURNALIST Sales Agency, you need only submit your manuscript 
with reading fee ($1 for the first 1000 words in each manuscript, 25 cents for each addi- 


tional 1000) and return postage. 


The Agency does not market poetry, photoplays, forlorn hopes, or material of limited 
appeal. Its services are offered for good fiction and articles. Address— 


The Author & Journalist Sales Agency 


1837 CHAMPA ST. DENVER, COLO. 


Send for free leaflet, ‘‘What Editors Want.”’ 
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